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lOc  PER  COPY 


llvllb  GENERAL  GROCERY  ADVERTISING 
THAN  ANY  OTHER  NEWSPAPER  IN  THE  U.S. 


GROCERY  ADVERTISING  IN  CHICAGO  NEWSPAPERS  DURING  1939 


Totai  Grocery 
Adv«rfififi9 


THE  CHICAGO  DAILY  NEWS 
Second  Evening  Newspaper 
First  Morning  Newspaper 
Third  Evening  Newspaper 
First  Sunday  Newspaper 
Second  Sunday  Newspaper 
Third  Sunday  Newspaper 


(Ratail  Grocary  Advartiting  includas  Ratoil  Grocers  and  Daparfmenr  Store  Grocery  linage. 
Forfoircomporotive  purposes.  Alcoholic  Beverage  linage  of  RelailGrocers  is  not  included 
inasmuch  as  The  Chicago  Daily  News  does  not  accept  Alcoholic  Beverage  Advertising.) 

Unagt  Sources:  Advertising  Record  Co.,  Media  Records,  Imc. 


Because  it  penetrates 
the  bomes 
and  maintains  the 
confidence  of  its 
reader- famnieSy 
The  Chicago  Daly  News 
is  an  economical  and 
productive  medium 
for  advertisers 


III  JL  VW#  V  The  Qiicago  Daily  News 
published  more  General  Grocery  Advertising 
than  any  other  newspaper  in  the  United  States. 

And  in  1939 .  •  •  and  as  far  back  as  the  records 
go  .  .  .  The  Chicago  Daily  News  carried  more 
totai  Grocery  Advertising  than  any  other  news¬ 
paper  in  Chicago.  A  position  of  leadership  is 


responsiveness  of 
this  newspaper’s 
Home  Coverage 
circulation  ...  a 
circulation  that 
thoroughly  pen¬ 
etrates  every  sec- 


Rmfail  Grocery 

Gmimral  Gre<«fy 

Advmrfhimg 

Adyrthimg 

787,463 

842,552 

537,919 

282,644 

216,907 

457,602 

140,397 

244,847 

71,753 

301,864 

24,886 

260,786 

27,259 

11,780 

not  too  difficult  to  achieve  in  any  one  year . . .  but  don  of  the  dty  and  suburbs,  and  exactly  paral- 


to  maintain  that  posidon  consistently,  against  lels  the  tremendous  purchasing  power  of  metro- 


all  compedtion,  is  proof  of  the  producdveness  politan  Chicago. 

of  this  medium.  Well  in  excess  of  1,000,000  persons  among 

These  important  leaderships  are  significant  more  than  440,000  families  regularly  read  this 
because  they  indicate  the  dominance  of  The  newspaper.  No  advertiser  adequately  reaches 
Chicago  Daily  News  as  an  economical  and  effec-  the  buying  power  market  that  is  in  metropoli- 

tive  advertising  medium.  They  point  to  the  tan  Chicago  without  The  Chicago  Daily  News. 

CHICAGO’S  HOME  NEWSPAPER  •  WITH  THE  MOST  VALUABLE  CIRCULATION  IN  THE  CITY 

THE  CHICAGO  DAILY  NEWS 


BART  NEWS  PUZA.  400  W.  Madison  St..  CHICAtO  •  NEW  YORK  OfFICt  9  RackefeUer  Plata  •  lETROn  BFFICE,  4-119  General  Motors  Bldg.  •  SAN  nUHCiSCB  OfFICE,  Hohart  Bldg. 


“TELL  ME  PRETTY  MAIDEN  . . . 

Kre  There  Any  At  Woine  hike  Yon?’’ 


Yes  indeed,  millionsl 


Modem  America  has,  on  the  average,  at  least  one 
in  every  home. 


Cofyriaht.  1940.  Pub- 

hshertServufCa.Jf^c. 


Just  os  pretty,  just  as  smart,  just  as  charming  os  the 
lady  on  your  left.  And  with  plenty  of  that  strictly 
American  quality  known  os  "savvy." 


You've  guessed  it  .  .  .  she's  your  Advertising 
Audience! 


And  what  she  doesn't  know  about  your  paper  and 
your  retail  columns  isn't  worth  knowing.  She  has  a 
sense  of  style  and  value  that  you  just  can't  discount. 


She  knows  more  about  the  fashion-picture  than  any 
ad-mon  on  this  earth.  And  when  she  says  "thumbs 
down"  on  any  style,  that  ends  it. 


Incidentally,  she  can  moke  or  break  your  retail  lin¬ 
age  any  time  she  wonts  to.  Because  her  response 
to  the  advertising  in  your  columns  is  actually  the 
retailer's  barometer  that  tells  him  just  how  good 
your  paper  is. 


What  can  you  do  about  all  this? 


Plenty!  Educate  your  advertisers  to  give  you 
copy  that  this  lady  wants  to  read — ^NOT  lUST 
LINAGE  —  but  news,  fashion  news,  shopping 
news,  value  news. 


Remember  she's  your  Advertising  target — a 
little  tough  to  please  at  times  .  .  .  but  you 
just  can't  get  along  without  her. 


We  think  it's  wise  to  cultivate  your  best 
customers. 


Another  old  Publishers  Service 
custom. 


PUBLISHERS  SERVICE  CO. 

INCORPORATED 

PAi;i  SARAZIN.  (HAIRMAN  Oh  TUI  BOARD  Oh  DIRhCTORS 

75  WEST  STREET  NEW  YORK.  N.  Y. 

”...  A  CLIENT  E  I.  E  T  HAT  1  N  C  1.  U  D  E  S 
A  M  ERICAS  FIN  E  ST  N  E  W  S  P  A  P  E  R  S  ” 


Climbing  to  well  over  1,000,000 
net  paid,Chica2oTribune  total  daily 
circulation  during  December  regis¬ 
tered  a  gain  of  more  than  141,000 
over  December,  1938.  Think  of  the 
additional  power  which  this  in¬ 
crease  gives  to  your  advertising- 
and  then  consider  that  this  gain 
of  141,000  is  on  top  of  a  gain  of 
36,000  in  December,  1938,  plus  a 
gain  of  37,000  in  December,  1937. 


'V^HARTED  above  IS  progress  which  will  interest 
every  manufacturer  out  to  get  more  sales  in  the 
Chicago  market.  Think  what  this  increase  in  circu¬ 
lation  can  mean  to  you  in  terms  of  more  units  .sold 
and  faster  turnover.  And  then  remember  that  it  is 
a  plus  added  to  the  huge  total  which  year  after 
year  has  built  for  the  Tribune  its  reputation  as 
Chicago’s  most  productive  advettising  medium. 

Increasing  circulation  means  decreasing  milline 
cost.  Every  month  for  46  consecutive  months  the 
Tribune  has  registered  a  gain  in  total  daily  circula¬ 
tion  over  the  same  month  in  the  preceding  year. 
Every  month  for  49  consecutive  months  Tribune  city 
and  suburban  daily  circulation  has  shown  an  in¬ 
crease  over  the  same  month  in  the  preceding  year. 

In  a  period  of  intensified  demand  for  the  news¬ 
paper’s  service,  this  record  testifies  to  the  impor¬ 


tance  placed  by  readers — your  customers  and 
prospects — on  the  Tribune. 

Every  day  of  the  week,  the  Tribune  now  h.is 
more  than  780,000*  circulation  right  in  metropoli¬ 
tan  Chicago.  This  is  from  335,000  to  500,000  more 
copies  than  are  sold  in  Chicago  and  suburbs  by 
other  Chicago  newspapers.  The  Tribune  today  is 
the  only  Chicago  newspaper  which  has  the  equiva¬ 
lent  of  majority  coverage  of  all  the  families  in 
metropiolitan  Chicago. 

When  you  advertise  in  the  Tribune,  you  reach 
Chicago’s  largest  constant  audience.  You  make  the 
most  efficient  use  of  your  advertising  funds  today 
,  .  .  and  you  buy  in  a  medium  whose  circulation 
continues  to  climb.  Rates  per  100,000  circulation 
are  among  the  lowest  in  .America. 


THl  WOKLD'S  ORSATBST  NEWSPAPER 


VoL  71  Nil  5  oriRi'  al  MCOM  daM  nitHaa:  Tn  JouaiiAuaT,  March  24th,  ISM;  NswarAmDOii,  March,  1802;  Tas  Pomm  Baran,  March  let.  1804;  Tn  BsRoa  ft  PVMJMMB,  Daaaahar  TIh. 
1901;  Bacfw*  8  I'uau  na  aaa  JooaRAuar,  OetobarSOt^  1900:  Aaraanauia,  PcbnMiT  7th,  1988;  forroa  ft  Puauaaaa.  May  11th,  1916;  ravind  catty.  Borroa  ft  PcaucBaa,  TU  Fnvaia  BaraTa. 
Raiainhct  8rrt,  :027.  a<  tha  Peat  OScc  at  New  York,  N.  T.,  oaw  tha  act  ol  March  Srd,  1870.  Icaiicd  craiy  Satarday  by  Tn  Bditob  ft  Puaunaa  Coaraav,  lamac  Wright  Bream,  Pndilaat,  Oaa- 
Tal  cad  Kdiiiirial  Oflif.  a,  Saita  ITOO.Tiatac  Baildiiig  Nca  York.  Babacriptiaa  aad  adver^ag  ratca;  Sea  pace  (oOowioa  "Pordy  I  crcoeal,-  Coataatt  copyrightad  1989  by  The  Bdkar  h  PahBahat  Ca- 


Houser  Associates,  an  independent  re 
search  organization,  recently  asked  a  cross* 
section  of  editors  all  over  the  country — daily 
and  weekly  newspaper  and  trade  paper  edi* 
tors — which  of  a  group  of  newspapers  and 
magazines  they  read. 

THE  NEW  YORK  TIMES  LED  ALL  OTHER  PUBUCATIONS  k 

IN  THE  NUMBER  OF  MENTIONS  RECEIVED.  J 

Houser  Associates  also  asked  these  editors  m 

which  one  of  these  publications  they  would  ^ 
choose  if  they  could  have  only  one.  ^  ^ 

THE  NEW  YORK  TIMES  AGAIN  LED  ALL  OTHER  PUBLICA*  k' 

TIONS  IN  THE  NUMBER  OF  MENTIONS  RECEIVED.  ^ 

Interesting  to  note  is  the  fact  that  among  ^ 
editors  of  daily  and  weekly  newspapers  listed  ;  ^ 

as  Democratic,  Republican  and  Independent,  i ' 

The  New  York  Times  was  uniformly  at  the  ^ 

top  of  the  list  among  publications  read — a  ^ 

tribute  from  experts  to  the  impartiality  which  ^  Sunday  e 

helps  earn  for  The  Times  its  reputation  as  Januar> 

‘America’s  most  distinguished  newspaper.”  averaged  S, 


S|)[^  JJjork 

ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 


Sunday  eirrulaiion 
in  January 
averaged  SSSfSST— 
highent  January  in 
The  Times  history^ 
and  a  gain  ol  37,100 
itver  last  year 


CAR  INSURANCE  AT  THE 
LOWEST  COST  IN  YEARS 


EDITOR  &  PUBLISHER  •  A  Newspaper  for  Makers  of  Newspapers  •  NEW  YORE 

FOUNDED  IN  1884  ISSUED  EVERY  SATURDAY 
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have  been  made  in  the  metropolitan 
section. 

Agency  executives  point  out,  to 
avoid  confusion  over  the  term  “split- 
run,”  that  the  testing  of  copy  by 
geographical  division  of  circulaticm  is 
not  true  split-run  testing  as  the  term 
has  come  to  be  accepted  in  the  ad- 
vertisii^  field.  In  the  zoned  tests  of 
a  publication’s  circulation  a  different 
ad  goes  to  each  zone,  it  is  explained. 
In  the  standard  split-run  test  in  vdikh 
only  two  different  ads  are  used  the 
A-B-A-B  collation  is  accomplished 
by  printing  “two  up,”  with  the  auto¬ 
matic  folders  <m  t^  press  collecting 
the  papers  containing  the  ccxnpeting 
ads  altmiately  as  they  are  printed. 

Co-operatkm  of  newspapers  with 
agencies  and  advertisers  has  helped 
to  bring  split-run  testing  to  its  present 
stature,  according  to  agency  and  new^ 
paper  advertising  executives.  Only 
section  three  magazines.  Family  Circle, 
Women’s  Day  and  Pathfinder,  are 
known  to  offer  split-run.  None  of 
these  is  circulated  through  the  mails. 
Extra  Service  by  Newspapers 
■Die  New  York  Times  told  Editor  & 
Publisher  it  has  conducted  approxi¬ 
mately  150  split-run  tests  placed  by 
25  agencies  for  48  accounts  in  the 
Times  Sunday  magazine  since  the 
summer  of  1937  and  in  its  Sunday  roto 
section  since  last  fall. 

The  New  York  Herald  Tribune  has 
made  35  split-run  tests  since  1936  in 
its  This  Week  magazine  and  in  its 
roto  section;  the  New  York  News  ap¬ 
proximately  25  and  the  New  York 
Mirror  approximately  40  since  mid¬ 
summer  of  1938,  and  die  Grit  20  in  the 
last  few  years. 

Accorcfing  to  Richard  Stanton,  con¬ 
tact  group  head  of  Sherman  K.  ElU*  A 
Company,  New  York  agency,  who  has 
pioneered  in  the  use  of  split-runs  in 
newspa^rs  and  magazines,  the  Chi¬ 
cago  .Tribune  is  the  first  ditily  news¬ 
paper  to  offer  this  method  of  pre¬ 
testing  advertising  on  weekdays. 

Split-runs  are  offered  to  advertisers 
as  an  extra  service.  Most  of  the  news¬ 
papers  charge  the  advertise'  the  cost 

. . . ...  ......  _ _ _  _ _ of  the  extra  plate  or  plates  and  for  the 

advertisers  planning  to  use  split-run  ferent  tests  have  been  made  in  this  uivolved,  the  costs  ranging  from 

color  ads  must  make  their  plates  with  section.  to  $25^  depending  on  the  size  of 

the  understanding  that  the  same  inks  Since  April,  1935,  the  Tribime  has  method  of  printing  used, 

will  be  used  in  printing  both  ads.  offered  for  the  purpose  of  copy  testing  ^'*^0  papers  make  no  additional  charge 
Likewise,  the  illustrations  must  call  the  use  of  its  Simday  metropolitan  for  splR-runs. 

for  the  same  color  tones,  because  both  section.  This  section  is  zon^  and  Stanton,  whose  enthusiasm  for 

pages  are  printed  from  inks  fed  from  permits  as  many  as  five  different  pieces  sph^runs  springs  from  scores  of  suc- 
the  same  fountains  on  the  press.  of  copy,  identical  in  size,  appearing  on  ce^ul  tests,  told  Editor  Ic  Publisher 

The  same  general  plan  is  followed  the  same  date.  Ninety-eight  copy  tests  there  has  been  and  can  be  a  lot  mme 

newspaper  advertising  created  by  suc- 

RICHARD  STANTON,  contact  9roup  head  the  bast  New  Jersey  weekly  in  the  circu-  split-run  testing. 

of  Sherman  K.  Ellis  &  Company,  Inc.,  lation  class  under  3,000  and  last  year  was  Retelts  Meltiplied 

New  York  aqancy,  who  has  made  more  second  in  the  class  over  3,000.  Mr.  Stan-  This  agency  man,  who  places  the 

than  100  split-run  _  ton  took  over  the  mana9ement  when  his  copy  for  a  number  of  the  Ellis  agency’s 

copy  tests  in  news-  ^=====^=,  became  paralysed  five  years  a90.  food  accounts,  emphasized  the  fact  that 

papers  and  dis-  His  home  '»  •"  Bank,  and  ha  every  advertisement  prepared  for 

cusses  the  method  H|;r  spends  his  week-ends  in  his  role  of  nows-  Davis  TtakiTig  Powder  now  is  tested 

and  the  results  ob-  Hp  pa^rman.  .  »  .  ....  in  one  or  more  newspapers  before  it  is 

tamed  m  the  er-  Mr.  Stantws  first  ,ob  in  advertising  nationally.  Mr.  Stanton  de- 

ticle  on  this  page.  was  w.A  N,  W.  Ayer  &  Son  s  Philadelphia  spUt-r^  as  “plus-value”  ad- 

is  a  newspaperman  HIV  <>*"«  in  1920  after  overseas  service  as  .u  ^  ^ 

es  well  «  an  an  observer  with  the  155th  Aero  Squadron.  V®®.  *^® 

agency  executive.  ^ord  &  Thornes  in  1923,  re-  effective  copy,  proven  m  its  appeal  by 


Split-Run  Copy  Tests  Extended 
To  Week-Day  Newspapers 


TO  C4R  OWNERS 
WHOWAffTTOAVOiJ^.^ 
PAYLNCCLAlMSiS^iK 
UKETHISrXfegS’# 


UKERTYl 


IMimwi 


ne  loineo  toro  ai  i nomas  in  ITZJ,  re-  ..  - - r. - 

turned  to  Ayer’s  in  1926  and  in  1929  "*®  *®®*  responses  of  readers,  in- 

joined  Fuller  &  Smith  k  Rou.  He  joined  “‘fif®®  ®®^®®  “  as  100  and  200%. 

Charles  W.  Hoyt  later  as  an  account  multiply  your  resulte,”  said 

executive  and  was  a  vice-president  when  Stanton,  “because  you  are  step- 

he  left  that  agency  last  November  to  Ott!  volume  of  sales  in  the 

taka  his  present  position  with  Sherman  K.  testi^  market  while  you  are  deter- 
Ellis.  Last  April  ha  served  on  tiw  jury  mining  which  is  the  b^  copy  to  run 
which  judged  ^e  Editor  &  Publisher  News-  nationally.  If  one  piece  of  co];^  proves 

P*P*r  Promotion  Contest.  30%  more  effective,  it  is  etjuivalent 

-  (Continued  on  poge  28) 


Richard  Stanton 
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Reporter  Saves 
Photo  of  Lewis 
Under  Red  Flag 

UMW  Delegates  Break 
All  Plates  But  One 
Passed  to  Giri  Writer 

Columbus,  Ohio,  Jan.  30 — ^Photog¬ 
raphers  on  three  Columbus  news¬ 
papers  will  remember  the  1940  con¬ 
vention  of  the  United  Mine  Workers, 
which  closed  here  this  week,  long  after 
the  rest  of  the  wocid  has  forgotten  it. 

On  Thursday,  Jan.  25,  from  their 


gates  were  busy  removing  plate- 
holders  from  cameras  of  all  j^otog- 
raphers,  thus  destroying  many  shots 
made  during  the  afternoon  of  speech¬ 
making.  Workman’s  earlier  plates 
were  among  those  exposed,  as  were 
those  of  A.  J.  “Spike”  Driigan  of  the 
Ditpatch,  Lloyd  Flowers  of  the  Citizen 
and  Charles  Wilk,  Cleveland  manager, 
Times-Wide  World. 

Visibly  disturbed  by  the  delegates' 
angry  cries  and  yet  unaware  of  what 
was  going  on,  Lewis  continued  his 
radio  address.  After  a  note  was 
handed  to  him,  he  looked  above  his 
head,  montioned  for  silence  and  con¬ 
tinue  his  speech.  Meanwhile,  ropes 
suspending  the  hammer  end  sickle 
emblem  were  located  backstage,  the 


■s 

N 

Left  to  right:  Sarah 
Dutch  and  Ban 
Hayai,  Ohio  Stata 
Journal  raportart, 
and  Harb  Workman, 
photographar,  whota 
shot  of  John  L 
Lawit  standing  undar 
rad  flag  was  mo  only 
nagativa  not  dat- 
troyad  by  irato  UMW 
dologatat.  Tha  plata 
Hayat  is  holding 
was  tmugglod  out  by 
Mitt  Dutch. 


places  just  below  the  stage  from  whidi 
John  L.  Lewis,  CIO  chieftain,  was 
making  a  convention  Q>eech  over  a 
nation-wide  radio  hook-up.  they  saw 
a  red  flag  of  Communistic  Russia 
descend  directly  over  his  head — and  a 
few  moments  later  their  plates  bear¬ 
ing  pictures  of  this  extraordinary 
scene  were  being  battered  and  exposed 
by  irate  delegates. 

Fast  TeaMwerh  Saved  Plate 
Only  one  negative  of  this  scene  was 
salvaged  and  fltat  by  the  quick-think¬ 
ing  of  an  Ohio  State  Journal  photog¬ 
rapher  and  two  Journal  reporters,  one 
of  them  a  woman.  Photographer  Her- 


flage  was  hauled  up  and  the  broadcast 
went  on. 

Although  the  incident  is  being  in¬ 
vestigated  by  the  Columbus  police  de¬ 
partment  at  the  convention’s  request, 
no  clues  of  any  significance  have  been 
unearthed.  Among  the  many  rumors 
of  how  the  flag  was  suspended  with¬ 
out  arousing  suspicion  is  one  that  two 
men  representing  themselves  as  re¬ 
porters  entered  the  auditorium  late 
the  previous  night,  bearing  a  long 
pole. 

Flowers,  in  a  by-lined  account  of 
the  incident  Jan.  25  in  the  Citizen, 
said  he  had  to  ask  convention  leaders 
for  an  escort  before  he  could  leave 
safely. 

Aaeaymeat  Tip  Pboaed 

Although  photographers  and  re¬ 
porters  naturally  would  have  attended 
the  convention  session,  that  afternoon 
they  were  there  especially  because  an 
anonymous  telephone  call  to  the  three 
newspapers  warned  that  there  would 
be  something  unusual  in  the  way  of 
news. 

The  lone  salvaged  negative  was  ser¬ 
viced  to  the  Associated  Press  Wire- 
photo  at  once.  The  picture  was  not 
printed  in  the  Cfiiio  State  Journal, 
however  as  its  editorial  heads  believed 
the  hoax  would  cause  embarrassment 
to  the  convention  and  its  host  city. 
The  Citizen  printed  a  picture  of  the 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  9-10 — ^Interstate  Adver¬ 
tising  Managers’  Assn.,  annual 
mfeeting,  Yorktown  Hold,  York, 

Pa. 

Feb.  17 — ^Wilmington  (Del.) 
Advertising  Club,  annual  ban¬ 
quet,  Wilmington  Country 
Club. 

Feb.  19-21 — Midwest  Circu¬ 
lation  Managers’  Assn.,  25th 
annual  omvention.  Hotel  Mueh- 
lebach,  Kansas  City. 

Feb.  19-20 — New  York  State 
Dailies  Advertising  Mgrs.  Bu¬ 
reau  and  New  England  News¬ 
paper  Advertising  Executives 
Assn.,  joint  conference,  Kimball 
Hotel,  Springfield,  Man. 

Feb.  20-21  —  Inland  Daily 
Pren  Aasn.,  aimual  meeting. 
Hotel  Sherman,  Chicago. 

stage  and  Lewis  speaking,  on  which 
an  artist  had  painted  the  Communist 
flag  as  it  appeared  to  the  delegates. 
Times-Wide  World  aiul  International 
News  Photos  later  obtained  and  ser¬ 
viced  Workman’s  shot. 

Convention  ofiicials  asked  the  three 
newspapers  to  submit  bills  for  damage 
to  photographic  equipment  at  the 
hands  of  delegates.  Robert  Brown, 
editor  of  the  Citizen,  said  he  plans  to 
submit  a  small  bill  covering  the  actual 
cost  of  damaged  plates,  **as  a  matter 
of  principle.”  Neither  the  Journal 
nor  the  Dispatch  plan  to  submit  bills, 
officials  indicated. 

a 

New  York  "Reps"  Elect 
Griffith  President 

Harry  C.  Griffith  of  Bryan,  Griffith 
&  Brunson  was  unanimotisly  elected 
president  of  the  New  York  Newspaper 
Representatives  Association  at  its  an¬ 
nual  meeting  held  Jan.  26th,  with  Ray 
McKinney  ^  J.  P.  McKinney  &  Son 
presiding,  other  officers  elected  are: 
J.  L.  Ferguson  of  Sawyer,  Ferguscm, 
Walker  Company,  vice-president;  John 
O.  Boyd  of  Scherer  &  Co.,  secretary; 
Jcfim  A.  Hinman  of  the  Texas  Daily 
Press  League,  treasurer. 

Ray  McKinney  and  Harry  C.  Grif¬ 
fith  were  unanimously  elected  mem¬ 
bers  of  the  committee  in  charge  of  the 
Bureau  of  Advertising  of  the  ANPA. 

W.  W.  Frazier  of  Allen-Klapp- 
Frazier  Co.  was  chairman  of  the  Nom¬ 
inating  Ctxnmittee. 

GLASS,  IR.,  A  SENATOR 

Carter  Glass,  Jr.,  editor,  Lynchburg 
(Va.)  Advance,  published  by  his 
father,  U.  S.  Senator  Carter  Glass,  was 
elected  to  the  Virginia  State  Senate, 
Jan.  29  by  voters  of  Lynchburg  and 
Campbell  County.  He  was  imop- 
posed  for  the  election  and  qualified 
for  his  seat  in  the  state  senate  Feb.  1. 


Editorial  Jibes 
Ellender  for 
Attack  on  Press 

New  Orleans  States  Soys 
42  of  48  Senators  Walked 
Out  on  His  Speech 

New  Obleams,  La.,  Jan.  30 — R^dy. 
ing  promptly  and  in  original  fashion  to 
U.  S.  Senator  Allen  Ellender’s  outburst 
against  the  Louisiana  press  Monday 
on  the  floor  of  the  Senate,  the  Netc 
Orleans  States  Tuesday  illustrated  its 
editorial  answer  with  a  two-colunui 
cut  of  Ellender  in  a  shower  bath. 

The  Senator’s  mouth  is  open,  his 
head  is  thrown  back  and  his  eyes  are 
closed  as  if  he  is  striving  mightily  to 
be  heard.  The  photo  was  made  after 
one  of  Ellender’s  Senate  workouts. 
Washington  reports  said  that  42  of  48 
Senators  walked  out  while  he  talked. 

Ellender’s  denunciation  of  Louisi¬ 
ana  newspapers,  with  particular  em¬ 
phasis  on  and  quotations  from  the 
New  Orleans  States  and  the  Times- 
Picayune,  was  an  out-of-state  high¬ 
light  of  the  bitterest  gubernatorial 
campaign  city  room  oldtimers  can 
recall. 

Majority  of  Papers  Oppose  Leeg 

The  majority  of  dailies  and  weeklies ' 
in  the  state  are  supporting  the  reform  j 
candidacy  of  Sam  Jones,  Lake  Charles 
attorney,  and  vigorotisly  opposing  fire 
election  of  Earl  K.  Long,  brother  of 
the  late  Huey  P.  Long,  creator  of  the 
state  administration  machine  backing 
Earl.  Long  became  governor  when 
Richard  W.  Leche  resigned  imder 
withering  editorial  fire  last  June. 

Long’s  failure  to  achieve  a  majority 
in  the  first  Dmnocratic  primary  Jan. 
16  by  more  than  100,000  votes  (first 
time  this  has  happened  since  Huey 
Long  built  the  machine)  has  been 
heralded  by  the  press  as  a  smashing 
blow  at  the  machine’s  power  and  the 
end  of  its  10-year  dictatorship  oi 
Louisiana  politics. 

The  adn^istration  lost  its  hold  on 
the  Legislature  in  the  election  of  a 
large  number  of  independents  and 
defeat  of  many  of  its  own  candidates. 
An  even  worse  blow  was  the  near¬ 
majority  given  Eugene  Stanley,  former 
crusading  New  Orleans  district  at¬ 
torney,  and  advocate  of  immediate 
state  prosecution  of  all  public  scandal 
cases  and  election  frauds. 

The  rundf  election  will  be  Feb.  20, 
The  only  press  casualty  in  the  first 
primary  was  a  broken  jaw  for  Lestei 
Fisher,  free  lance  newspaper  photog¬ 
rapher  who  was  attacked  by  a  group 
;  of  administration  poll  watchers  as  h< 

;  made  photographs  for  the  Sam  Jones 
organization. 


Lloyd  Flowort,  Columbus  Citixon  pkotog- 
raphor  with  pUtos  dastroyod  by  UMW 
convention  delegatos  after  Communist  flag 
was  mysteriously  unfurled  over  John  L 
Lewis'  head. 

bert  Workman  of  the  Journal  sprang 
into  action  as  soon  as  the  flag  came 
into  sight,  as  did  other  photog¬ 
raphers. 

Sensing  trouble,  he  tossed  the  plate- 
holder  to  his  co-worker.  Reporter  Ben 
Hayes,  who,  in  turn,  gave  it  to  Sarah 
L.  Du«di,  the  Journal’s  only  woman 
reporter  on  general  assignment  She 
tu^ed  it  in  her  purse  and  left  by  a 
side  door,  unnoticed  in  the  pande¬ 
monium  that  had  broken  loose. 

Back  in  Columbus  auditorium, 
scene  of  the  convention,  excited  dele- 
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275  Newsmen  Seek 
Niemcm  Fellowships 

Cambudge,  Mass.,  Jan.  29— Mor« 
than  275  reporters,  editors,  and  edi¬ 
torial  writers  have  already  filed  in¬ 
tentions  to  apply  for  Nieman  Fellow¬ 
ships  at  Harva^  University  for  the 
1940-41  academic  year,  the  Niemar 
committee  announo^  today. 

The  deadline  for  applications  L 
March  1.  All  journalists  of  at  leas 
three  years’  experience,  regardless  o 
education  or  age,  are  eligible.  TIk 
awards  pay  each  recipient’s  regulai 
salary  during  the  nine  months  at  th( 
university. 

Mrs.  Eleanor  Roosevelt,  writer  o 
“My  Day,”  will  talk  yvith  this  year’; 
group  twelve  Nieman  Fellows  s< 
their  regular  weekly  dinner  Feb.  8 
She  will  be  followed  by  Henry  L 
Mencken,  Baltimore  Sun,  Feb.  15. 
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Urges  Libel  Laws  Be 
Brought  Up-to-Date 

Writer  Advocates  Legislative  Relief  .  .  . 

Ruling  of  High  Coiut  in  Florida 
Cose  Cited 

By  DOWLING  LEATHERWOOD 

Assistant  Professor  of  Journalism,  Emory  University,  Georgia 

the  current  libel  actions  brought 
by  Representative  Msurtin  L. 

Sweeney,  of  Ohio,  against  newspapers 
i^ch  carried  the  Dec.  23,  1938,  re¬ 
lease  of  “Washington  Merry-Go- 
Round”  further  emphasizes  that  news¬ 
papers  ought  to  wage  a  stiff  and  in¬ 
telligent  fight  for  recognition  of  the 
legal  principle  enunciated  in  1933  by 
the  Supreme  Court  of  Florida  in 
Layne  vs.  Tampa  Morning  Tribune 
(108  Fla.  177). 

Representative  Sweeney  (as  re¬ 
ported  in  greater  detail  in  Editor  & 

Publisher  of  Jan.  6,  1940)  alleges  a 
defamation  in  printed  conunent  brand¬ 
ing  him  an  anti-Semitic. 

it  the  Law  Just? 

It  is  not  for  this  writer  to  speculate 
on  whether  this  comment  was  defam¬ 
atory,  or  whether  Mr.  Sweeney  was 
unjustifiably  damaged.  The  point  in¬ 
volved  is  whether  the  prevailing  pres¬ 
ent-day  legal  rule  governing  cases  of 
this  sort  is  a  just  rule — a  rule  which 
takes  cognizance  of  the  conditions 
under  which  modem  daily  newspapers 
are  published. 

It  must  be  said  at  the  outset  that  this 
writer  has  no  intention  of  trying  to  in¬ 
fluence  the  courts  in  the  adjudication 
d  these  cases.  This  article,  looking  to 
the  future,  advocates  that  newspapers 
seek  relief  through  legislative  rather 
than  judicicil  action — ^for  reasons  to  be 
explained  below. 

First  the  facts  of  the  Layne  case. 

The  Tampa  Morning  Tribune  pub¬ 
lished  two  press  association  dispatches 
datelined  Washington,  D.  C. — one  by 
the  Associated  Press,  the  other  by  the 
Universal  News  Service.  The  first 
stated  in  substance  that  one  Repre¬ 
sentative  Dermison  of  Illinois,  an 
avowed  “dry,"  along  with  his  secre¬ 
tary,  had  b^n  indicted  by  Federal 
prohibition  agents  on  a  charge  of  pos¬ 
sessing  whiskey.  The  second  dispatch 
stated  that  Dennison  had  been  granted 
a  demurrer  to  the  indictment,  and 
identified  one  John  Layne  as  Etenni- 
son’s  secretary. 

Since  Layne  in  effect  had  been 
diarged  with  a  crime,  a  libel  per  ae 
of  course  had  been  committed.  Under 
the  law  (as  it  then  existed  in  Florida, 
and  as  it  still  exists  in  all  other  states), 
the  Tribune  was  therefore  responsible 
for  payment  of  at  least  n<»ninal  dam¬ 
ages,  unless  it  could  establish  some 
legal  defense — such  as  truth  and  good 
motives,  privilege,  or  fair  comment  and 
criticism. 

Stataoiaat  Wat  Falsa 

As  it  turned  out,  the  statement  that 
Layne  had  been  indicted  along  with 
his  employer  was  false.  This  ruled  out 
the  possibility  of  pleading  either  tmth 
(NT  privilege.  So  Layne  brought  action 
for  libel  against  the  Tribune,  and  the 
case  eventually  reached  the  Florida 
Supreme  Court  on  appeal. 

The  high  court  conceded  that  ordi¬ 
narily  the  person  who  repeats  a  libel 
is  answerable  just  the  same  as  a  person 
who  originates  a  libel.  The  court  also 
agreed  that  in  this  case  a  libel  per  se 
had  clearly  been  published  concern¬ 
ing  Layne,  since  he  (Layne)  had  been 
hilsely  accused  of  a  crime. 

But  here  the  court  “took  the  bull  by 
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the  horns,”  as  it  were,  and  proceeded 
to  enunciate  a  new  principle  of  libel 
law — a  principle  based  on  modem 
publishing  conditions.  Said  the  court 
in  part: 

“While  at  the  present  day  the  great 
weight  of  authority  (which  we  ap¬ 
prove)  is  to  the  effect  that  in  ordinary 
cases  of  slander  or  libel,  a  person 
must  be  held  liable  for  the  publication 
of  a  libel  or  defamatory  words  in  re¬ 
gard  to  another,  even  though  he  is  but 
repeating  what  he  has  heard,  and 
names  his  authority,  and  although  the 
repetition  is  made  without  any  design 
to  extend  circulation  of  the  repeated 
libel  or  defamation,  or  to  cause  the 
person  addressed  to  believe  it  is  tme, 
yet  the  legal  premise  upon  which  the 
modem  rule  of  actionable  liability 
rests  is,  that  a  person  who  repeats  a 
slander  or  libel  is  presumed  by  his 
reiteration  of  it,  to  indorse  it  and  make 
it  his  own.” 

Now  comes  a  key  statement  in  the 
court’s  opinion; 

Distiactioa  Matt  ■#  Drawn 

“But  the  mere  reproduction  in  a 
newspaper  of  outside  press  dispatches, 
appearing  in  the  newspaper’s  news  col¬ 
umns  as  reported  outside  occurrences, 
and  purporting  on  their  face  to  have 
been  solely  derived  from  outside  agen¬ 
cies,  suggests  the  application  of  no 
such  strict  rule  of  liability.  .  .  .  If  .  .  . 
malice  be  the  determining  factor  by 
which  actionable  libel  must  be  judged, 
a  distinction  must  necessarily  be 
drawn  between  those  false  and  de¬ 
famatory  statements  whose  author¬ 
ship  lies  with  the  publisher  or  his 
agents,  and  those  statements  which 
though  false  in  whole  or  in  part,  and 
of  defamatory  tendency,  nevertheless 
are  but  the  incidental  reproduction  of 
some  other  person’s  publication  al¬ 
ready  made  through  another’s  origina¬ 
tion  of  what  is  subsequently  reiter¬ 
ated.” 

And  so  the  court  concluded  “that  a 
declaration  for  libel  predicated  upon 
the  alleged  publication  of  a  false  news 
dispatch  as  to  which  neither  the  pub¬ 
lisher,  nor  his  agents,  may  be  regarded 
as  the  author,  must  show  either  wan¬ 
tonness,  recklessness  or  carelessness 
in  its  publication,  or  be  counted  upon 
as  libel  per  quod  [that  is,  be  based  on 
allegation  of  special  damage],  in  order 
to  set  up  a  good  cause  of  action.” 

In  a  recent  article  in  Editor  &  Pub- 
usRER,  Professor  Frank  ITiayer,  of 
the  University  of  Wisconsin  School  of 
Jouranlism,  wisely  warned  against 
efforts  by  newspapers  to  gain  special 
legal  privileges.  As  he  pointed  out, 
such  efforts  might  boomerang  and  re¬ 
sult  in  pimitive  and  unfair  legislation 
against  newspapers. 

But  the  writer  (who  is  no  longer  in 
active  newspaper  practice  and  there¬ 
fore  has  no  vested  interest  in  the  mat¬ 
ter)  sincerely  believes  that  the  princ¬ 
iple  set  down  in  the  Layne  case  is 
merely  a  matter  of  justice,  that  it 
serves  to  bring  libel  law  up  to  date. 
No  right-thinking  person,  of  coiurse, 
would  advocate  unjust  curtailment  of 
the  right  of  an  individual  to  be  secure 
in  his  reputation.  The  ruling  in  the 
Layne  case  seems  in  no  way  to  pro- 


Featuring  Alexander  Woollcotf,  ’’teller  of 
tales,”  the  Pullman  Company,  Chicaqo,  ran 
the  above  special  advertisement  in  26  Sun¬ 
day  newspapers  this  weak  to  promote  the 
advantages  of  Pullman  travel.  Another  ad, 
similar  in  appeal,  is  planned  for  this  month 
in  the  same  list  of  Sunday  papers.  It  is 
understood  that  Pullman  Company  is  con¬ 
sidering  an  expanded  newspaper  cam¬ 
paign.  BlackaH-Sample-Hummert,  Inc., 
Chicago,  handles  the  account. 

duoe  any  curtailment  of  this  ri^t. 

The  prime  purpose  of  libel  law  is  to 
provide  a  legal  way  of  compensating 
the  individual  for  damage  resulting 
from  imjustified  defamation  of  his 
character.  ’The  Layne  case  leaves  this 
legal  right  unhampered.  It  leaves  the 
door  open  for  just  compensation  to 
one  who  should  suffer  a  real — not  a 
mythical — damage.  What  this  case 
did  in  essence  was  to  deny  and  over¬ 
rule  the  ancient  presumption  that 
damage  automatically  results  from 
publication  of  a  libel  per  se. 

Perhaps  damage  did  automatically 
result  from  such  publication  in  days 
long  gone  by — when  newspai>er  pub¬ 
lication  was  a  relatively  leisurely  pro¬ 
cedure,  befoi'e  the  great  world -wide 
news-gathering  organizations  were 
born,  when  most  news  was  local  and 
could  be  checked  for  accuracy  with 
little  trouble  or  exi>ense. 

Loag-Staadiag  Rala  Overtaraad 

But  today,  as  the  court  in  the  Layne 
case  so  penetratingly  observed,  “no 
ordinary  human  foresight  could  effect¬ 
ually  guard”  against  the  falsify  of 
“purported  items  of  news”  which 
originated  “as  a  national  news  broad¬ 
cast  sent  out  by  a  reputable  news  ser¬ 
vice  agency,  and  believed  to  be  true 
when  it  [sic]  is  printed  locally.” 

’Thus,  in  the  Layne  case,  a  long¬ 
standing  rule  of  law  was  overturned 
merely  through  judicial  interpretation. 
Or,  as  the  court  said,  it  simply  exer¬ 
cised  its  right  to  “remold  ancient  rules 
of  common  law  so  as  to  fit  them  to 
modem  conditions.” 

You  may  ask  why  newspapers 
should  not  stand  by  and  wait  for  the 
courts  of  other  states  to  adopt  a  simi¬ 
lar  principle.  The  answer  is  suggested 
by  the  fact  that  the  Florida  courts 
have  never  been  regarded  as  prece¬ 
dent-makers,  as  are  the  courts  of 
New  York  and  Massachusetts,  for 
example.  It  may  be  years,  if  ever, 
before  other  courts  “remold”  these 
“ancient  rules.” 

Then  why  not  bring  pressure  to  bear 
on  the  courts  themselves?  The  answer 
is  that  such  a  procedure  might  only 
antagonize  the  judges,  who  are  and 
ought  to  be  highly  independent. 
Worse,  it  might  result  in  citation  for 
contempt  of  court! 

Therefore,  the  best  procedure  would 
seem  to  be  a  vddespread,  concerted 
attempt  through  legitimate  channels 
to  convince  the  legislatures  of  the 
need  for  adoption  of  the  Layne  case 
ruling  by  statutory  action.  ’This  would 
be  the  truly  democratic  way. 


FCC  Carries  Issue 
Of  Ad  Revenues 
To  Supreme  Court 

Brief  Soys  Its  Function 
Isn't  to  Prevent  Losses 
To  Competing  Media 

Washington,  D.  C.  Jan.  29 — It  is 
not  a  function  of  government  to  pro¬ 
tect  either  radio  stations  or  news¬ 
papers  from  loss  of  advertising  rev¬ 
enue  to  competing  media,  the  Federal 
Communications  Commission  contends 
in  a  brief  filed  with  the  Supreme 
Court  of  the  United  States. 

The  issue  has  gone  to  the  high 
court  on  the  protest  of  Sanders 
Brothers  Radio  Station  (WKKB), 
against  grant  of  a  license  to  the 
Dubuque  (la.)  Telegraph  Herald  to 
construct  and  operate  a  station  in 
the  Dubuque  area. 

Ads  Wea't  Sapport  Two  Stalioai 
On  the  theory  that  the  locality 
cannot  supply  advertising  accoimts 
to  maintain  two  stations,  Sanders 
Brothers  argued  its  outlet  will  suffer 
loss  of  income.  Such  loss,  the  com¬ 
plaint  continues,  makes  the  compiany 
a  person  “aggrieved  or  whose  inter¬ 
ests  are  adversely  affected.”  Such  a 
person  must  have  the  benefits  of  a 
finding  of  facts  on  the  economic  Ques¬ 
tion  involved,  and  because  the  Com¬ 
mission  dismissed  the  contention  that 
mere  comoetition  is  an  adverse  effect 
upon  a  broadcast  station,  Sanders 
Brothers  went  into  court.  The  Dis¬ 
trict  of  Columbia  Court  of  Appeals 
directed  that  the  issue  be  examined 
by  the  Commission,  whereupon  the 
regulatory  body  asked  for  Supreme 
Court  review. 

‘"nie  basic  theory  upon  which 
broadcast  licenses  have  always  been 
allocated  is  that  competition  is  es¬ 
sential  to  the  maintenance  of  high 
quality  programs,”  the  FCC  argues. 
“This  is  because  competition  among 
stations  for  advertisers  means  com¬ 
petition  among  stations  for  listeners 
and  this  in  turn  means  rivalry  to 
present  the  highest  quality  provram. 

.  .  .  The  Commission  is  not  authorixed 
to  regulate  the  business  of  selling 
radio  advertising  or  any  other  com¬ 
mercial  use  of  radio  firequencies;  it 
is  not  authorized  to  regulate  the  rates 
for  radio  services  or  to  limit  the  re¬ 
turn  upon  the  investment  in  radio 
broadcast  stations.” 

Fixing  the  position  of  the  existing 
station  in  the  economic  picture,  the 
brief  continues: 

Mast  Face  Ceoipatifiea 
“In  the  conduct  of  its  advertising 
business,  it  (Sanders  Brothers)  clearly 
has  no  right  to  freedom  from  com¬ 
petition  from  anyone  else  furnishing 
an  advertising  medium,  whether  it 
be  a  newspaper,  a  magazine,  or  an¬ 
other  broadcast  station.  For  example, 
insofar  as  this  business  is  concerned, 
respondent  has  no  more  right  to  be 
protected  from  competition  by  the 
Telegraph  Herald  as  a  radio  station 
than  Telegraph  Herald,  as  a  news¬ 
paper,  has  a  right  to  be  protected 
from  competition  by  respondent  either 
as  a  radio  station  or  if  it  should  pro¬ 
pose  to  enter  the  newspaper  field. 

“.  .  .  Any  new  station  which  serves 
as  an  advertising  medium  will  be  in 
direct  competition  with  persons  fur¬ 
nishing  other  types  of  advertising 
media:  newspapers,  magazines,  bill¬ 
boards,  etc.  'The  operation  of  the 
new  station  may  well  inflict  serious 
financial  loss  upon  competitors  su<di 
as  these,  yet  it  is  hardly  possible  that 
Congress  intended  to  give  them,  for 
that  reason,  a  right  of  appeal  iErcm 
the  Commission’s  grant  of  Ae  pemut" 


C.  X  i  w  -- 
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Bia  Business  in  Dog  Food 


Wilson  Inaugurated 

As  Press  Head 


Three  Paddng  Componiee  Use  Large  Space  to 
Move  Comparotively  New  Products  . . . 
Mferent  Techniques  Used 

_ 1 »»  meat,  wnes 
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are  Rival  Packing  ^  7,00( 

newspaper 

tonsS; 
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more  extensive  basis  m  |piHi 
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Point-of-sale  advertising  is  “npOT-  | 

unt  u.  do?  W 

cause  retail  both  chains 

"'dt£«SSSr’nSfe.s»d  Ir 

The  latter  is  not  a  pn-  Mr 
of  retaU  distribution,  it  ■  „ 
nut-  but  is  growing  in  ■ 
"evening  *oPP®^ 

^  toU  advertisers, 
i^kly  insertions  to  «mmd  toU^ 
get  Towser’s  favorite  prep  ££: 

*  Rival  dog  food  has  b^n  adv^_ 

in  ^Jddle  west  ^ 

lM9^StoSlast^fallr  ^ 

dicing  l^  Sinw^iptised  exclusively 

uf*  ^gnaners,  with  occasional  spot 
in  newspaper^  n 

S^IS^id  while  lino  d»«tog  LE 

featured  the  newspaper  a^-  ^  Sam 

~  r«w'"n.r'h."'s£ 

SSt-C  .1  •  •  •  he, 

“i 

Stties  a  competitive  cat 

•MrSS'  o. 

SSSfo  2 

Charles  Silver  &  Company,  v- 

w  ^  BwMrs  a' 

Deabled  Hawber  of  e 

crrdot”n‘o5^«^  “ 

Ihe’  »1«  »<  ^ 

eO  neW3^I»^fn  5000  Into  c 
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schedules  (m  a  w^my  , 

!S,T  o'.  i 

T^er  snace  will  be  utilized  in  some 
to  eerton  ciU«^  u*.- 

a  picture  of  a  boy  b 

dog.  Copy  P®^fl“nce  hS  adve^ 

S^o^h^o^  and  imagination^.^^ 
thrill  to  high  adventui«  ^  ad 

of  the  «'^‘‘'|jXlgginX«'«*«- 
*ows  a  jjTfor  his  birthday, 

“thanks.  Mommy,  for 

’“St^SS  'ie.toto  o' 

*  .  .L-  offering  of  premiums 


Sn  a^^t  is  handled  by 
United  States  Advertising  Corpora 
tion,  Chicago. 

Used  Coofesf  Idea 
Swift  &  Co.,  in  1939.  promoted  Pwd 
dog  food  in  28  newspapers 
ThU  Week  group,  ’^‘ng  S 

to  7,000  lines  in  each  paper.  A 
ture  of  Pard’s  pro^am  tot 
a  contest,  offering  $5^  m  pri^ 
to  name  twin  puppies  from  the  b 


inrE«g5WPPiES! 


flWtPi<»  1 
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AS  riesso  - - ;,.  u  ~i  a 

nr  Jan  27— Ridiard  * 

nated  opp^ition,  Rational  Press 

the  operation  of  *e  NaUona^ 

^''Tpd“bv^vei^  hundred  guests. 
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®to*°toe'^augS  program, 
devoted  to  the  “b  . 

I  standing  .  j +i,-  mo^  into  a  full 
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0  page  Jim  Berry- 

_  last  page.  Surrourm^  officers,  the 
^  man  cartoons  o  “Who  reads 
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I  Square!  So  .  .  •  we  ov 
I  000,000  Readers  Daily. 


Eagle  Acquires 
Reading  Times 
From  I.H.  Perry 


Quier  Fartuly  Publishing 
Both  Pennsylvania 
Papers  in  One  Plant 
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contest. 


kennels.  Larger  s^e  was  used  to  ^ 

Ts^^“  ^Our  dogtaTlS^S 

ad  stated;  ^“rj®^tjj:«t”Strik- 

eyed ’till  we  tried  a  Pard  dto. 

illustrations  were  used  m  this 

“?tans  for  Pard  advertising  inj^ 

,  call  for  a  ‘^^'^hrsal  SiSe 
•  pap®*-  ®TaT  toted.  J.  Walter 
>  manner,  i  Phicaeo  handles 

Thompson  Company,  Chicag  , 

B  the  account. 


Hartford  NewsdoilY  a 

Installs  Eqwpment.^^,,  U 

.nd  S*™-.  t 

ture  of  the  STthis  week.  <= 

daily  were  moved  mtopl^  ^ 

to  b*  5 

Grant  and  P«‘^^Hon  Xch  will 

are  Arthm  ,  gorton,  foreman  of 
1  manager,  _nT  A.  J-  Mur- 

•  ray,  circulation  u*®**®® ..■  campaign 
ad..™* 

for  N«»™d?^^' asew 
placards  will  to  ^  also  the 

”  Mr.Cltoowhasan^wc^ 

»y  additional  sale  rf  s^o®*  w 

5®-  New  YoA  interests. 


POYNTEB  BUYS  WTSP 

_  nt  the 


UBEL  AWATO 

r'',rt’jan'^y5Srf  >" 

Court  Jan.  2b  snw^ 

$4,000  ^^^rd  J.  Walsh  in  a  libel 
missionCT 

®"il«“wato  intended  a  *rie8  ®f 
papers,  wa^  character 

®ditorito  editorials  re- 

and  officto  and  exputoon 

lated  to  his  ®°  Council  on 

in  1935  induct  of 

cha^®s  ®r^nnelly  Municipal  Col- 
affairs  at  the  Ito  eiSOOO  verdict 

ony.  ®*-‘^J^^hut  the  sonount  was 
^  return^.  Jut  Oh- 

held  exceffiiye  hy  C^  ^  damages 


PeSSlrTSSS  f 

rhaaed 

radlo.ato'tojg^fSiSn  and  Bar- 

E^drnntiSciStoi^. 


held  exceKive  oy  ^  damages 

ffrSS^  to  lha  HOOO  iudgamant. 

YOST  UECOVEBlNG 

‘r  o  Vr«t  editor  of  the  bt. 


buys  IOWA  STATION 

^The  Ortuiha  World-Hcrold  has  com¬ 
pleted  a  contract  with 
terests  of  radio  station  KFNF.  bhen^ 

andoah,  siAtot  to 

tion  to  the  Omaha  paper,  suDjeci  ui 

FCC  approval. 


YO:,!  ,f  the  St. 

Casper  S.  ^  editorial  page, 

Louis  Globc-^to  ^  a 

returned  to  h»s  h  he  under- 

St.  Louis  hospital. 

went  an  oP®™  .  making  a  satis- 
He  is  reported  to  to  he  ob- 

iraJ  to  S'year  with  the  paper. 


Acquisition  of  the  Rcoding  (P^ 

Times,  a  six-day  mormng  PaP^W 
the  Reading  EopU  was  jounced  m 
the  Jan.  26  issue  of  the  Tunra. 

The  Reading  Times  has  to|u  pub-  jqhN 
lifihed  continuously  smee  ^ 

since  1923  has  been  owned  by  John  dier 

Pemr  of  New  York  and  P;^  him  a 
^ach.  Fla.  Tbe  Eagle,  an  evei^  hKal 
and  Simday  paper,  was  etobltoed 
in  1868  by  Jesse  G.  Hawley  and  to  pyjnd 
continued  in  the  possession  of  his  jjy 

family  since  that  time.  j^eb: 

To  PoblUh  lo  Ea9«a  ical  I 

The  last  ABC  .statements  for  ^  Lynd 
six  months  ending  Sept.  30,  1939 

;  Aowed  the  Eagle  with  a  ^y  .circm-  gje  l 

latiMi  of  48,821  and  a  Sunday  circul^  die  1 
;  Srof  For  the  same  period 

s  the  Times  showed  a  circulation  of  ^ 

^i^taking  over  the  Times  the  E^le 

nwners  have  announced  their  mten- 

tion  of  continuing  the  Puto®ation  of  o 

the  paper  in  its  present 

style  Both  papers  are  now  publlsto 

Ke  new  and  modem  plant  occupied  ^ 

y  bv  the  Eagle  15  months  ago. 

•"  Hawley*  Quier,  a  grandson  of  the  T 
r  foSr^'^is  pre^dmt  and  ^ 

i:  ,1  the  ,Ea8l«  “J  J  S  S 

^  m^gto^editor  ^  the  Begle- 

K^r  will  continue  as  m^ging  m  • 
“?«!*.  Tto...  under  the  ny.  J. 

’Tr,  Iforry  I*  "''5IS  I  J 

Reading  field  to  devote  hfanseU  to  his  I  * 
and  radio  intereto  now  I  cie 

concentrate  in  I  J 

hk  Mtionwide  Western  News^  I  th 
Union  ae  American  Ihwas,  servl^  I  an 
}  the  small  daUy  and  weekly  newspaper  I  ^ 
interests  of  the  country.  1  & 

New  Corporotloa  Formed  I 

The  sale  took  place  Jan.  25.  The  pur-  i  ,, 

z.  i 

)  the  Quier  families  of  this  city ,  who  I 
reral  are  the  princip^  stockhold^  In^  I 

Reading  Ea«le  Comity.  |  „ 

cipal  stockholders  of  the  togie  ^  I  ^ 

D  ato  of  the  Readii«^blishtag  (^1 

^  1=  oany  are  Mrs.  Edith  Seifert,  Mre.L.^  I 

Ollier  both  dau^ters  of  the  fi^  I 
?ui^et  dongTth  Hawley  Quier  ; 

libel  ®":JiJ^“^a^T^blishing  Com^yl 

lews-  onoiiired  by  purchase  certain  I 

a^ts  the  Times  and  has  ®^ui^  I 
thT  name,  circulation  lists  and  good-  I 

Times  will  continue  its  pres- 1 

entm^e-^and^^e.a^dmateri.11 

‘iSit  had’^ch  to  do  with  the  I 

verdict  ,  ,  stated,  but  P™^| 

ii?the  AiUty  of  the  fine  new  plant! 
S®  S  th?  ESle  to  pubUsh  both  l 

CO  economicaUy  was  the  bigg^  fa^  1 

bringing  about  I 

tion  of  the  Times  m  the  Eagles  pum  I 

the  St.  ^^frJ^otiatioM  l«^u« 
al  page,  transaction  w®*"® 
from  a  Thompson  of  the  firm  of  Davis 
under-  Thompson  Incorporated,  Umon  Com 
January.  ^ce  Building,  Cleveland,  Ohio. 


pmtrrS  weekly  field 

^^^^T%o.)Spar^V-^ 
pended  daily  pubhcation  and  is  n 
published  weekly. 


2-COLOR  BLEED  PAGE 

^  The  Buffalo  (N.  Y.)  Polish  Et^ 
bo^’s  Daily  with  its  "^^a^® 
issued  Jan.  20  used  ®  bvo-^lo^l®~ 
red  and  black,  on  the  first  page  « 
the  section. 
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Wagner  Act  Makes  Labor 
Reporting  Difficult 

Use  of  Advertising  by  Employers  Also 

May  Have  Repercussions  .  .  . 

Story  of  Mimcie,  Ind.,  Situation 

By  HARRY  R.  CALKINS 
Labor  Relations  Counselor 


JOHN  O.  FERRIS,  managing  editor 

of  the  Muncie  (Ind.)  Star,  was  in 
rather  low  spirits  when  I  called  on 
him  a  few  months  ago.  The  biggest 
local  story  of  the  year  was  breaking 
and  circumstances  limited  him  to 
printing  about  two  paragraphs  daily. 

Muncie,  the  “Middletown”  of  the 
celebrated  economic  survey  of  a  typ¬ 
ical  American  industrial  city  by  R.  S. 
Lynd  and  Mrs.  Lynd,  was  observing 
from  the  sidelines  a  significant  strug¬ 
gle  between  its  largest  industry  and 
the  United  Automobile  Workers,  CIO. 

Pablic  Uaiirfemed 

That  morning  Ed  Hall,  union  organ¬ 
izer  in  charge,  had  toured  Muncie  in  a 
Kund  truck,  annotmcing  through  the 
loudspeaker  that  “Jack  Simpson  is  a 
nitwit”  Most  of  the  city’s  46,548  citi¬ 
zens  heard  this  aspersion  on  the  in¬ 
tellect  of  the  company  president  in 
silence. 

They  knew  little  of  the  cessation  of 
work  in  the  company’s  huge  plant 
except  that  the  plant  was  being  pick¬ 
eted,  that  negotiations  were  proceed¬ 
ing  and  that  the  company  had  warned 
in  a  newspaper  advertisement  that  its 
parent  corporation  might  close  the 
plant 

John  Ferris,  in  cotmnon  with  mer- 
diants  and  property  owners  in  Mun- 
cie,  felt  that  the  town  was  on  trial  for 
ib  economic  life,  but  he  also  knew 
that  objective  reporting  might  cause 
an  explosion,  or  that  it  might  unfairly 
prejudice  the  company’s  position  with 
the  National  Labor  Relations  Board. 

The  Board  has  more  than  once 
avowed  its  intolerance  of  the  so-called 
"Mohawk  Valley  plan,”  under  which 
business  and  civic  elements  of  a  city 
oppose  a  union’s  demands  on  an  em- 
idoyer.  The  Board  has  also  found  that 
any  expression  of  opinion  by  an  em¬ 
ployer  likely  to  discourage  union 
membership  is  an  “interference”  vio- 
btion  of  the  Wagner  Act.  By  infer¬ 
ence  this  has  been  extended  to  outlaw 
expressions  of  opinion  by  anyone  else 
when  such  expressions  seem  calculated 
to  support  the  stand  of  an  employer. 

Madden’s  Statement 

Thus  among  the  findings  of  the 
Board  holding  the  Ford  Motor  Com¬ 
pany  guilty  of  unfair  labor  practices 
was  one  “that  at  a  meeting  (in  High¬ 
land  Park,  Mich.)  a  local  banker  told 
employes  that  ‘he  did  not  want  to  see 
any  trouble  in  the  town,’  and  another 
jpeaker  told  them  (employes  attend¬ 
ing  the  meeting)  that  the  union  or¬ 
ganizers  were  ‘Communists,  Red  and 
everything  that  he  could  think  of  and 
that  they  should  ‘ward  them  off.’” 
The  quotes  are  those  of  J.  Warren 
Madden,  chairman  of  the  NLRB,  made 
in  a  statement  to  the  labor  committee 
of  the  United  States  Senate. 

In  many  cases  the  Board  has  held 
tbat  “employment  of  newspapers, 
radio  and  other  agencies  for  the  pur¬ 
pose  of  disseminating  propaganda 
^inst  unions”  is  a  violation  of  Sec¬ 
tion  8  (1)  of  the  Wagner  Act.  Since 
the  Board  is  bound  by  no  rules  of 
evidence  and  can  accept  whatever  it 
finds  credible  an  employer  is  always 
subject  to  being  held  responsible  for 
what  another  may  say  about  his  union 
antagonist  in  a  controversy. 


I  don’t  know  that  Jack  Ferris 
weighed  these  considerations  exactly 
as  outlined  here,  but  it  is  altogether 
likely  that  he  followed  a  reasoned 
course  and  that  his  news  instinct  was 
outraged  at  the  need  to  tread  lightly. 
Clever  Ben  Lawrence,  general  man¬ 
ager  of  the  Star  League  of  newspapers, 
doesn’t  hire  managing  editors  who 
rashly  or  wantonly  injure  their  com¬ 
munities. 

Miqht  ladicate  Bias 

Perhaps  Ferris  knew  that  if  he 
printed  the  news  fairly  in  this  situa¬ 
tion  it  would  favor  the  company  and 
indicate  bias. 

The  plant  in  question  had  been 
closed  at  the  expiration  of  a  one-year 
contract,  pending  the  making  of  a  new 
agreement.  The  company  had  agreed 
with  the  union  on  a  wage  rate,  vaca¬ 
tions  with  pay,  certain  seniority  rules 
and  other  conditions.  It  was  boggling 
over  accepting  a  change  in  its  operat¬ 
ing  methods  which  would  have  per¬ 
mitted  the  men  to  choose  their  own 
group  foremen  and  which  would  have 
destroyed  certain  wage  differentials 
favoring  more  efficient  workers. 

“As  I  see  it,”  a  company  employe 
told  me,  “the  company  might  as  well 
get  out  of  the  front  office  and  let  the 
union  take  over.” 

Ed  Hall,  sent  on  from  Detroit  by  the 
imion  to  negotiate  the  new  agreement, 
combined  the  manners  of  a  Hallowe’en 
prankster  with  those  of  a  conquering 
invader.  His  first  move  was  to  warn 
the  police  to  “keep  their  noses”  out. 


Even  while  negotiating  with  company 
officials  he  foimd  time  to  abuse  them 
through  a  loudspeaker  and,  to  com¬ 
plete  their  dismay,  he  urged  diem  to 
stop  wasting  his  time  and  sign  the 
contract  since  the  union  would  prob¬ 
ably  be  making  new  demands  before 
it  expired  anyway. 

If  Mr.  Hall’s  behavior  had  been  fac¬ 
tually  reported,  angry  citizens  might 
have  chased  him  out  of  town.  And 
at  that  point  the  Labor  Board  would 
have  been  invited  in  to  administer  a 
lesson  to  the  “erring”  company. 

Many  small  town  editors  have  faced 
similar  problems  in  handling  labor 
news.  Metropolitan  newspapers  are 
freer  in  this  respect  because  their 
community  responsibility  is  not  so 
strongly  emphasized.  However,  a 
Detroit  newspaperman  who  had  been 
interviewing  strikers  in  their  homes 
to  sound  out  strike  sentiment  was  re¬ 
cently  urged  to  desist  lest  the  com¬ 
pany  be  suspected  of  “missionary” 
activity,  detested  by  the  NLRB. 

Findings  and  orders  of  the  NLRB 
already  fill  more  than  11  large  vol- 
times.  The  newspaper  man  who  ex¬ 
pects  to  keep  abreast  of  this  vital 
story  must  be  highly  industrious.  Al¬ 
ready  a  dozen  “news  letter”  enter¬ 
prises  have  entered  the  field  on  the 
assumption  that  newspapers  cover 
labor  too  sketchily  to  be  useful  to 
those  interested. 

The  stated  intent  of  the  Wagner  Act 
was  to  protect  employes  in  their  right 
to  organize  and  bargain  collectively. 
Presumably,  therefore,  the  enforce¬ 
ment  activities  of  the  NLRB  ended 
when  a  collective  bargaining  repre¬ 
sentative  had  been  certified  for  a 
group  within  an  approved  unit.  The 
Board  has  extended  its  power  beyond 
that  point,  however,  to  safeguard  the 
continuation  of  tmion  power. 

Labor  Law  Cooiplaxity 

The  following  tricky  illustration  of 
labor  law  complexity  was  given  the 
writer  recently  by  Donald  Wakefield 
Smith,  member  of  the  original  NLRB 
and  now  an  attorney  specializing  in 
labor  practice: 

An  employer  had  been  guiltless  of 


Drawn  jar  Editob  &  PuBUsan  by  Trent. 


“On  bahalf  of  Hit  PublUhor,  tho  StocUioldart,  tho  Entire  City  Room  end  Myself — 
could  I  p«rsu«d*  you  to  roturn  to  th«  offico  and  bat  out  a  faw  obituarias?” 


any  “unfair”’  labor  practice;  he  had 
recognized  the  certified  union  and  now 
met  with  its  representatives  for  col¬ 
lective  bargaining.  He  agreed  to  a 
wage  increase,  accepted  seniority  rules 
of  the  union  and  disagreed  on  only  one 
point,  the  closed  shop,  let  us  say. 
union  stopped  negotiations  and  called 
a  strike.  Now  up  to  this  time  the 
employer  was  clearly  within  his  rights 
imder  Labor  Board  rules.  His  con¬ 
nection  with  his  former  employes  has 
been  severed  by  their  own  action.  He 
proceeds  to  engage  new  help,  or  to 
plan  removal  of  his  plant  to  another 
city.  Weeks  laier  the  tmion  leader 
may  call  upon  him  and  offer  to  re¬ 
open  negotiations.  The  employer  re¬ 
fuses,  explains  that  he  has  made  new 
commitments  and  assumed  new  ob¬ 
ligations.  Now,  according  to  Labor 
Board  rulings,  the  employer  is  wrong. 
The  most  natural  and  innocent  st^ 
in  his  course  of  action  has  clothed  him 
with  guilt  because  the  Board  holds 
that  negotiations  are  subject  to  being 
reopened  by  the  union  at  any  time. 

Contrary  to  a  widely  prevalent  im¬ 
pression,  the  NLRB  does  possess  a 
power  to  punish  beyond  the  issuance 
of  cease  and  desist  orders  which,  after 
review  by  a  Federal  court,  suf^ly 
grounds  for  contempt  penalties.  Back 
pay  is  the  Board’s  real  weapon.  The 
employer,  trapped  as  above  related, 
may  elect  to  fight  a  Board  order  and 
run  his  plant  without  the  strikers. 
Final  disposition  of  the  case  normally 
will  not  come  within  a  year  and,  if 
the  employer  loses,  he  may  be  stuck 
for  back  pay  from  the  moment  he  de¬ 
clined  to  renew  negotiations.  'That 
might  very  well  be  a  lethal  blow  to 
the  business. 

One  discharged  for  iinion  activity 
will  be  awarded  back  pay  as  a  matter 
of  course  and  the  Board  has  even 
niled  that  an  applicant  for  a  job, 
tiumed  down  allegedly  because  of 
union  membership,  is  entitled  to  back 
pay  from  the  time  of  the  refusal. 
Until  when?  I  don’t  know.  Fve 
been  studying  hard,  but  I  haven’t 
gotten  that  far  yet. 

a 

BBB  Report  Reviews 
Wheeler-Lea  Ccses 

The  National  Better  Business  Bu¬ 
reau,  Chrysler  Building,  New  York 
City,  has  published  a  report  reviewing 
the  activities  of  the  Federal  Trade 
Commission  under  the  Wheeler-Lea 
Act  up  to  Jan.  1,  1940. 

Perhaps  the  most  important  devel¬ 
opment  under  the  Act,  the  report  in¬ 
dicates,  has  been  the  exerdse  on  the 
part  of  the  Commission  of  mandatory 
powers  compelling  advertisers  and 
distributors  of  merchandise  to  dis¬ 
close  information  in  cases  where,  in 
the  opinion  of  the  Commission,  failure 
to  reveal  the  facts  (dec^tive  con¬ 
cealment)  would  result  in  deception 
to  the  consxnning  public.  AnoAer 
important  development  outlmed  is  the 
policy  of  the  Commission  of  holding 
advertising  agencies  jointly  liable  with 
their  clients  in  cases  involving  alleged 
false  or  misleading  ctqiy  insohir  as 
the  civil  penalties  provisions  of  the 
Act  are  concerned. 

The  report  also  summarizes  injunc¬ 
tions,  civil  suits  and  criminal  suits 
brought  imder  the  Act  as  weU  as  two 
important  court  decisions  on  the  val¬ 
idity  of  certain  sections  of  the  Act 
which  were  handed  dovim  during  the 
year. 

'The  report  is  issued  as  part  of  a 
supplement  to  the  Bureau’s  "Guide 
to  National  Advertising.” 

STALLARD  IN  NEW  POST 

David  W.  Stallard,  for  the  last  five 
years  an  account  executive  of  H.  B. 
LeQuatte,  Inc.,  New  York,  has  be«i 
elected  secretary  of  that  organization. 
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EDITOR  &  PUBLISHER 


.  .  .  -f^aencUi  .  .  , 


2  Executives  Buy  campaign  Among  Advertising  Folk 

Benton  &  Bowles  „  c,l.  3^^^. 

Chicago  Office  S  '^Se'TolnSS’.tS' y" 

...  .  stations  is  the  forerunner  of  a  mea-  duces  cosmetic  concentrates,  to  be  jdent  of  the  Chicaeo  Public  Relating 

Shennan  4  Marquettet  Inc.  sure  to  impose  a  like  prohibition  added  to  water,  will  use  full  pages  in  clinic  succeeding  Conger  Reynoum 
Fonned  by  New  Owners  ..  .  gainst  newspapers  Senator  Edi»^  C.  the  West  and  South.  The  ads.  which  director  of^l^relations  f^tand.’ 
to  Handle  Same  Accounts  Colorado,  ^^red  today  offer  an  assortment  at  89  cents,  ask  ^rd  Oil  Company  of  Indiana.  J.  E. 

to  nanale  same  Accotmts  that  the  press  is  protected  by  the  Con-  customers  to  check  on  a  coupon  their  Bulger  Chicago  Motor  Club  was 

Stuart  Sherman  and  Arthur  Mar-  customary  source  for  cosmetics.  The  named '  vice-president  and  At ’dear- 

quette  have  acquired  ownership  of  fw  mitial  distribution  policy,  i^c.  Container  Corporation  of  Amer- 

Lnton  &  Bowles-Chicago,  Inc.,  Chi-  Capper,  whiA  proposes  that  restricted  to  mail  order  at  present,  ica,  secretary-treasurer. 

w  &.Rv/wAc;o  A.Aav.,  w***  naxi/crtoruarc  oan-vina  limior  aH\7Arfie«»_  ...:n  1...  j..* _ : _ i _ *1...  1 _ 


Denies  Bill  Is  Aimed 
At  Dailies'  Liquor  Ads 


Among  Advertising  Folk 


Sherman  &  Marquette.  Inc. 
Formed  by  New  Owners  .  . 
to  Handle  Some  Accotmts 


Stuart  Sherman  and  Arthur  Mar- 


tto.  oiimers'  'newspapers  carrying  liquor  advertise-  will  be  determined  on  the  basis  of 

.S  replies  ..civ.,!. 


^ton  i  ^wles,  Inc..  New  York,  and  jgeon-holed  in  committee,  and  will 
Edward  Aleshu^,  a  former  officer  and  !=i»nat«r 


director  of  the  Chicago  firm. 

The  agency  will  be  known  as  Sher- 


remain  there,”  the  Colorado  Senator 
predicted.  “Some  of  the  persons  who 
favor  my  bill  also  favor  Senator  Cap- 


Institutional  Ads 
Aid  Taxicab  Firm 


man  4  Marquette  In.,  with  Mr.  Sher-  illO  lOXlCOD  rUm 

man  as  president  and  Mr.  Marquette  connected.  The  success  of  institutional  adver- 

as  wce-preadent,  effect! w  Feh.  1.  ..j  much  opposed  to  legis-  tising  in  newspapers  is  demonstrated 

The  firm  will  continue  with  the  saiw  lation  interfering  with  newspaper  ad-  by  the  substantial  increase  in  busi- 


W.  C.  D’Arcy,  president.  D’Arcy 
Advertising  Co.,  will  speak  Feb.  5  at 
the  opening  of  “Careers  in  Advertis¬ 
ing,”  an  annual  course  in  advertising 
offered  jointly  by  Washington  Uni¬ 
versity  and  the  Women’s  Advertising 


The  success  of  institutional  adver-  Club  of  St.  Louis. 

sing  in  newspapers  is  demonstrated  George  B.  Davis  has  been  named 


sales  manager  of  the  Macfadden  Pub- 


personnel  Md  acTOunts  of  the  oW  ye|.tisiiig.  Radio  is  government-  uess  on  the  oart  of  the  Yellow  Cab  lications,  Inc.  He  was  formerly  act- 


TOmpwy  with  h^quarters  at  919  N.  licensed;  newspapers  are  not.  I  see  Company  of  Philadelphia. 

Mudugan  Ave.  ^e  accounto  no  objection  to  liquor  advertising  in  Since  1936,  when  the  company  was 


sent  an  annual  billing  of  $3,000,000. 
They  include  part  of  the  Colgate- 


newspapers. 

Senator  Johnson’s  bill  to  bar  alco- 


Company  of  Philadelphia.  ing  sales  manager. 

Since  1936,  when  the  company  was  A.  F.  Lorenzen,  president  and  gen- 
reorganized  after  it  had  been  for  many  eral  manager  of  Lorenzen  &  Thnmp- 


years  a  subsidiary  of  the  Philadelphia  son,  Inc.,  Chicago,  has  been  appoint^ 


Palnmlive-Pwt  (^mpany  s  pr^ucts,  jj^jc  beverage  advertising  by  radio  Rapid  Transit  Company,  Yellow  Cab  to  the  Illinois  Envelopment  Council 
two  Qi^er  Oats  CMn^nys  products,  attempts  a  new  approach  as  a  result  has  advertised  continuously  in  news-  by  Governor  Henry  Homer.  The 


W.  B.  Caldwell,  Inc.,  Fitger  Bre^ng  amendments  introduced  by  him  papers. 


^mpany  and  a  new  account  Griese-  today.  As  now  drawn,  the  bill  pro-  This  week,  Warren  L.  Barnes,  of 
^11  Company,  broadcasting  stations  from  ac-  tiie  Barnes  &  Aaron  Advertising 

Belleville,  Ul.  cepting  compensation  for  liquor  ad-  Agency,  Philadelphia,  told  Editor  & 


commission  was  created  recently  to 


Belleville,  Dl. 

Fortier  Lord  &  Thomas  Execitivas 


This  week,  Warren  L.  Barnes,  of  promote  industrial,  agricultural  and 
the  Barnes  &  Aaron  Advertising  recreational  advantages  of  the  state. 


George  Dibert,  media  manager.  New 


verting,  and  fixes  as  a  penalty  for  I^lisher  that  Yellow  Cab’s  adver-  York  office  of  toe  J.  Walter  Thompson 


The  two  principals  of  the  new  violation  the  loss  of  station  license,  tising  expenditures  have  brought  re-  Company,  addressed  the  Advertising 


agency  were  former  Lord  &  Thomas  It  likewise  prohibits  sellers  of  such  suits  and  the  company  has  enjoyed  j^d  Sales  Executive  Club  of  Mont- 
agency  executives  prior  to  their  as-  beverages  from  paying  radio  stations  “a  substantial  increase  in  business.”  rpaj  j^n.  31,  on  “Adequacy  in  Ad- 

_ .-ii _  _ -ii.  n _ •  T3 _ 1 _  t _ _ _ _ _ j  c _  -J...-- .....  ^ 


sociation  with  Benton 


for  advertising  their  wares,  and  fixes  “Through  paid  advertising,”  said  vertisine  ” 

1 _  _ 1 _ __  _  vr-  “ _ _ _  _ il-- 


Mr.  Sherman  was  at  one  loss  of  their  federal  permits  as  the  Mr.  Barnes,  “we  are  attempting  to  do 


time  vice-president  of  Pepsodent  Com-  penalty  for  violation.  both  a  selling  and  an  educational  job.  Cairns  &  Co.,  New  York,  as  assistant 

pany  and  Mr.  Marquette  was  formerly  The  bulwark  of  our  camoaign  is  con-  to  Joseph  H.  Smith,  art  director.  For 

cony  chief  at  Lord  &  Thomas’  Chicago  "  _  centrated  in  periodic  advertisements  the  last  two  and  one-half  years  Mr. 

office.  NgW  OoOSt  OifiCG  daily  press.  We  also  conduct  Sodi  has  been  in  the  art  department 

Benton  4  Bowles-Chicago,  Inc.,  has  m  1  S  J  *  soot  radio  broadcast.  of  j,  Walter  Thompson  Company, 

been  jointly  owned  by  Benton  4  1 0  iraCKaqG  ivOS  “At  least  once  a  week  we  run  a  50-  Theodore  P  Seymour  who  has  been 

Bowles,  Inc.,  of  New  York,  Stuart  Formation  of  a  new  office  to  handle  «ngle  column  sellmg  ad  and  at  asso’St^  to  an  executive  capacity 
Sherman.  Edward  Aleshire  and  Arthur  no  -..j  vrrious  mtervals  a  oOO-line  double  11-.^....-.  t. 


Carl  R.  Sodi  has  joined  John  A 
Cadms  4  Co.,  New  York,  as  assistant 


Ngw  Coast  OificG 
To  "Packago"  Ads 


The  bulwark  of  our  camoaign  is  con-  to  Joseph  H.  Smith,  art  director.  For 
centrated  in  periodic  advertisements  the  last  two  and  one-half  years  Mr. 


in  the  daily  press.  We  also  conduct  Sodi  has  been  to  the  art  department 


a  soot  radio  broadcast. 

“At  least  once  a  week  we  run  a  50- 


of  J.  Walter  Thompson  Company. 
Theodore  P.  Seymour,  who  has  been 


Sherman,  Edward  Aleshire  and  Arffiur  national  advertising  for  98  weekly  and  '’'''"ous  mterv^s  a  oOO-line  double 
Marquette.  Benton  4  Bowles,  Inc  semi-weekly  papers  to  ten  Southern  column  institutional  ad  in  metropoli- 
is  selling  its  shares  of  common  s^k  California  counties  to  a  “package”  lot  dailies, 
of  the  Chicago  agency  has  been  announced  by  SufFens  &  - 


man  and  Mr.  Marquette.  Mr.  Aleshire  Qibbs^  I^s  Angeles.  The  partnership  LviUl  BolCGr  f^Gads 
has  rwi^ed  to  take  over  new  re-  opened  offices  last  month  at  608  South  V  1  It 


..<.0  .V.  -  openea  omces  lasi  momn  at  boo  aoutn  V  1  II 

sponsibilities  which  will  be  announced  {jiU  Street,  following  a  survey  of  sev-  WGTJV  XOFk  XligGIlCy 
later,  the  New  York  agency  an-  gj.gj  weeks  during  which  papers  with  ’The  ofiening  of  a  new  advertising 


with  Brown  4  Thomas,  Inc.,  and  who 
was  formerly  on  the  executive  staff 
of  the  American  Newspaper  Pub¬ 
lishers  Association,  has  been  elected 
executive  vice-president  of  the  Kel¬ 
logg  Service,  Inc.,  New  York,  food 
sales  consultants. 

Glenn  Griswold  Associates  tills 


Benton  4  Bowles-Chicago,  Inc.,  from  signed  for  the  plan. 


a  total  circulation  of  468,846  were  agency  to  New  York  headed  by  Lynn  week  announced  that  Denny  Gms- 


Baker  was  announced  Jan.  31.  TTie  wold  has  become  a  partner  in  the  firm. 


Its  mcepnon  two  years  ,  das  Tjjg  organization  is  a  partnership  firm  will  be  called  Lynn  Baker  Mrs.  Griswold  will  be  manager  of  tiie 


been  a  separate  operating  advmismg  composed  of  Allyn  Suffens  and  Wil-  Company.  Offices  are  in  the  Lincoln  New  York  office.  James  P.  Conway  is 


a^ncy  wd  in  no  sense  a  branch  Ham  K.  Gibbs,  both  formerly  active  to  Building,  60  East  42nd  Street.  manager  of  the  Chicago  branch.  Denny 


office  of  Benton  4  Bowles,  Inc. 

ConpoNHvo  Frobloms  Raised 


newspaper,  advertising  and  magazine  From  1930  to  1938  Mr.  Baker  was  Griswold  has  been  an  account  execu- 


Bowles  is  selling  its  share  to  the  agencies,  relieving  them  of  distribu-  charge  of  that  agency’s  Pacific  Coast  formerly  active  to  publishing,  radio 


Chicago  business  because  of  problems  tion  costs,  bookkeeping  expenses  and  offices,  followed  by  two  years  as  and  public  relations  work. 


fields  to  the  west.  Their  plan  offers  a  with  the  J.  Walter  Thompson  Com-  tive  with  Glenn  Griswold  Associates 


It  is  understood  that  Benton  4  one-order  one-billing  service  to  pany,  five  years  as  vice-president  in  since  the  firm  was  organized  and  was 


which  have  arisen  from  time  to  time  tear-sheet  collections.  The  papers  are  manager  of  its  new  business  actlvi-  Charles  A.  Williamson,  is  director 


tive  to  products  already  held  in  the  per  month  plus  10%  on  all  business  Thomas  to  an  administrative  capacity,  opened  recantly 


other  office.  developed  by  the  office. 

Benton  4  Bowles.  Inc.,  are  adver-  ^ 

tising  agents  for  11  Gmeral  Foods  ________  ______ 

products,  13  Colgate-Palmolive-Peet  AGENCY  NAMED 
products.  Continental  Baking  Com-  Pittsburgh,  Pa.,  Jan.  31 


from  which  he  resigned  two  weeks 
ago. 


REEDER  TO  CARSTAIRS 


W.  Va. 

Miss  Ida  Friedman,  for  three  years 
in  the  production  department  of  the 
Hartford  office  of  F.  W.  Prelie  Co.,  has 


product^Contmmtal  Baking  C  m-  Pittsburgh,  Pa.,  Jan.  31 — Ketchum,  Appointment  of  G.  Allen  Reeder  as  been  promoted  to  pi^uction  man- 
pwy  s  WondCT  Bread  a™  “Os  e»  MacLeod  and  Grove,  Inc.,  Pittsbundi  advertising  and  sales  promotion  man-  ager.  She  succeeds  Paul  Thompson. 
C^es,  Best  a*'®  agency,  has  been  appointed  to  handle  ager  was  announced  this  week  by  Jerome  Young  of  Sortoefield 


Cosmetic  .nd  Th.  Prudddfel  ,hloh  serve' omdotitts- i„  wistem  KTSertS  F^,^SLTS,er 

Imuranee  Comply  ct  Amerme.  MyUnd  Northern  Vlrgtoia,  m,.  ^er  for  more  tlnm  ten  ^lS\TSe  W 

■  Eastern  «uo  and  Western  Pennsyl-  years  was  head  of  his  own  advertis-  nroeram  of  the  Women’s  Advertis 

MOMFY-RAr*!?  OFFER  compames  include  the  ing  agency,  G.  Allen  Reeder,  Inc.  For  ciuh  of  Providence  R.  I. 

MO  Manufacturers  Light  and  Heat  Com-  f^o  years  he  was  president  of  a  small  wnn***  T  PAmw  Wno 

The  Wm.  S.  Scull  Company,  makers  pany,  Pennsylvania  Fuel  Supply  Com-  drug  company,  and  for  four  years,  „  l..  wen  xno 


s 


to  both  New  York  and  Chicago  to  the  available  as  a  complete  “package,”  or  ties  to  New  York.  Jan.  15,  1939,  he  ^f  Williamson  Associates,  advertising 
solicitation  of  new  accounts  competi-  by  zones.  Participating  papers  pay  $2  joined  the  New  York  office  of  Lord  4  -nd  nublic  relations  agenev.  which 


Charleston, 


- -  Lwu  iitr  piv&iuviii  oi  tt  suimii  Wtettam  T  ^„ii  Vnn 

The  Wm.  S.  Scull  Company,  makers  pany,  Pennsylvania  Fuel  Supply  Com-  drug  company,  and  for  four  years,  xt  l..  wen  xno 

of  Boscul  Coffee,  this  week  launched  pany.  Natural  Gas  Company  of  West  beginning  to  1935,  he  was  advertising  ,  ^  ,  *■*  advertising  art  man  a 
a  double-your-money-back  (rffer  in  Virginia.  Cumberland  and  Allegheny  manager  for  Zonite  Products  Corp.  formerly  wito  Young  4  Ritoica 
Pennsylvania,  Maryland.  Ohio  and  Gas  Company,  Greensboro  Gas  Com-  ,  and  T^mM,  and  M<^m 

New  York  newspapers.  The  campaign  pany.  Manufacturers  Gas  Company,  -  1iin?r‘nmar>  Dickson,  jomed  the  s^  of  H. 

wUl  run  for  six  weeks,  and  the  sched-  Fayette  County  Gas  Company  and  NRDGA  MEETING  Humphrey  Company  of  Boston. 


ule  will  include  24  newspapers.  Twelve  Gettysburg  Gas  Company.  Newspa-  The  1940  Mid-Year  Convention  of 


Lord  and  Thomas,  and  McCann 
Elrickson,  has  joined  the  staff  of  H.  I 
Humphrey  Company  of  Boston. 
Raimond  B.  Havens,  formerly  of  tiu 


hundred  and  600  line  ads  will  be  used,  pers,  radio  and  outdoor  advertising  the  National  Retail  Dry  Goods  Asso-  Richard  A.  Foley  Advertising  Agei^ 


Compton  Advertising,  Inc..  New  York,  will  be  used,  with  a  total  of  120  news-  elation  will  be  held  to  the  Palmer  is  now  with  the  Oswald  Advert! 


handles  Boscul  advertising. 


papers  on  the  schedules. 


House,  Chicago.  May  20,  21,  22  and  23. 


(Continued  on  page  16) 


without  any  panic,  without  any  false 
hopes  of  assistance  from  elsewhere, 


tising  stories  of  the  day,  and  one  of  last  year’s  model  sold  at  $149^  or 
the  most  heartening  signs  of  the  times  more,  and  did  not  contain  so  many 


diis 

jIOS-  I 

firm.! 
if  the  I 
AY  is 
•enny ! 
cecu- 
ciatesi 
1  wasi 
radio  i 


rector 

tising 

which 
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man- 
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^^ere  in  Finland,”  made  many  friends  director,  and  Mrs.  Albee  of  Arnold 

The  ADVERTISING  SURVEY  ^  tl^  country  l^t  s^er  as  one  of  Constable 


By  WARREN  L  BASSETT 


Electric  Refrigerator  Price  Battle  in  Dailies  .  Finnish  spiru  in  the 

,  ^  face  of  the  Soviet  mvasion,  Mr.  Lat- 

DETERMINATION  of  the  electric  re-  subject  to  local  sales  taxes.  Kelvinator  vala  said* 
frigerator  industry  to  go  after  busi-  is  featuring  a  “su^^t^”  delive^  .-The  nation  is  cool,  united  and  de- 
ness  on  a  broad  and  ag^^ive  scale  Pnce  for  a  6%  cubic  foot  refrigerator  termined.  It  goes  about  its  business 


the  leaders  of  the  delegation  which  •  •  • 

came  here  for  the  opening  of  the  DIOGENES  WOULD  have  been  fond 

Finnish  pavilion  at  the  World’s  Fair.  of  Giuseppe  Pucci,  of  Aliquippa,  Pa. 


Writing  of  the  Finnish  spirit  in  the  Giuseppe,  broke  for  four  years  after 
face  of  the  Soviet  invasion,  Mr.  Lat-  losing  his  steel  mill  job  during  a 


labor  dispute,  lived  by  doing  odd  jobs 


to  the  newspaper  field.  leaiures.  j  thousand  vears— the  last 

Smashing  campaigns  have  already  Frigidaire,  in  the  copy  placed  in  20  years  was  only  a  holiLy  We  know 
been  launched  by  two  manufacturers,  New  York  this  week,  stated  that  “aU  .^jjen  our^naUon  has  not  been 

Kelvinator  and  Frigidaire,  and  PhUco,  prices  quoted  are  the  New  York  ^  annWted  in  the  ^  it  cannoi^e 

r - -  - - -  New  Jersey  ^livered  prl<^  and  m-  doneawaywithdurtagthenextgen- 

^1. MsFRIfilMIRE  w  transpo^hon  inst^atio^f^ed-  Jther.  We  know  the  Russians 

■wei iwri. IM«rNlblUMRt  eral  ^es.  and  the  Fiv^Year  Protec-  them  not 

WNIf  K  IlfVCR  BEMBF  ®''y)  extra.”  j 

niivn  RBRn  ■CnniB  Frigidaire  is  asking  $114.75  for  a  six  freedom 


with  the  knowledge  that  this  has  been 


laei  iMT  to  M*  FRIGIDAIRE 
AT  PRICES  NEVER  BEFORE 
THOUGHT  POSSIBLE  I 


“We  aU  know  here  that  our  freedom 


cubic  foot  refrigerator,  -ilie  firm  an-  ®"‘*  ®f  ®"A,®®  ®"  'Jl’lirr' 

nounced  that  the  price  on  the  six  is  ®dv^“  Post  <>«  frontier  of  ^tem 


^  I  less  thM  any  comparable  six  in  barbmsm  and  We^m  dvil^tion, 

■  i__A _ i_  is__  _ T-51-  .  .  _  ..  our  loh  IR  rathpr  all  nia  fnan  r\n\tr  tn 


^®®f  year’s  line,  while  the  new  price  rather  all  die  than  bow  to  i~ 

®^^f  cubic  foot  model  is  $50  Bolshevism.  - 1 - - 

less  than  its  nearest  1939  equivalent.  “We  have  inflicted  very  great  losses 
Ofiicials  emphasized  that  the  new  on  the  enemy.  Whole  rows  of  advanc-  “*  •’*“  |  ’ 

price  policy  was  made  possible  by  ing  tanks  have  been  destroyed  by  lone 

increased  commitments  obtained  frwn  heroes,  udio  all  have  escaped  with  **’  ”* **’*’“*“• 

their  distributing  organization.  their  lives.  *“1- .  T— •***■  “•  V*? 

Philco,  it  is  learned,  will  use  about  “With  a  little  bh  of  luck  we  will  ..  '*** 

newspapers  to  promote  its  re-  show  the  world  the  day  feet  of  the  . .-r-/-, 

frigerator,  while  Westinghouse  has  giant  Stalin,  and  then  his  downfall.”  um  te.  •«  «te. 
increased  its  newspaper  budget  45%. 

■HHHiSnillH  SnSnapiiMH  General  Electric  plans  have  not  yet  Notes  and  Oddities  -TT 

HlHMiiH  <to***^.  .  i  b®en  .f®veal^,  but  it  can  assumed  METRO  -  GOLDWYN  -  MAYER  an- 

that  they  wiU  be  made  with  full  cog-  nounced  this  week  three  big  national  - - 

®  pf  what  TOmpetitors  are  domg.  advertising  campaigns  for  three  forth-  and  borrowing  from  his  friends. 

U  -aton  aim  winanaM  With  improved  products  and  lowr  coming  M-G-M  pictures,  “Northwest  When  the  NLRB  reinstated  Giuseppe 

- - P"®«*  f®  f®“  and  agpessive  Passage,”  “Young  Tom  Edison”  and  recenUy  with  check  for  $1,624.43  back 

Fiiil-pa9*  Friqidsira  copy  wKieh  appoarod  ^wspaper  adverts^  to  tell  the  story,  “Edison  the  Man.”  Magazines  and  pay,  he  repaid  all  his  debts  and  in 

♦Ml  waak.  toere  is  litUe  doimt  that,  barring  im-  newspapers  will  be  used  to  promote  addition  bw^  an  advertigemeitt  in 

foreseen  circumstences,  the  electnc  “Nor&west  Passage,”  and  according  the  Aliquippa  Gazette  to  eiqiress  his 

Westinf^ouse  and  General  Electric  are  refrigerator  industiy  m  1940  will  chalk  Howard  Dietz,  advertising  director,  gratitude  and  list  the  names  of  the 
expected  to  follow  suit  in  a  short  time.  ®"®  ®*  **®  most  impressive  years,  mark  the  hugest  use  ever  people  who  had  befriended  him.  The 

Outstanding  feature  of  the  copy  from  Finland  made  of  news-magazine  Sunday  sup-  indies  on  two  columns,  said 

ilready  released  is  the  new,  lower  j  *  v  plements  by  a  motion  picture  com-  m  part:  “I,  Giuseppe  Pucci  w^  to 

prices.  Newspaper  pages  lend  them-  “IE  GRIM  ^termination  of  the  Finns  pany.  Twenty-eight  supplements  will  thank  those  listed  below  for  so  gen- 

lelves  particularly  to  new,  important  f®  ®®  mvader,  and  bg  used,  wiA  17,000,000  circulation,  erously  and  kindly  giving  me  money 

price  annoimcements,  and  for  that  ^‘r  heroic  feats  on  the  rattlefield,  in  addition,  large  two-color  nevrspa-  with  which  to  buy  food  vdien  I  was 

reas(m  the  price  battle  in  the  refrig-  ®*’®  graphically  told  m  a  letter  re-  per  space  will  be  used  in  important  hungry.  Since  1936  they  have  unsd- 

eration  industry  is  expected  to  give  —  ' —  - ’ - ’ - ’ - ' —  ’ - = - -* 

newspapers  not  only  a  greater  portion 
of  the  total  1940  budgets  of  the  manu¬ 
facturers,  but  to  re^t  in  greatly  in¬ 
creased  expenditures. 

As  told  in  Editos  L  Publisher  last 
week,  Kelvinator  this  year  will  use  1 
fiiree  times  as  much  space  in  news- 
papas  as  in  1939.  Large  space  is  : 
being  placed  in  168  dailies  in  IQS  cities.  | 

Appropriations  increased  | 

Frigidaire  copy  appeared  on  Wednes-  ' 
day  oi  this  week  in  full-page  size, 
and  although  the  firm  will  not  discuss 
the  campaign  in  terms  of  appropria-  ^ 
tion  or  number  of  papers  to  be  used,  %• 
it  states  that  the  1940  appropriations 
for  both  its  household  electric  refrig¬ 
erator  and  electric  range  lines  have 
been  increased. 

“With  its  enlarged  1940  advertising 
expenditure,  Frigidaire  will  reach 
prospective  buyers  through  a  number 

of  media,  including  magazines,  news-  ai  nvai  gasoime  aaverusers  wno  liavi 

papers,  outdoor  posters,  and  local  radio  W.  K.  LatvaU  .Sun,  World  Telegram  and  Pott.  Ad-  announced  claims  regarding  “new’ 

*pot  announcements,”  the  Frigidaire  vertising  expenditure  for  the  week  gasolines,  “hiAer-octane,”  and  othei 


With  Profound  Gratitude 


L  Qmmm  Vm  widk 


•w  vf  ««•  tmw.  t  aim  la  al  GaaliML 

SmMm.  llJha  mi  PaU  a«iaa»  wW  Am*  heimi  m. 
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and  borrowing  from  his  friends. 


W.  K.  Latvala 


key  cities  when  the  film  is  i^eased  fishly  helped  me  when  I  was  in  need. 
Feb.  22.  Similar  large  campaigns  1  have  repaid  them  the  money,  but  I 
will  be  placed  for  the  oflier  two  films,  can  never  repay  the  kindness  they 
•  •  •  have  shown.”  As  shown  here,  the 

A  NEW  and  delectable,  we  hope,  ale,  ®,“^  picture  of  Giuseppe, 

and  a  new  color  for  women’s  fash-  Qu^miig  a  glass  of  beer, 
ions  have  been  linked  together  in  an  a 

interesting  iHX>motion  in  New  York 

through  co-operation  of  file  K  T.  GASOLINE  AD  ''WAR'' 
Howard  Adv^ing^ency  and  Chicago,  Jan.  29-Concerned  about 

nold.  Constable,  fifth  Avenue  de-  claims  in  competitive  gasoline  adver- 
partment  st<«.  The  brew  i» /eigen-  tisements.  Standard  Oil  Company  of 
spans  •BnlliMt  Brown  Ale  wWch  Indiana  this  week  interrupted  its 
has  ^csn  li^ed  with  ‘^nlliant  regular  newspaper  advertising  sdied- 
brown”  and  “foam  wlute”  by  Mrs.  ules  to  do  “some  plain  speaking”  in 
Anne  A^ee,  me  store’s  fasluon  di-  restating  the  company’s  policy  re- 
r®ctor.  ^e  calls  it  of  the  mMt  garbing  product  improvement  and 
talked  ^of  color  combinations  of  the  meeting  competition.  The  original  ad 
.  .  ,  .  .  ,  ,  of  the  new  series  appeared  in  all- 

The  tie-up  mvolv^  type  display  form  in  64  Sunday  news- 

of  Arnold  Conchies  Fifth  Avraue  papers  and  wiU  be  supplemented  by 
advertising  additional  ads  in  a  mudi  largw  list 
yace  ^  2M  ^  on  five  rolumns  in  of  dailies.  Standard’s  ads  are  aimed 
o®'®  at  rival  gasoline  advertisers  who  have 

.Sun,  World  Telegnm  a^  Post.  Ad-  announced  claims  regarding  “new” 
vertising  expenditure  for  the  week  gasolines,  “hi^er-octane,”  and  other 


statement  said.  “All  of  these  forms  cehred  recently  by  Miss  Mary  Knight,  wiU  total  ^000.  At  the  s^e  time  improvements.  McCaim-Eridcson.  Inc., 
have  been  utilized  previously,  but  the  former  European  correspondent  for  Feigenspan’s  own  advertising  of  Chicago,  handles  the  account 
larger  appropriation  set-iq>  this  year  United  Press  and  now  director  of  pub-  “Brilliant  Brown  Ale”  in  New  York 
will  enable  Frigididre  to  expand  its  lie  relations  for  Erwin,  Wasey  &  Co.,  newspapers  will  call  attention  to  the  ■ 

promotion  and  will  permit  greats  New  York  advertising  agency.  The  Fifth  Avenue  store’s'  sfoead.  r'SmTDHf^ltT 

frequency  of  use  <rf  the  advertising  letter  was  written  by  W.  K.  Latvala,  Windows  of  the  store  from  Feb.  3  \aSJuU 

Biedia  selected,  purchase  of  larger  formerly  head  of  an  advertising  agency  to  Feb.  9  on  Fifth  Avenue  'will  depict  Beginning  March  1,  P.  Lorillard  Co., 
QMce,  and  increased  use  of  color  in  Hel^nki  whidi  was  afifiliated  'with  a  smart  bar,  set  with  “Brilliant  Brown  Inc.,  will  release  an  extensive  cam- 

will  add  more  effectiveness  to  product  Erwin,  Wasey.  When  the  vrar  started  Ale”  packages,  and  •with  mannikins  paign  for  Old  Gold  cigarettes.  A 
advertising.”  Mr.  latvala  and  all  but  four  his  dressed  in  the  color  cixnbination.  series  of  1,000-line  ads  in  color  roto- 

Lord  &  Thomas  is  the  agency  han-  staff  of  75  joined  the  army,  the  women  Arrangement  for  the  joint  pro-  gra'vure  in  all  the  leading  Sunday 
dling  Frigidaire  advertising.  staff  members  joinii^  the  women’s  motion  were  concluded  by  Dewey  new^pers  and  a  coast-to-coast  net- 

What  should  prove  to  be  a  com-  organization,  the  “Lotte  Svard.”  Books  Pinkser,  president,  and  Alfred  Lipp-  work  program  beginning  April  5, 
polling  feature  of  both  the  Kelvinator  and  record  of  the  conqiany  were  mann,  secretary  of  the  E.  T.  Howard  conqirises  the  campaign.  Lennen  k 
and  Frigididre  copy  is  ^t  they  are  removed  to  Orimattila.  Company,  with  Isaac  Liberman,  pres-  Mit^ell,  Inc.,  New  York,  directs  the 

advertising  kitchen-delivered  prices,  Mr.  Latvala,  now  fighting  “some-  ident,  Harold  Samuels,  advertising  account. 
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L  A.  Times 
Will  Appeal 
Contempt  Verdict 

Daay  Found  Guilty  in 
ITuee  Chcugos  Out  of 
Fivo  Based  on  Editorials 


^^GKLES,  Feb.  1-The  Los  An¬ 
geles  Ttmes  will  carry  to  the  U  S 
Sup^e  Court  the  question  ’  of 
♦  u  ®  “®w»I»Per  has  the  ri^t 
to  make  “fair  comment  on  pubUc 
causes,  it  was  announced  today.  Hie 
*w»ouncement  followed  a  divided  de- 
California  Supreme 
PVy*  m  San  Francisco  yesterday  up- 
hold^  the  conviction  of  the  Times 
on  tiuee  contempt  of  court  charges 
growing  out  of  the  publication  of  a 
series  of  editorials  in  1938  oomment- 
^  on  various  court  cases  after  the 
tnals  had  been  completed  but  before 
sentence  was  passed. 

Two  CeavictioBs  Ovorralod 

Originally  charged  with  five  counts 
of  oon^pt  of  court  by  the  Los  An¬ 
gela  Bar  Association  on  one  action 
and  two  adcUtional  counts  on  another 
action  the  Times  was  convicted  of  all  ' 
birt  two  of  the  counts  by  the  Los  An-  ' 
geles  Superior  Court  in  August,  1938  ' 
to  yesterday’s  Supreme  Court  de-  ' 
cuuM  two  of  these  convictions  were  ‘ 
overruled,  leaving  ctwivictkms  stand-  ' 
editorials.  These  were  ‘ 
^it-Stnkers  Convicted,”  which  fol-  I 
lowed  trial  of  Douglas  Aircraft  Com-  ^ 
^y  ^ers;  “The  Fall  <rf  an  Ex-  <= 
Quan,  wdiich  foUowed  conviction  <rf 
li?  Conner  Los  Angeles 

P^oal  figure,  on  bribe  solicitation  “ 
™  W  “d  "Probation  for  GoriUas," 
;^ch  opposed  iMobation  for  two  “ 
^^•■eAing  crew”  members  of  the 
teamsters’  union.  C 

The  convictions  which  the  Sumeme 

Court  iwoked  were  based  on  addi-  ^ 
tion^  editoriak  in  the  Times  follow-  * 
r*  Association’s  initial  affi- 

dai^  a^  TOmmenting  on  that  action  f' 
™ier^the  head,  “A  Black  Committee  ^ 
Mere?  and  “Curious  Reasoniiw.”  13 
Many  Chandler,  publisher  cf  tim  Xj 

Court  S 

h?-  managing  editm-,  , 

had  ban  fined  $50  fx  one  <rf  ^ 

On  the  (XMivictions  whkdi  the  Su- 
P*^®Co'>rt  upheld  the  Times-Mirror  P'* 
Co.  had  feed  $100  each  on  two 

1300  on  the  other,  and 

Hotchkiss  had  been  feed  $100  on  one 

count.  noi 

The  Supreme  Court’s  decision  was 
wmtten  by  Justice  Jesse  W.  Curtiss.  ^ 
wito  thia  others  concurring,  and 
Ju^^  Do^as  Edmonds  and  Phil 
'^®«iting.  Chief  Justice 
Wdliam  H.  Waste,  who  has  been  ill 
did  not  participate  in  the  decision 

Pres  Pratt  Vielatiea  Charged  ^ 
Times  fought  the  convictions  “] 
on  the  grounds  tiiat  they  violated  the  den 
fiw  prmciple,  that  the  charges  a  si 

D^ct  Attorney  or  State  Attorney  Dea 
Gene^  as  any  other  criminal  mat-  issui 
ta  ratoer  than  by  the  Bar  Association,  mee 
andl^t  under  the  code  of  civil  time 
contempt  can  be  committed  the  i 

in  the  prince  of  the  court  and  toh 

m  a  manna  that  actually  toterferes  Te 
wnth  proceedings.  ..  ® 

Briefs  were  filed  and  arguments 

A^rian*^  of  TtoS^  the  Sa 
^erican  Newspaper  Publishers’  As-  four 

Liberties  in^ 
League  of  Newspapers  serv< 
Tbenwiority  New 
opii^  held  that  the  court’s  summary  mT 

rontem^powemyare  upheld  reSy  ™ 

to  the  Hwry  Bridges  case  and  that  was  i 

Ae  constitutional  rights  of  freedom  of  Pubb 

the  press  and  free  speech  did  not  dent 


jP«nnit  si^  editorial  comment  m  the 
1““*® In  dissenting,  Jus- 

Suh  ‘‘fftona^.did  not  interfeie 
felt  the 

Improper  influences;  no 
of  judicial  calm  occurred 
“Ali^  arousations  were  filed, 
t,  “  Indicative  of  the  lengths 

tmagmation  may  go  in  build- 
cT  *foun^ea  fears  and  in  imputing 
S.  potent  and  obstructive  puiposes  fbr- 
of  ei^  to  the  intent  of  the  writer  I 
decision  in  this  and 
Ic  the  Ridges  case  we  have  sacrificed 
le  a  Mbstantial  part  of  oxu-  cherished 
'  speech  and  press  in  order 

!  e^^^^  ®loes  not 

6  Timet  Will  Fight  Qa 

8  'Die  "^es  commented  on  the  de- 
^lon  tois  morning  in  a  front  p^e 
‘  which  it  announced  ^t 

-  it  (annot  accept  toe  contrary  opinion 

CW”  to  i” 
behef  that  it  is  not  only  a  news- 

comment 

^  mterpret  completed  actions 
courts  on  cases  of  public  in- 
wrest  and  importance.  It  added:  “The  S 
Times  proposes  to  exhaust  every  pos-  K 
stole  resource  afforded  by  the  tow  h 

feaUy  to  justify  its  position  and  to  V 
*!*i!  *'®^m“bility  which,  in  P 
devolves  upon  it  to  *' 
^  American 

right  of  free  speech  and  free  publica¬ 
tion.  until  and  unless  the  Su- 
k'Tf®  fl*®  United  States 

tfet  right  not  to  include  fair  ^ 
ccn^em  upon  public  causes  will  it  ® 
recede  from  that  stand."  to 

Chandler,  general  manager 
on  the  Times,  declared;  *  e 

“We  ^  ready  now  with  prelim- 
mana  for  the  appeal,  knowing  we 

^  ^  will  be  filed  as  s<wi^  mi 


editor  &  PUBLISHER 

SSg'SSS  Office 

Employes  Reject 


—  XT’  •lanuary  25— State 
I^way  Commissioner  J.  Lyter  Don- 

^  wmLnduct 
an  mvestigation  soon  into  the  case 


Snr"  '‘l  No.I  Jon.,  of  th. 

K.ntucity  Highwy  p.frol  .  mom.nf  b.for. 

through  •  door  g|.„  ,„ch„  from  Wil.on’, 
heaa. 


e  G.  B.  Deoley  Now 
e  Board  Chairman; 
t  Son  President 

Dallas,  Tex.,  Jan.  31— George  Ban- 
nerman  Dealev  who  rZ3ii 
Dieted  bw  recently  com- 

•  ^  active  partici- 

’  to  publication  of  the  Dallas 

I  New.  and  its  parent  paper 

the  Galveston  News,  tonight  m- 

rftori^H  president 

me  A.  H.  Belo  Corporation  tnib- 

&  rftt.  H™,  iTm 

(Ted)  Dealey,  formerly  vice-oresi 
dent,  succeed  his  father,  who  beSs 
^airman  of  the  board.  Ja^  M 
Moroney  was  named  vice-MakW 
^  secretary,  and  Myer  M.  ^wosky 

SrS'iie'i-  surrenSS 

21  years. 

Hemtion  of  my  son  to  toe  nresi- 
de*^  if  simply  official  recognition  of 
a  ffltuation  that  exists  today,  and  has 
Mtually  ex^  for  some  yars  ”  G  B 

to^T  b  ®  period  of 

been  shifting 

inherits  newspaper  in- 
the^ly. 

^his  mothers  side  he  represents  toe 

in  direct  ®i  newspapermen 

serad^n^  descent  He  has 
vilr  .  department  of  the 
^Jr?^******  mechanical  during  the 
^  25  yearn.  He  became  the  Belo 
rompany  s  vice-president  in  1932.  He  , 

^blltoere  Assn,  in  1936-37  and 

dent  of  the  SNPA  in  1937-38.  j 


^  •^°"es  of  the  State 

Patrol,  who  tost  week  hurled 

s^  photographer.  Wil- 

’®*‘  ®  getaway  witii 

a  picture  of  the  officer  in  the  art  S 

“■  Pollowing  pub- 

'^®  MaiSrw  H 

ae  “*aJor  w.  H.  Hansen  recommended 
^  the  officer  for  conduct 

as  unbecoming  an  officer.  Hie  hiitowav 
ly  “'m^oner  hw  the  final  *^.s^ 
SLd  “i  “if’  7*^®^  officer  ad-' 
ap«d^  of  Jones  with  several  sus- 
FV^W^J*  mysteiy-murder  at 

J^ort.  The  photo  appeared  hi 

2^Sr5w'"““"^'"'"toa» 

vel."®*  interested  in  pre- 

of  the  suspects  feing 

-  ®o  snield  them  from  publicity. 

’  President  of  i 

■  N.  Y.  Press  Assn.  ' 

-  i^.o«id  R.  Sanders,  31,  editor  and  ‘ 
publisher  of  the  Genesco  (N  Y )  f 
Livingstw  County  Leader  and  of  the  i 
Avon  Hemld-News.  beemne  toe 
youngest  president  in  toTM  yar  ^ 
history  of  toe  New  York  Press  W  a 

^tion  at  toe  annual  election  of  the  ® 
vdiich  ^eluded  its  convention  *' 
m  Syracuse,  Jan.  27.  d 

w  publisher  of  toe  " 

News  who  was  head  of  the 
association  in  1917-18.  e 

Other  officers  elected  were  Charles  ^ 
L.  Ryder,  Cobleskill  Times  vice-  oi 

J  ;  ®f®retary;  and  George  P 

vine  *“■  "“tom,.  J 

^re  tax  bill  was  condemned  in  reso-  m 
tions  passed  by  the  association  which  it 

i 

;;"sr-sTr‘?„rT?t.  "“r*  ^ 

nnci,  Scarsdale  Inquirer  Crotnn  ««  - 

Poughkeepsie  Sunday  Courier. 


3on-  *  - - 

!;£  Cleveland  Guild 

News  Workers,  in  Separate 
Election.  Vote  96-40 
Against  Guild 

The  ^erican  Newspaper  Guild  Intt 
^“^^®  bm^ahiing  elertioTrt  £ 
^uetond  News  Jan.  30  as  busing 
office  employes  voted  against 

*^®  miit,  96-^*^' 
Editorial  department  emploves. 
whom  toe  guild  has  h^V 
sma  1934,  voted  66-19  to  retain^A. 
guild  as  their  bargaining  agent. 
PafltloB  Wa.  Foraraaaer 
Rejection  by  business  office  m 
ployes  of  the  guild  was  toe  concluskn 
of  nine  months’  effort  by  the^fo^ 
absorb  these  employes.  The  election 

N.Uoml'‘S; 

J^®  P^t-^e  vote 

*re  “  a  margin  against  the  guild 

i3.  of  nme  vota.  Totals  were,  gS- 

iSS’  ?'®  Hitodw 

^,r  not  affect  the  editorial  department 
»d  representation.  eparnnent 

b,,^  o«lerfeg  separate  elections  in  the 
busmess  office  and  editorial  denar* 
ment,  toe  NLRB  revemS^recS 
te  MtabUtoed  in  the  Boston  Glob^^ 

■d  y^  and  other  recent  newspaper  case., 

l: 

5  toTTaS^tfers^oi 

:  139  commercial  de. 

it  I»rtnient  employes  eligible  to  vole 
i  signed  a  petition  soon  after  the  guild 
t  undertook  to  organize  business 
ir  en^loyes  stating  that  they  did^ 

.  to  be  represented  by'^tfe  g,S 

■  With  U» 

Gaild  Lott  by  2-1 

!  preanted  to  C.  F. 

;  News  vice-president  and 

toe  time 

.  demanded  collective  bar- 

gam^  for  ^  entire  plant  Udoo 
recent  of  the  petition.  toTmwSS^ 

to  bargain  with  it  for  business  m-  " 
^yes  untU  the  guild  oo^S^vTh  l 

majority  among  buslnos  em-  ^ 

fi 

,1 

hi  its  fecision  released  Jan.  15,  the 
separate  elections 
**“^**<1  ^toin  30  days,  Zi 
^«itort  ff  the  guild  won  a  majoi^ 

'*‘®  ®totorial  and  commeiclal 
divi^^,  n®gotiations  should  be  oon- 
\Plant-wide  basis 
manded  by  the  guild 

^2.to  1  aS,"  VS 

oflke,  Its  petition  wiU  be  diSS 


Honda  Citrus  Group 
Cancels  Dailies'  Ads 

Jacksonville,  Fla.,  Feb.  1  — News- 

y^"l«y  announced 
Sr^nmon  of  its  advertising  Droeram. 
feme  u^rfens  in  rotogrlvS^^ 
tions  prmted  early  for  week  en,i 

^cojdR  m,  b.  tS; 

new,  secUon.  would  be  held  mlS 

r’SSd"*’'  toV"S| 
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How  to  put  your  product 
in  Philadelphia  homes 


In  Philadelphia,  City  of  Homes,*  families  are  plan¬ 
ning  home  improvements  .  .  .  studying  advertising  of 
home  supplies  and  equipment  .  .  .  and  buying  adver¬ 
tised  products  for  more  individual  single-family  homes, 
than  in  any  other  metropolitan  center  in  America! 

Recent  surveysf  made  by  an  impartial  research  organi¬ 
zation  prove  that  in  Philadelphia  The  Evening  Bulletin 
is  preferred  for  day  by  day  advertising  readership  by 
more  people  than  all  other  newspapers  combined. 

For  example:  When  34,636  customers  —  actually 
spending  money  in  grocery  and  food  markets,  drug  stores, 
a  prominent  department  store  and  other  points  of  sale — 
answered  the  question,  “In  which  one  newspaper  do  you 
look  for  advertising  of  the  products  sold  here?” 

— 20,011  named  The  Evening  Bulletin,  more  than 
three  times  as  many  as  named  the  second  newspaper 


— more  than  named  all  other  newspapers  combined! 

For  thirty-five  consecutive  years  The  Evening  Bulletin 
has  led  all  Philadelphia  daily  newspapers  in  circulation, 
on  merit  alone — without  subscriber  contests  or  premiums 
or  prizes  to  subscribers. 

People  buy  The  Bulletin  to  read  .  .  .  and  read  The 
Bulletin  to  buy! 

Let  your  advertising  agency  show  you  how  The 
Evening  Bulletin  .  .  .  with  94.9%  of  its  large  circulation 
concentrated  in  the  Philadelphia  retail  trading  area  .  .  . 
will  give  you  effective  coverage  of  one  of  the  nation’s 
greatest  city  markets  for  home  products,  at  one  of  the 
lowest  costs  per  reader  in  America. 
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Newi- 
felt  a 
which 
laCit- 
mneed 
[>gram. 
B  sec- 
d  edi- 
it  was 
indi- 
trai^ 
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ter,  k 


*Xine  out  of  ten  dtcellinffs  in  Philadelphia  are  single-family  homes.  More  than  in 
New  York  City  and  Buffalo  combined;  more  than  in  any  one  of  twenty-two  states. 
(V.  S.  Census,  1930). 

^Complete  information  about  these  and  other  important  consumer  and  dealer 
surveys  made  by  Ross  Federal  Research  Corporation,  will  be  sent  on  request. 


n€€9rlif  mu^ 
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Shott  “Taka± 


THE  Tulsa  Tribune  staff  is  still  chuck¬ 
ling  about  the  paper’s  groundhog 
day  art  two  years  ago. 

City  Editor  Harmon  Phillips  sent 
Reporter-Cameraman  Bob  Foresman 
to  the  zoo  to  get  a  picture  of  a  ground¬ 
hog.  Bob  came  back  with  a  marvel¬ 
ous  shot  of  the  little  animal,  and  the 
art  landed  on  page  1. 

But  when  an  opposition  paper  came 
out  the  next  morning  the  secret  was 
out.  It  was  a  stuffed  groiuidhog! 
m 

EXTREME  case  of  Nazi  penetration 
reported  in  Trenton  Sunday  Times- 
Advertiser: 

“Here  in  Boston,  at  Massachusetts 
General  Hospital,  two  physicians 
achieved  encouraging  results  in  sev¬ 
eral  cases  of  deadly  sub-acute  bac¬ 
terial  endocarditis,  the  disease  in 
which  Germans  actually  set  up  house¬ 
keeping  within  the  lining  of  the 
heart.” 

a 

THE  HUMAN  ELEMENT  in  this 
machine  age  has  finally  been  at¬ 
tained,  according  to  the  following 
United  Press  dispatch: 

"Holyoke,  Mass.,  Jan.  24 — John 
Welch  and  his  family  of  seven  cred¬ 
ited  their  escape  from  their  burning 
hmne  today  to  the  cries  of  their  car 
whidi  later  was  found  suffocated.” 
a 

THE  Little  Rock  (Ark.)  Democrat 
credits  this  one  to  the  Goloetton 
Netos: 

After  the  University  of  Texas  de¬ 
feated  the  University  of  Arkansas 
football  team  at  Austin  last  fall,  an 
Arkansas  scribe  thus  began  his  story: 
"Aided  by  Jack  Crain  and  God,  t^ 


University  of  Texas  defeated  the  Uni¬ 
versity  of  Arkansas,  14  to  13  .  .  .” 

His  managing  editor  glanced  at  the 
story  and  promptly  wired  his  scribe: 

“Please  check  to  see  if  Fred  C. 
Thomsen  (Arkansas  coach)  plans  to 
protest  game.  Understand  God  not 
i-egularly  enrolled  at  Texas  and  there¬ 
fore  ineligible.” 

■ 

IT  TOOK  more  than  a  quick  glance 
to  make  out  whether  tiiis  headline 
in  the  International  Falls  (Minn.) 
Daily  Journal  meant  the  diplomats 
were  at  it  again,  or  the  plane  forces 
were  renewing  activity; 

HOT  AIR 
FIGHTING 
RENEWED 
■ 

THIS  classified  ad  ran  in  the  Tupelo 
(Miss.)  Journal  last  week: 

“Will  sell,  trade,  swap,  barter — by 
gosh,  will  give  away — one  bat<di  of 
snow  and  damyankee  weather  for 
scxne  warm  sunshine.  Apply  aU  points 
south.” 

The  next  day  the  sun  came  out 
and  the  snow  began  to  melt. 

_  m 

HOUSTON’S  FIRST  snowfall  in  more 
than  a  decade,  during  last  week’s 
nationwide  cold  spell,  was  unusually 
welcome  as  far  as  Conrad  (Pudgy) 
Collier,  reporter  for  the  Chronicle, 
was  concerned. 

Christmas  Day,  1930,  Collier  in¬ 
dulged  a  bit  of  new^Mperman’s 
whimsy  by  giving  his  wife  a  pair  of 
snowshoes  for  a  Christmas  present 
At  her  expression  of  astonidimoit, 
he  assured  her,  "Just  wait;  youTl  get 
a  chance  to  wear  them.” 

Nine  years  later  his  prediction  came 
true. 

m 

Editok  &  PuKJSHEa  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


PM,  pm  MM*  . .  .  Me 

re*M:  MmUhm  mmm.  IJM  Mms.  I  cMor  at»4  MMk. 

reSMMe  m  mmt.  ilM.M  •■tm.  t  aad  MmH.  teglur 

•r  tlM.M  ntA.  S  Mtor*  ami  Mach,  tagleta*  ar 


Asaia  thsss  aswspapses  taka  a  plaaaarlai  itap  that  laaaa  gtaalar  saralea 
la  Hm  adaaitlaar.  la  asaklag  addad  calw  ia  Ika  black .aad-adilla.  lala 
gtavata,  angiaiaa  aad  caailc  sactiaai  jaallabla  la  yaa  at  cast,  wa  aia  pia- 
caadhig  aa  tha  tbaary  Ibal  calar  ia  a  isWiag  jadacaaiaal  watkiaf  la  aar 
adaaalags  aa  waH  as  yaars.  aad  Ibaralara  sIimI^  ba  made  avsHabls  la  yaa 
far  asacHy  aibsl  Iba  addHiaail  aparaliaa  casts.  Ata  yaa  latnaatady 

NATIONALLY  UPKtSINTID  IT 

THE  BRANHAM  COMPANY 


Tennessean  Sponsors 
Smokeless  Coal  Tests 

Tests  of  the  smokeless  qualities  and 
heatiqg  abilities  of  processed  coal 
were  started  in  a  dozen  Nashville 
homes  this  week  imder  the  sponsor¬ 
ship  of  the  Nashville  Tennessean, 
whidi  for  more  than  six  years  has 
been  campaigning  for  the  elimina¬ 
tion  of  the  city’s  smoke. 

A  carload  of  each  of  the  two  prin- 
ci|>al  types  of  processed  coal  was 
secured  by  the  newspaper,  and  a  list 
of  homes  suitable  for  the  tests  was 
selected  by  the  Women’s  Civic  Forum. 
The  tests  will  continue  for  three 
weeks. 

The  Tennessean  has  stated  edi¬ 
torially  that  it  is  not  giving  its  in¬ 
dorsement  of  either  of  the  processed 
coals  as  an  answer  to  Nashville’s 
smoke  problem,  but  is  simply  spon¬ 
soring  the  tests  in  order  to  learn 
whether  the  fuel  is  smokeless  and 
whether  it  bwns  satisfactorilv  under 
average  conditions  in  Nashville.  The 
tests  are  being  supervised  by  the 
City  Smoke  Commission  and  service 
experts  from  the  manufacturers. 

Tennessean  reporter  Nat  CaldweU 
has  just  returned  from  an  inspection 
trip  to  St.  Louis  where  he  accom¬ 
panied  members  of  the  Nashville 
Smoke  Commission  and  local  coal 
dealers  to  study  that  city’s  efforts  at 
smoke  elimination.  Caldwell  is  auth¬ 
oring  a  series  of  articles  on  the  prob¬ 
lems  in  the  Tennessean’s  anti- smoke 
drive. 


KNOX  AT  WHITE  HOUSE 

Washington,  D.  C.,  Jan.  31  — Col 
Frank  Knox,  publisher  of  the  Chicago 
Daily  News,  told  reporters  after  a 
White  House  conference  with  Presi¬ 
dent  Roosevelt  today  that  private  sale 
of  Govenunent  of  Finland  bonds  may 
be  authorized  in  the  U.  S.  as  a  means 
for  providing  finances  to  the  Finns  in 
their  defense  against  Russia.  CoL 
Knox  made  it  emphatic  that  he  was 
not  quoting  President  Roosevelt  when 
he  declared  the  idea  has  progressed 
to  the  point  of  probable  early  deci¬ 
sion.  TTie  publisher  left  the  impres¬ 
sion,  however,  that  the  Chief  Execu¬ 
tive  is  in  accord. 

GETS  BRISBANE  TRACT 

A  gift  of  nearly  800  acres  of  the 
estate  of  the  late  Arthur  Brisbane  at 
Allaire,  N.  J.,  has  been  accepted  by 
New  Jersey  for  development  as  a  state 
park,  according  to  aimouncement  in 
Trentcm  Jan.  31  by  Charles  P.  Wilber, 
director  of  the  State  Department  of 
Conservaition  and  Development.  The 
gift  was  made  by  Mr.  Brisbane’s 
widow,  Mrs.  Phoe^  C.  Brisbane,  as 
a  memorial  to  her  husband.  Included 
in  the  gift  tract  is  the  village  of  Al¬ 
laire,  known  in  Moiunouth  County  as 
“the  deserted  village.” 

THRAILKILL  CITY  EDITOR 

Gordon  (Jerry)  TTurailkill  has  left 
the  Birmingham  News  to  become  cky 
editor  of  the  St.  Joseph  Gazette.  Ife 
succeeds  M.  Dow  Mooney,  who  re¬ 
signed  after  three  years  as  city  editor. 


SUNDAY 

NCHES 


Best  salesmen  you  have  are  those  who  work  for  noth¬ 
ing — the  hoy  who  hegs  his  dad  to  huy  YOUR  car,  the 
woman  who  tells  her  family  how  much  they  NEED  your 
refrigerator,  the  man  who  tries  to  get  an  appropriation 
from  the  family  treasury  for  YOUR  radio. 

On  Sunday,  when  the  whole  family  gets  together  with 
time  to  talk  things  over,  these  ace  salesmen  of  yours  wiU 
do  their  hest  to  close  the  deal.  The  more  facts  you  can 
place  in  their  hands,  as  they  plead  the  cause  of  your 
product  before  the  family  councU,  the  better  selling  job 
they  can  do  for  you.  Sunday  advertising  is  a  decisive 
factor  because  it  reaches  the  home  on  the  day  when  so 
many  buying  DECISIONS  are  made. 

In  more  than  65,000  Central  Massachusetts  homes 
the  Sunday  Telegram  Is  a  dominant  influence 
every  Sunday.  Use  it  to  clinch  sides  in  this  major 
New  Entflmnd  market. 

THE  TELEGBAM-GAZETTE 

GEORGE  F.  BOOTH,  PublUher 
Paul  Block  and  Associates,  National  Repregentatives 
OWNERS  OF  RADIO  STATION  WTAG 
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THE  WASHINGTON 


Mtuening 
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mim  Ste 


LEADS  ALL  NEWSPAPERS  in  the  U.  S.  in  ADVERTISING 
LINEAGE  FOR  the  Eighth  Consecutive  Year! 


For  1932, 1933, 1934, 1935, 1936, 1937, 1938, 
1939  .  .  .  The  Evening  and  Sunday  Star  led  all 
other  newspapers  in  America  in  Advertising 
Volume— a  remarkahle  testimonial  that  publish¬ 
ing  a  clean,  interesting  newspaper  develops  , 
helievability’  that  gets  results  for  ADVERTISERS. 

HsHomI  Leaders  ia  Adveriisiag  Liaeage 

Figureg  from  Media  Records f  Inc.f  for  1939 

WASHINGTON  STAR _ 23,130,685 

New  York  Times _ 21,062,596 

Chicago  Tribune _ 20,947,359 

New  York  News _ 19,493,271 

Baltimore  Evening  and  Sunday  Sun - 19,215,358 

Detroit  News _ 19,043,186 

Milwaukee  Journal - 18,203,983 

Pittsburgh  Press _ 16,456,069 

Los  Angeles  Times _ 16,284,367 

Akron  Beacon-Journal _ 15,151,973 

The  Washiagloa  Eveaiag  Star 

Total  Advertising  in  the  Evening  Star,  17,687,584  lines 
~-the  largest  volume  of  advertising  printed  in  any  6-day 
newspaper  in  the  United  States  during  the  year  1939. 


This  position  of  outstanding  leadership  is  even 
more  remarkable  because  of  The  Star’s  refusal 
to  publish  any  advertising  of  distilled  liquors 
and  its  rejection  of  many  thousands  of 
lines  of  proffered  advertising  which  did  not 
meet  its  standard  of  rigid  censorship. 

Nawspapar  Advarlisiag  ia  Washhgloa 

Figures  from  Media  Records,  Inc.,  for  1939 

THE  EVENING  AND  SUNDAY  STAR _ 23,130,685 

Second  Paper  (Daily  and  Sunday) _ 13,799,061 

Third  Paper  (Daily  and  Sunday) _ 10,699,593 

Fourth  Paper  ( Daily  Only ) _  5,942,724 


WASHINGTON,  D.  C. 


New  York  Office: 

DAN  A.  CARROLL 

110  E.  42nd  Street 


Chicago  Office: 

J.  L  LUTZ 
Tribune  Tower 
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Allies  Easing 
Censorship# 
Anderson  Says 

ms  WrU*r.  Noting  hnpcove- 
ments.  S#a*  Somo  Problems 
Needing  Solution 
By  RUSSELL  F.  ANDERSON 

London  Conoipondont. 

Intornotionol  Now*  Sofvico 

Chaotic  censorAip  conditions,  which 
confronted  Americ^  i*®”^.*^^** 
pendents  in  the 

European  War,  have  been  graduaUy 


corre^ndent  was  one  long  night-  ^ 

improved  conditions  w^  » 
brought  about  by  two  tiling^  First, 
the  exertion  of  pressare  on  the  gov- 
emments  by  corre^ion^nts  »d,  I 

ondly,  through  the  medium  rf  wnfer- 

encM  wherein  the  press  flatly  laid 
problems  before  offici^  -nd 
asked  their  aid  in  their  solution.  i 

Every  effort  has  been  made  to  speed 

UD  the  transmisrion  of  nws— one  of 
Ae  toughest  probkiM  that  con^ 
pendents  faced  in  fbose  fimt  ^ 
months.  It  is  now  possible  to  fla^ 
a  story  from  the  London  cable  desk 
to  New  York  in  a  few  mtoutes,  evm 
.  the  necessary  time  for  the 

i  censors  to  go  through  the  copy. 

To  appreciate  the  comparative  ease 
under  which  the  present  system  oper- 
'STis  to  understand  that  not  n^y 
weeks  ago  the  foreign  correq?OTdent 
often  as  not  was  blandly  told  by  the 
censor: 

‘Tm  sorry  I’m  all  tied  up  now.  I^en 
I  get  to  your  story  Til  call  you  back 

^cajoling  or 

fell  on  deaf  ears.  It  took  a  virtual 


revolution  at  ti«  “T^Ser^  * 

Information,  and  a  diange  of 
ship  in  the  country’s  cen»rs^ 
Son,  to  bring  about  the  changes. 

It  is  now  possiWe  ® 
pkdi  up  a  telephone  any  tour  of  toe 
Ly  OT  night,  call  the 
fo^tion-and  speak 
representative  of  any  dep^ 

m^t,  whether  it  be  the  Foreign  «- 
Bee,  Admiralty,  Air  Affaua,  or  toe 
Army.  . 

Despite  toe  improved 
the  censorship,  there  «« 
of  problems  facing  ^ 
journalist  in  London  “d 
ihe  outlook  for  continued  improve- 

SLtTbright-^nd  the  next  sever^ 

mOTths  i^^d  see  further  steps  m 
.  toe  direction  of  making  » 

the  reporter  to  place  his  story  before 
■  his  editor  and  American  readers. 


CORRECTION 

Judge  Harry  M.  Fitoer  tt 

order  Jan.  25  enjoining  toe  lUiiiois 
Bell  Teletoone  Company  from  di^- 
tinuing  service  to  toe  two  Ch^ 
r«ang  news  services  own^  by 
Senator  Daniel  A.  Semt^to  ^ 
Illinois  Commerce  Commi^n  had 
nreviously  ordered  toe  aervi<»  cut  ofl 
^  refused  Serritella’s  petition  to 
reopen  toe  case.  Serntella  toen  ap- 
to  toe  Circuit  Court  for  ar^ 
^Jtow  of  testimony  at  the  commission 
hearings.  The  injunction  stan«te  unffl 
Judge  Fisher  completes  a  reyi^  of 
proaedings  before  toe  commiasUm. 


I 


raises  street  price 

The  Cloremont  (N.  H.)  Eapje 

on  Jan.  29  increased  its  street  arid 
delivery  price  from  two 
three  cents  a  copy,  and  weekly  from 
12  cents  to  18  cents.  _ _ _ 


heads  news  bureau 

Robert  L. 

tary  to  Governor  Hoey  of  North  Ca^ 
lina,  and  a  former  reporter  on  1^ 
RaUigh  News  &  Observer.^ 
named  manager  of  toe  ^te  Nev^^ 
reau  succeeding  ®dl 
resignation  becomes  effective  Feb.  25. 
Mr  Sharpe  plans  to  enter  newspa^  ] 

work  in  Winston-Salem,  where 

to  going  to  Ralei^  he  held  an  ^torial 
port  on  the  Winston-Solem  JoumoU 
Scntlnel  papers. _ 


Rutsell  F.  A«d*r«»n  yeatiefl 

.on  and  their  lart 

whom  Ander»on  saw  for  the  «r*t  time  la»t 
weak  in  Chicago. 

alleviated,  and  today  reporters  are 
able  to  cover  both  military  and  po¬ 
litical  developments  with  greater  e^. 

Sensing  the  value  of  maintaiMng 
a  good  American  press,  after  montto 
of  prodding  by  distrau^t  correspond¬ 
ents  who  were  floored  by  the  barriers 
whidi  had  been  placed  in  their  way, 
both  toe  French  and  British  govern¬ 
ments  have  turned  to  ^  task  of  aid¬ 
ing  the  correspondent  in  his  coverage 
probl«tns. 

Criticism  Brosght  Choages 

The  French  have  lowered  n^y 
barriers,  while  English  officialdom, 
which  has  been  subject  to  a  constant 
barrage  of  criticism  by  both  ^ericm 
and  British  reporters,  has  bowed  to 
many  of  the  requests  of  the  pr^- 
In  toe  first  confusing  months  ot 
the  war,  correspondents  were  given 
little  or  no  attention,  ^bles  wre 
delayed  for  hours,  sometimes  ndicu- 
lous  official  requests  for  deletions  m 
copy  destiiMd  for  America  were  made, 
in  general  the  life  of  the  foreign 

h  1937* 

tke  Retail  Sales  Volume 
ii  tlm  Cleveland 
2-for-1  market  was 
S463«584,213.29 

(•M  Msks) 

You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 
CLEVEUND  PLAIN  DEALER 

Cltprfu#**  H»*n«  Ntwnpmper 


NEA  SERVICE,  INC. 

announces  the  purchase  of  the 
MAGAZINE  DIVISION 
of  the 

PUBLIC  LEDGER  SYNDICATE 


Effective  with  the  releases 
of  Sunday,  March  10,  the 
magazine  pages  now  issued 
by  the  Public  Ledger  S)^- 
dicate  will  be  merged  with 

EVERYWEEK 

(THE  NEA  MAGAZINE) 


The  combined 
EveryWeek-Ledger 

pages  will  be  avail¬ 
able  in  full-pa^ 
and  tabloid-sise,  in 
black  and  four-col¬ 
or  mats. 


NEA  Service,  Inc.  1200  W.  Third  St..  Cleveland. 


for  FEBRUARY  3,  1940 
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INQUIRER 


Bulittin  I  IE.  Ltd|:ert  1  Record 


IN  VOLUME 


•  During  1939,  The  Philadelphia  Inquirer 
again  led  all  other  Philadelphia  news¬ 
papers  in  volume  of  advertising  published 
. . .  first  in  retail,  first  in  national,  first  in 
classified,  first  in  total  advertising. 

INQUIRER  . .  15,106,437  ‘MTiinEi 
Bulletin ....  1 1 ,963,382 

E.  Ledger . . .  9,860,264  AGATE  LINES 

Record .  9,097,189 


msT  IN  GAINS 


•  During  1939,  The  Inquirer  achieved  a 
larger  advertising  gain  than  any  other 
Philadelphia  newspaper . . .  and  one  of  the 
greatest  gains  in  the  entire  United  States. 

INQUIRER . . . 

. .  1 ,401 ,945  (•■x 

Bulletin _ 

. . .  1,133,707 

E.  Ledger . . . 

....  258,281  LOSS 

Record .... 

. . . .  567,934  LOSS 

<(Acl«l  (MWit,  IM.  Stittatk.) 


Philadelphians  r  f  0  newspaper  and 

greatest  selling  medium  is  .  . 

AN  INDEPENDENT  NEWSPAPER  FOR  ALL  THE  PEOPLE 
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Advertisers  .  .  .  Advertising  Agencies 


(Continued  from  page  8) 

Agency,  Inc^  Philadelphia,  as  an  ac¬ 
count  execuUve. 

Majob  Whjjs  S.  Fitch,  Boston  ad¬ 
vertising  man  aiul  World  War  ace, 
will  be  presented  with  the  title  of 
Chevalier  Officer  of  the  Order  of  the 
Crown  of  Italy,  an  award  from  King 
Victor  Emanu^  at  an  Author’s  Day 
luncheon  <d  Crosscup  Pishon  Post, 
American  Legion,  c<Hnposed  of  Bos¬ 
ton  advertising  men,  Feb.  3. 

Preston  K.  Babcock  has  joined  the 
Doremus  &  Company  commercial  de¬ 
partment,  New  York.  Mr.  Babcock  has 
had  more  than  18  years’  experience  in 
advertising.  His  most  recent  connec¬ 
tions  were  with  Snider  Packing  Corp., 
Rochester,  N.  Y.,  as  advertising  and 
sales  promotion  manager,  and  with 
Alley  &  Richards  Company,  Boston,  as 
account  executive. 

Cconpcdgns  ooid  Accounts 


LONGINES  -  WTTTNAUER  WATCH 
CO.  according  to  M.  Fred  Cartoun. 
vice-president  in  charge  of  sales,  will 
conduct  during  1940  the  most  extensive 
campaign  of  advertising  ever  placed 
briiind  its  {xoduct.  An  appropriation 
of  $^,000  has  been  made.  News¬ 
papers,  magazines  and  radio  will  be 
us^.  Ardtur  Rosenberg  Co.,  Inc.,  is 
the  agency. 

AmucAN  Ice  Co.  has  appointed 
Buchanan  &  Co.,  Inc.,  New  Yoric.  All 
advertising  for  the  Boston  Ice  Co., 
Boston,  Mass.;  Knickerbocker  Ice  Co., 
New  York;  American  Ice  Co.,  Phila¬ 
delphia,  Pa.;  Baltimore,  Md.;  Wash¬ 
ington,  D.  C.,  and  the  Knickerbocker 
LAUNim;  Xsmg  Island  City,  N.  Y.,  will 
be  plaead  by  Buchanan  It  Company, 
Inc. 

Landers,  Fra^y  &  Clark,  New  Brit¬ 
ain,  Conn.,  manufactiuers  of  house- 
‘  hold  ai^liwces,  have  appointed  Bar¬ 
ton  and  Goold,  Inc.,  New  York.  Mag¬ 
azines,  newspapers  and  trade  publica- 
'  tions  will  be  used. 

Staunton  Military  Academy,  Staun¬ 
ton,  Va.,  has  appointed  Needham  & 
Grohmann,  Inc.,  New  York.  Class 
magazines  and  newspapers  will  be 
used. 

Java  PACinc  Z^ne,  which  (^>erates 
four  cruise  ships  between  Pacific 
Coast  ports  and  ffie  Philippines,  Java, 
Sumatra,  Malaya  and  India,  has  ap¬ 
pointed  Gerth-KnoUin  Agency,  San 
Frandaco,  to  handle  its  regional  and 
national  advertising. 

Harry  Feigenbaiun  Agency,  Phila¬ 
delphia,  has  been  apointed  to  handle 
the  accoimt  of  the  Naylee  Chemical 
Co.,  of  the  same  city,  manufacturers 
of  Rainbow  Bleach  and  Nalo. 


An  advertising  program,  including 
Life  magazine  and  trade  papers  in  the 
meat  and  grocery  fie^,  will  be 
launched  in  February  by  the  Institute 
OE  Amwcan  Meat  Packers,  Chicago, 
to  promote  the  sale  of  sausage.  It  is 
the  first  time  in  the  history  of  the  in¬ 
stitute  that  sausage  advertising  on  a 
national  co-operative  basis  has  been 
attempted  by  the  industry.  Newspa¬ 
per  mats  are  being  fumi^ed  for  re¬ 
tail  tie-ups.  Leo  Burnett  Company, 
Chicago,  will  direct  the  campaign. 

Transcontinental  ft  Western  Air¬ 
lines,  Inc.,  Kansas  City,  is  using  a 
list  of  newspapers  through  Beaumont 
&  Hohman,  Chicago  and  Kansas  City. 

Centuvre  Brewing  Co.,  Ft.  Wayne, 
Ind.,  has  appointed  Mitchell-Faust 
Adv.  Co.,  Chicago,  to  direct  its  adver¬ 
tising  on  Nickel  Plate  Beer. 

Riverbank  Canning  Co.,  Riverbank, 
Cal.,  and  New  York,  has  appointed 
H.  B.  LeQuatte,  Inc.,  New  York,  to 
direct  advertising  for  Madonna  Tomato 
Paste.  Newspaper  advertising  is  ap¬ 
pearing  twice  weekly  in  Cleveland 
and  Pittsburgh,  and  in  the  Christian 
Science  Monitor. 

F.  W.  Prelle  agency  of  Hartford, 
Conn.,  has  announced  an  enlarged 
campaign  for  1940  for  the  “Smootl^- 
Controleur”  foundation,  produced  by 
the  Strouse-Adler  Co.,  New  Haven, 
Conn. 

A  new  group  advertising  compaign 
for  13  Federal  Savings  and  Loan  As¬ 
sociations  in  Philadelphia  is  being 
ccmducted  by  Doremus  &  Company. 
WUliam  Reid,  manager  of  the  agency, 
said  that  insertions,  which  began  Jan. 
2,  will  run  once  a  week  in  all  Phila¬ 
delphia  dailies  for  the  duration  of  the 
winter.  Other  insertions  will  continue 
imtil  the  end  of  the  year.  The  adver¬ 
tisements  run  100  lines  over  three  col¬ 
umns.  The  campaign  is  confined  en¬ 
tirely  to  newspapers. 


ADS  USED  IN  STRIKE 

Wichita,  Jan.  29  —  Operators  of 
nine  power  laundries,  who  last  week 
announced  throu^  newspaper  ad¬ 
vertisements  that  orders  would  be 
receiv^  by  telegram,  because  of  a 
telephone  "block-out”  imposed  by 
striking  employes,  again  utilized 
newspapers  yesterday  in  appealing  to 
the  public.  A  66- inch  advertisement, 
carried  in  both  the  Sunday  Eagle  and 
Sunday  Beacon,  announced  that  the 
nine  firms  affe^ed  were  discontinu¬ 
ing  telephone  service.  The  “block- 
out,”  the  ad  explained,  was  imposed 
by  the  simple  expedient  of  dialing 
the  laundry  number  and  leaving  the 
line  open,  continuing  this  on  indi¬ 
vidual  phones  until  every  trunk  line 
to  the  laundries  was  tied  up. 


BREWER  NAMED  V-P 

W.  A.  P.  John,  president  of  Mac- 
Manus,  John  &  Adams,  Inc.,  Detroit 
agency,  this  week  announced  the  ad¬ 
vancement  of  R.  A.  Brewer  to  the 
position  of  a  vice-president  of  the 
company.  Brewer  is  account  execu¬ 
tive  for  the  Dow  Chemical  Company 
of  Midland,  Mkdi.,  and  Reichhold 
Chemicals,  Inc.,  large  manufacturers 
of  synthetic  resins  and  chemical  col¬ 
ors.  Brewer’s  24  years’  experience 
cover  almost  every  phase  of  the  ad¬ 
vertising  field.  For  the  last  17  years 
he  has  been  with  MacManus,  John  & 
Adams,  Inc.,  and  its  predecessor, 
MacManus,  Inc. 


ATLANTIC  CITY  ADS 

Atlantic  City,  Jan.  30— TT>!s  city 
will  spend  $94,676  for  advertising  this 
year,  according  to  the  1940  mimicipal 
budget  which  now  awaits  final  enact¬ 
ment  Feb.  15.  The  $50,000  for  news¬ 
paper,  billboard  and  magazine  space 
in  the  1940  budget  compares  with  $60,- 
251.59  spent  for  that  purpose  in  19^. 


TO  STUDY  AD  RESEARCH 

Washincton,  D.  C.,  Jan.  29— The  De¬ 
partment  of  Commerce  will  lend  iu 
aid  to  the  National  Resources  Plan¬ 
ning  Board  to  study  research  con¬ 
ducted  by  business  organizations  into 
a  broad  field  of  economic  subjects,  in¬ 
cluding  advertising.  Dr.  John  R 
Cover,  professor  of  statistics  at  the 
University  of  Chicago,  has  obtained 
leave  of  absence  to  direct  the  study. 

The  project  calls  for  an  anlysis  in  a 
limited  number  of  firms  of  the  busi¬ 
ness  research  work,  methods,  facilities 
and  organization,  application  of  re- 
suits,  dissemination  of  information, 
and  opportunities  for  research  per¬ 
sonnel. 

■ 

HAS  PUBUCITY  OPHCE 

Robert  E.  Segal,  who  recently  re¬ 
signed  as  editorial  director  of  the 
ChillicoLhe  (O.)  Gazette  and  Newt- 
Advertiser,  hois  opened  an  office  as 
a  public  relations  counselor  at  1111 
Keidi  Building,  Cincinnati. 

AD  CONFER^CE 

A  joint  conference  between  the 
New  York  State  Dailies’  Advertising 
Managers’  Bureau  and  the  New  Eng¬ 
land  Advertising  Executives’  Asso¬ 
ciation  will  be  held  at  the  Kimball 
Hotel,  Springfield,  Mass,  Feb.  19-20 

mCKERSON  MOVES 

J.  M.  Hickerson,  Inc.,  New  York 
agency,  on  Jan.  27  moved  from  tht 
Grand  Central  Palace  building  to  the 
Bowery  Savings  Bank  building,  IK 
East  42nd  street 


WOOLLEY  PROMOTED 

Chandler  S.  (Doc)  Woolley  has  beer 
elected  vice-president  of  Morgat 
Reichner  &  Company,  Inc.,  New  York 
agency. 


NEW  AGENCY 

Edward  H.  Weiss,  sole  owner  of 
McDougall  &  Weiss  Advertising 
Agency  in  Chicago,  and  Max  A.  Geller, 
partner  in  the  Lawrence  C.  Gumbin- 
ner  Advertising  Agency,  resigned,  an- 
noimced  Jan.  25  ffie  formation  of  an 
advertising  agency  to  be  known  as 
Weiss  &  Geller,  Inc.,  with  offices  in 
Chicago  and  New  York.  The  offices 
in  CMcago  will  be  in  the  Wrigley 
Bldg.  South,  and  the  permanent  of¬ 
fices  in  New  York  after  Feb.  15  will 
be  at  538  Fifth  Ave.  Temporary  of¬ 
fices  will  be  in  the  Chanin  Bldg. 


IfUju)  Sedioicl  StjCjlciMcl 

Every  chart,  map  and  lUtUtlcal  aaalyala  that  the  exocrta  iml 
loKcthcr  thcac  daya  pointa  to  the  advantaseona  poaltlon  of  iSm. 
land: — And  every  report  from  the  analyaU  ahowa  New  Bedford  leadiae 
the  reat  of  New  Enslaad  In  nearly  every  standard  of  economte  meoanr^ 
meat. 

CAecJ^ 


Circulation 
for  December 

293,846 

was  the  avenge  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  iuues)  dur¬ 
ing  the  month  of  December,  1939. 


December  circulation  of  The  Sun¬ 
day  Sun  averaged  196,947  per 
Sunday. 

Metrj/tkime  to  BeMmen 


THE  SUN 

Morahsg  Evening  Snnday 


OPERATION 


The  Day  could  mention  many 
Bucb  cases  as  this:  A  Druyriat  do- 
inr  a  bic  business,  who  realizes  the 
value  of  ADVERTISED  PRODUCTS 
and  enjoys  a  vast  sale  of  them. 
He  NEVER  tries  aubstitutlon. 

This  fine  enterprise  of  his  has 
been  Itself  built  on  local  adver¬ 
tising.  His  cooperaUon  with  na¬ 
tional  advertisins  is  well  known  . . . 
and — he  very  frankly  favors  THE 
DAT  for  co-operative  national- 
account  advertlainr.  No  better  Try¬ 
out  store  in  the  country.  Wo  admire 
business  men  of  this  caliber. 

HE — with  so  many  others,  says: 
"THE  DAY-FOB  ADVERTISERS — 
nrS  BEST”. 


^rbc'«''2)av 


(Prom  Federal  Reserve  Bank 
Boston,  Monthly  Revieis) 

New  Bedford,  with  an  increase  of  14.6%  in  payments  by 
check,  leads  every  other  New  Enrland  city  lor  the  first 
eleven  months  of  1939. 

(From  Associated  Industries 
of  Massachusetts) 

“The  largest  volume  of  employment  from  new  industries  is 
reported  from  New  Bedford  where  10  new  plants  employing 
S,476  were  started.  This  does  not  include  the  substantial 
expansion  of  the  fishing  Industry  in  New  Bedford  last  year 
where  9260.000  was  spent  for  fishing  boats  and  equipment 
and  where  a  new  cold  storage  plant  was  erected  and  a  new 
fishing  concern  started  .  .  .  384,000  square  feet  of  floor 
space  was  added.” 

(From  Statistical  Service, 
Department  of  Commerce) 
R^ail  Sales  in  Independent  Stores  in  New  Bedford  increased 
10.8%  during  the  first  eleven  months  of  1930.  compared 
with  an  average  increase  of  4.8%  in  Massachusetts  stores 
reporting. 

*Come  Back”  with  New  Englond; 

— especially  with  New  Bedford! 


iSoJ^v.s. 


Pay  RoUt  up  38%  —  Building  Permits  up  61^ 

Watch  for  your  copy  of  **A  Dead  Whale  or  a  Stove 
Boat,**  the  story  of  New  Bedford’s  romantic  comeback 

New  BEOPORD  STAMDARD-TmES 
Mormimo  Mercury 

NEW  BEDFORD,  MASSACHUSETTS 
National  Advertising  Representatives:  Gilman,  Nicoll  &  Ruthman 


We  ^iew  York  Staters  always 
have  been  an  independent  lot. 
You  have  never  caught  us  depend¬ 
ing  on  the  Big  City  .  .  .  altho  we're 
proud  of  New  York  City  at  that! 

What  gives  us  this  sensible  self- 
!«ufliciency  —  this  steady  buying 
power  through  bad  times  as  well 
as  good?  Well,  we  live  in  pros¬ 
perous  cities  and  *  towns  where 
there's  one  or  more  large  industry. 
Just  now  these  plants  are  busier 
than  all  get-out.  Then  we  have 
big,  productive  farms;  many  rail¬ 
road  shops;  huge  public  utilities. 

None  of  that  ‘‘after-40"  trouble 
out  our  way.  There's  enough  work 
to  go  round  .  .  .  seasoned  veterans 
like  myself  are  in  demand  be¬ 
cause  of  our  experience  at  ma¬ 
chines  or  atop  a  tractor. 

As  of  December  31,  1939,  de¬ 
posits  of  our  134  New  York  State 
savings  banks  established  a  new- 
high  record,  aggregating  $5,598,- 
924,576 — a  net  gain  right  along. 
I'm  tellin'  you! 

Our  retail  stores  are  expanding 
forces  by  around  4%.  All  groups 
of  general  merchandise  stores  show 
a  big  “up”  in  payrolls.  Say — 
$12,219,977  a  week  is  paid  out  in 
wages  by  one  group  of  2,193  con¬ 
cerns  alone!  Gains  in  metals  and 
machinery  plants  keep  a-climbin'. 

Yes — New  York  State  newspa¬ 
pers  offer  the  national  advertiser 
the  most  profitable  and  available 
market  in  the  United  States.  And, 
you  can't  reach  these  people  as 
economically  in  ANY  OTHER 
WAY.  .  . 


rinc 

itial 

year 
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new 
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Here  are  tuwspapers  that  go  ttraight  into  the  hearts  and  the  homes 
of  New  Yorh  State’s  more  prosperous  eommnnities. 

tAlbany  Knickerbocker  News  (E)  'Oaaininr  Citlaen  Beciater  (E) 

Amsterdam  Becorder-Democrat  (E)  ‘Peekskill  Star  (E) 

Auburn  Citixen  Advertiser  (E)  ‘Port  Cheater  Item  (E) 

Btnrbamton  Press  (E)  Ponrhkeepaie  Star  A  Eacle  News 

Buffalo  Courier-Express  (M)  (H^kM) 

Buffalo  Courier-Express  (S)  tBodtester  Times  Union  (E) 

Cominr  Eveninr  Leader  (E)  tBochester  Democrat  A  Chronicle 

Cortland  Standard  (E)  (MAS)  „  . 

tElmlra  Star  Oaxette  A  Advertiser  tSaratoca  Sprinfs  Saratocian  (E) 

(MAE)  Syracuse  Post  Standard  (MAS) 

tElmira  Sunday  Telegram  (S)  ‘Tarrytown  News  (E) 

Geneva  Times  (E)  |The  ^y  Record  (M) 

Oloversville  A  Johnstown  Herald  IThe  Troy  Times  Beeord  (E) 

A  Leader-BepubUcan  (MAE)  tUtica  Observer-Dispatch  (EA3) 

tlthaca  Journal  News  (E)  tUtica  Press  (M) 

Jamestown  Evening  Journal  (E)  'White  Plains  Evening  Dimaldt  (B) 

Jamestown  Poet  (M)  'Yonkers  Herald-Stateman  (E) 

Kingston  Daily  Freeman  (E) 

tMalone  Telegi^  (E)  (m  Evening  newspapers. 

'Mamaroneck  Times  (E)  (M)  Morning  newspapws. 

'Mt.  Vernon  Argus  (B)  (S)  Sunday  newspapers. 

tNewburgh-Beacon  News  (E)  'Westdiester  newspapers  sold  in 

'New  Boehelle  Standard  Star  (E)  combination. 

Norwich  Sun  (E)  tOanneU  Newspapers. 

tOgdmbnrg  Journal  (E)  iSold  in  comMnaUon  only. 
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No  French  * 
Propaganda  Here, 
Soys  Mowrer 


ChL  N*ws  Writer  Claims 
France  Sees  No  Need 
At  Present 


American  correspondents  are  the 
“spoiled  children”  of  the  neutral  press, 
as  far  as  French  officials  are  con¬ 
cerned,  accord¬ 


ing  to  Edgar 
Ansel  Mowrer, 
Chicago  Daily 
News  Paris  cor¬ 
respondent,  back 
in  this  country 
for  a  brief  fur¬ 
lough. 

Mr.  Mowrer 
voiced  this  opi¬ 
nion  in  an  inter¬ 
view  with  Editor 
&  PuBUSHiR  Uus 
Edgsr  A.  Mowrar  week  in  which 
he  said  French 
military  and  political  censorship  re¬ 
fute  charges  that  France  is  endeavor¬ 
ing  to  laimch  a  vast  propaganda 
campaign  to  influence  American  at¬ 
titude  toward  the  present  European 


Has  He  Qaorral 

The  Daily  News  correspondent,  vet¬ 
eran  reporter  of  World  War  I  and 
Pulitzer  prize  winner  in  1932  for  his 
diqwtch  dealing  with  the  German 
Steel  Helmets’  convention  at  Magde¬ 
burg,  Germany,  has  no  quarrel  with 
French  military  censorship.  He  re¬ 
cognizes  such  restraint  is  necessary  in 
time  of  war.  He  has  no  patience, 
however,  with  political  interference 
of  news  dissemination  from  France. 

“Political  censorship  is,  on  the 
whole,  unnecessary,”  he  declared.  “It 
gets  them  no  friends  and  does  them 
no  good.  They  apparently  forget  there 
are  other  sources  of  news  besides  their 


He  said  the  average  American  cor¬ 
respondent  in  Paris  is  interrupted 
frequently  by  waiting  in  chamber 
rooms  for  the  French  censor  to  get  a 
dispatch  out  of  “suspension”  and  on. 
to  the  cables  or  press  radio.  Suq>en- 
sion  of  stories,  he  explained,  often 
means  only  a  brief  delay,  or  some¬ 
times  many  hours  while  the  political 
aq>ects  of  a  story  are  fully  scrutin¬ 
ize. 

Speaking  of  his  recent  experiences 
at  the  front,  Mr.  Mowrer  said  life 
there  is  rather  like  it  was  at  the  end 
of  the  last  war.  “There  is  no  particu¬ 
lar  fighting  and  there  is  not  much  to 
see,”  he  added. 


>4*4,163,000 
Jhr  io  ralitf 
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Since  Mowrer's  “motor  expedition” 
of  American  news  writers  to  the 
French  front  last  fall,  in  which  “in¬ 
nocent  ignorance”  was  their  diief 
passport  to  the  Maginot  line,  French 
authorities  have  permitted  a  perma¬ 
nent  American  news  contingent  at  the 
front,  he  said.  American  reporters 
are  well  treated  by  the  French  army, 
Mr.  Mowrer  stated. 

“Reporters  are  allowed  to  go  most 
anywhere  and  to  see  anything  they 
desire,”  he  said,  “althou^  the  French 
are  a  bit  loathe  to  let  any  of  us  go 
out  and  get  killed.  On  the  whole, 
however,  there  are  more  pleasant 
meals  and  delightful  companionship 
than  fruitful  reporting  at  the  front” 

He  said  the  French  term  the  ap¬ 
parently  impregnable  Maginot  and 
Siegfri^  Lines  as  the  “back  to  back 
war.”  As  matters  stand  now,  it  would 
appear  that  Frendi  and  German  forces 
have  reached  a  stalemate  on  the 
Western  Front,  he  observed.  Yet 
there  is  no  intention  on  the  part  of 
the  French  to  stop  fighting  short  of 
victory,  he  added. 

“Obviously,  the  minimum  terms  for 
peace  with  Germany,  as  far  as  the 
French  are  concerned,  is  restoration 
of  Poland  and  Czechoslovakia  and  a 
plebiscite  for  Austria,”  he  commented. 

No  Propaganda  Hero 

Referring  to  French  public  opinion 
regarding  the  war,  Mr.  Mowrer  point¬ 
ed  out  ffiat  France  sees  no  need  for 
propagandizing  in  this  country,  main¬ 
ly  because  French  government  leaders 
have  been  tipped  off  that  the  less  they 
try  to  influence  neutral  America,  the 
better  for  them.  Likewise,  'he  said, 
it  hasn’t  occurred  to  them  that  it  is 
necessary.  “They  take  it  for  granted 
that  we  understand  they  weren’t  look¬ 
ing  for  trouble,  but  that  the  war  was 
forced  upon  them,”  he  said.  “Their 
position  is  that  it  was  necessary  to 
do  something  about  Hitler,  or  move 
out  of  France.” 

There  is  no  enthusiasm  about  tht 
war,  as  far  as  the  French  people  are 
concerned,  Mr.  Mowrer  stated.  The} 
view  the  war  the  same  as  if  they  were 
fighting  a  fire  or  an  epidemic.  The} 
would  much  rather  the  fire  would  die 
down,  or  the  epidemic  subside. 

“The  war  can  go  on  a  long  time,  al¬ 
most  indefinitely,”  he  said.  “There  is 
a  50-50  chance  that  Hitler  will  invade 
some  other  neutral  coimtry  this 
spring.  Some  neutral  military  obser¬ 
vers  feel  that  Hitler  missed  the  boat 
when  he  failed  to  invade  Holland  last 
October.  Others  feel  that  he  still  has 
a  fair  chance  if  he  waits  until  April 
or  May.” 

After  10  years  of  service  as  Berlin 
correspondent  for  the  Daily  News, 
Mr.  Mowrer  left  Germany  in  1933,  fol¬ 
lowing  a  warning  that  he  was  no 
longer  safe  because  of  his  efforts  to 


interpret  the  Hitler  government  as  he 
saw  it.  His  book,  “Germany  Turns 
Back  the  Clock,”  made  him  the  storm 
center  among  Berlin  correspondents 
following  Hitler’s  rise  to  power.  He 
was  Tokyo  correspondent  for  the  Daily 
News  for  sever^  years  before  his 
transfer  to  the  Paris  post. 

Mr.  Mowrer  will  be  in  D.  S.  until 
early  this  month. 


FINN  FUND  $300,000 


WHERE  REAL  THRIFT 
CHANNELS 


"Th*  real  thrift  of  the  American 
people  If  channeled  In  provident 
instltntlont  created  almost  nncon- 
acionslj,  hat  with  amaalnf  detail, 
that  are  set  apart  from  the  thrifty 
man’s  ordinary  (slnfnl  pnranlts. 
He  has  bnllt  np  savlnfs  hanks, 
hnlldlnf  and  loan  associations, 
tmst  companies;  and  safest  of  all 
OUT  financial  Inatltntlons  la  Ameri¬ 
can  Ufa  Insnranco. 


kwi,  fir  Alirt  AArartnen 


“American  life  tnanrance  shines 
at  the  apex  of  ear  devlees  for  thrift. 
It  la  prohahly  the  most  powsrfnl, 
most  eOdent  and  most  wlAely 
nssfol  of  aU  onr  democratle  tnan- 
dal  InsUtntlons.” 


Fnm  m  tfmmtk  hy  WOUmm  A.  Whlu, 
Kdttar,  Bmpmrim,  Cae-  CtmttU 


Newspapers  of  the  United  States, 
asked  to  appeal  through  ^eir  columns 
for  contributions  to  the  Finnish  Re¬ 
lief  Fund,  have  raised  more  than 
$300,000,  former  President  Herbert 
Hoover,  organizer  and  national  diair- 
man  of  the  fund,  announced  in  New 
York  Jan.  28.  New^Mpers  of  Mr. 
Hoover’s  home  state,  California,  led 
the  list  of  contributions  with  $73,501, 
he  said.  The  second  largest  state  total 
was  from  Pennsylvania.  $39,074.  New 
York  papers  have  sent  in  $32,309. 


HEIDT  NOW  EDITOR 

Arnold  Heidt,  former  general  man¬ 
ager  of  the  Robert  H.  Gore  newspa¬ 
pers  in  Florida,  vriiich  include  the 
Fort  Lauderdale  (Fla.)  Daily  News, 
is  listed  as  editor  and  publisher  of  the 
Independent  of  Fort  Lauderdale,  a 
morning  daily  tabloid  which  published 
its  first  issue  Jan.  22.  The  appearance 
of  the  tabloid  newspaper  follows  by 
a  few  weeks  the  establishment  of  the 
Morning  Fort  Lauderdale  Sun. 


KELLY  LEAVES  CNPA 


BoiXELEY,  Cal.,  Jan.  29 — Martin  V. 
Kelly  has  resigned  as  manager  of  the 
California  Newspaper  Publishers’  As¬ 
sociation’s  statistical  bureau  to  direct 
labor  negotiations  for  the  two  Hearst 
newspapers  in  Los  Angeles. 


Olson  Addresses 
Michigan  Press 

Newspapers  themselves  must  do  a 
public  relations  selling  job,  Kenneth 
E.  Olson,  dean  of  Medill  School  of 
Journalism,  declared  in  a  speerii  be¬ 
fore  the  Michigan  Press  Association 
convention  at  East  Lansing,  Jan.  25-26. 
Failure  of  newspaper  publishers  to 
acquaint  the  American  public  with 
their  methods,  aims,  assumed  duties 
and  responsibilities  is  largely  to 
blame  for  unjust  criticisms  directed 
at  the  nation’s  press,  he  said. 

W.  S.  Gilmore,  editor-in-chief, 
Detroit  News,  admitted  the  impossi¬ 
bility  of  detecting  the  more  subtle 
forms  of  war-time  propaganda  and 
suggested:  Repetition  of  the  fact  that 
dispatches  are  subject  to  censorship. 

^oyd  J.  Miller  general  manager. 
Royal  Oak  Daily  Tribune,  was  elected 
president  of  the  association.  Other 
officers  elected  were:  Al  H.  Weber, 
Cheboygan  Observer,  first  vice-pres¬ 
ident;  Herman  Millerwise,  Sebewaing 
Blade,  second  vice-president;  and  Nel¬ 
son  D.  Brown,  Mason  City  Ingham 
County  News,  treasurer. 

In  resolutions  members  approved 
strengthening  Michigan’s  law  cover¬ 
ing  false  advertising,  and  suggested 
organizations  such  as  Better  Business 
Bureaus  be  established  even  in  small 
cities.  The  attitude  of  the  association 
toward  a  proposed  bill  banning  dental 
advertisements  was  reflected  in  a 
resolution  deploring  the  tendenc}'  to 
“deprive  any  individual  of  the  right 
to  advertise.” 


GOLSON  ELECTED 

H.  H.  Golson,  Wetumpka  Herald,  was 
elected  president  of  the  Alabama  Press 
Assn,  at  its  convention  held  in  Birm¬ 
ingham  Jan.  19-20. 


ANOTHER  CASE  OF  “CONSISTENCY  PAYS’ 


Consistent  advertising  in  the 
Jackson  Citisen  Patriot  has  in¬ 
creased  the  sale  of  Brooks  To- 
basco-FIavor  Catsup  for  the  Polly 
Super  Food  Markets  from  a  case 
a  month  to  a  case  a  week!  An¬ 
other  example  of  what  happens 


when  you  advertise  a  good  prod¬ 
uct  to  a  good  market  through  a 
good  newspaper.  For  farther  in¬ 
formation,  ask  I.  A.  Klein  SO  EL 
42nd  Street,  New  York,  or  John 
EL  Lutz,  435  N.  Michigan  Avenue, 
Chicago.  A 


Miwf rmpiRf 
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But  the  Intuntrymun 
The  Queen  of  Battles** 


In  Hitler's  time  as  in  Hindenburg's  or  Han¬ 
nibal's,  the  infantryman  is  "the  queen  of 
battles,"  the  one  military  factor  that  can 
take  or  hold  ground.*  Marketing,  too,  has 
its  firm-fronted  infantry. 


No  matter  what  new  weapon  may  be  invented  or  what  old  one  put  to  extra  use, 
battles  are  won  by  the  infantry.*  In  war  this  is  a  fact.  In  marketing  —  the 
“Battle  of  the  Brands'^— you  ean  make  it  a  fact.  You  are  field  marshal,  master 
strategist  of  your  marketing  campaign.  You  have  men  and  weapons  at  your 
command.  Victory  depends  only  on  how  well  you  use  them. 

You  know,  for  example,  the  effectiveness  of  the  artillery  barrage  laid  down  on 
large  metropolitan  markets  by  big  city  dailies.  But  artillery  alone  does  not 
win  wars. 

Y'our  marketing  map  shows  hundreds  of  cities  and  towns  worth  capturing  and 
holding  if  you  want  to  bolster  the  base  of  your  profits.  This  is  the  joh  for  your 
infantry — the  smaller  dailies  and  selected  weeklies. 

Pennsylvania  will  pay  you  a  profit  for  such  unbeatable  tactics.  The  newspapers 
of  this  state  are  geared  up  to  do  your  sales  soldiering.  Your  costs  will  be  in  line, 
loo.  A  healthy  IOC  line  ad  la  138  Key  City  and  Home  Towm  newspapers — 52 
weeks  a  year — for  i554!76.  70  lines  twice  weekly  for  $77,386.  Or  28  lines 
every  butineu  day  for  $92,863!  Total  in-Pennsylvania  ch^ulation  of  3,361J!96 ! 
Here's  yonr  infantry — regiment  after  regiment.  Mobilize  them  today  for  your 
march  on  Pennsylvania! 

*  Acknowledgment  to  Fortune. 


THIS  NEW  BOOK 
WILL  HELP  YOU 


This  new  book,  “How  to  Use 
Newspaper*  to  Increase  Yonr 
Net  Profits”  is  free  to  national 
and  sectional  adTcrtisers,  whole¬ 
salers  and  Jobbers,  advertisins 
agencies  —  and  all  people  in¬ 
terested  in  moving  merchandbe. 
It  is  not  fnll  of  promotion  pnff* 
or  pretty  pietnres.  It  is  a  worlt- 
book.  it  nos  bmt  one  parpo$e — 
profit*.  Write  one  of  the  news¬ 
papers  listed  at  the  left,  or  ask 
any  Pennsylvania  newspaper  rep¬ 
resentative  for  yonr  copy. 


PICK  PEmSYLVANIA! 

. .  WHERE  THESE  PAPERS  OFFER  SUPERLATIVE  SELUNG  AND  SERVICE 


PENISSYLVAmA^S 

Pulse . . . 


Chambsrtbars  FnhUe 
Opiaim  (X) 

ClearSeU  Ptoctss*  (U) 
CmiimUsvIIIs  Coorlsr  (B) 
DuBoU  Ceoriw  Bxprsn 
(M  a  B> 

PraakUn  News  BeralS  (B) 
Indlaaa  Oasetto  (B) 
MeadvlUe  Trlbaae-Bepabll- 
eaa  (MSB) 

New  Keaslasion  Dbpatch 
(B) 

Oil  CItr  BUssard  (B> 
PanuotswBq[  Spirit  (E) 
Htroudsbara  Beeord  (M) 
Taimtoia  vaUej  Dallr  New, 

(B) 

Towanda  Bavlew  <M) 

Warren  Tlmss-MIrrar  (B) 
WaTneebore  Beeard-Herald 

<E> 


Up  *o  S.000  Cirealatiea 
AUqoIppa  Oasetta  (B) 
Aaibrldte  ClUsca  (B) 
Berwick  Bnterprisa  (B) 
Bristol  Coarler  (B) 

CarUsle  Seatlael  (B) 
Colaaibla  News  (B) 
Darlestowa  latelllssaeer  (B) 
OreeavUle  Beeord  Argni  (B) 
ieannette  News-Dlspotcb  (B) 
Laaedale  North  Pean 
Beporter  (B> 

LehlAtoa  Leader  (B) 
MoBOBsahela  PabllslUM  Co. 
Moont  Carmel  Item  (B> 
State  CoUm  S  BeUefonte 
Centre  Time*  (B) 
'Somerset  Democrat 
Tyrone  Herald  (B) 
Vandersritt  News  <B) 


Baaleton  Standard  -  Saatlaol 

(M> 

Lebanon  News-Times  (B) 
McKeesport  News  <B> 

New  Castle  News  ^B) 
Norristosm  Times  Herald  (B) 
Oil  Clto  Derrick  (M) 
SharaoUn  News-Dlapatch  (B) 
Sonbory  Dally  Item  <B) 
'Upper  Darby  News 
Washlntton  Observer  Be¬ 
porter  (M  S  B) 
WUIIamsBort  Oasette  -  Ball*- 
tin 

WllUarosport  Son  (B) 


Sleei  operations  have  slack¬ 
ened  off  after  a  10-week  Joy¬ 
ride  at  around  94%  of  capa¬ 
city.  (Rate  never  stays  above 
90  long,  even  in  peak-pros¬ 
perity  periods.)  Hosiery  keeps 
humming,  though,  and  may¬ 
be  in  some  respects  silk  hoM 
is  a  better  business  barometer 
than  steel.  Meanwhile  mnlti- 
indnstried  Pennsylvania  moves 
merrily  along — ^with  steel  and 
other  raw  materials  rolling 
along  to  fabricating  plants — 
and  with  food  plants,  and 
process  plants,  and  textile 
mills  all  doing  nicely,  thank 
you.  Retail  salm  weather 
graat  today — better  tomorrow. 
Don’t  forget  —  Easter  is  on 
the  way. 


25  to  50.000  CircBlntioa 

Erie  DIapateh  Herald  (BBS) 
'OermantowB  Courier 
Wilkes-Barre  Timm  Leader 
News  (B) 

Wilkes-Barre  Beeord  (M) 


5  to  10,000  CircBlatieii 

Beaver-Boehmter  Timm  (B) 
Beaver  Falls  News-Tribaae 

(B) 

Bloomsbnra  Prem  (M) 
BradfoH  ba  (M) 

Bradford  Star  B  Bseord  (B) 
Bradford  Herald  (8) 
BrowasvIUe  Talasraph  (B) 
'Selected  Weeklies 


10  to  25,000  CircBlotioa 

Altooaa  Mirror  (B) 

'Ardmore  Main  Line  Times 
Botler  Bacio  (B) 

Chaster  Tteas  <B) 
Oreenabarg  Bevlew  Tribaae 
(MBB) 

Hasletoa  Plala  Speaker  (B) 


W,TH 


JULIUS  c.  edelstein  with 

„OtR«L  SECUH.TV  .OMINISTR.TOR 
PAUL  V.  McNUTT 


-  •^'"TE  C.  WILSON 

W'TH  O.STR.ct  ATTORNEV  THOMAS  E  OEWEV 


SECRETARy  OF  STATE  CORDELL  HULL 
WITH  HOBART  MONTEF 


poini 


PAUL  H.  KING  Wl 


ARTHUR  f  DECREVF  WITH  SEN  BURTON  K.  WHEELER 


FRANK  McNAUGHTON  WITH  REP.  JOSEPH  W  MARTIN.  JR 


RONALD  G.  VA* 


J 


t 


■'H^.  s!’- 


JOSEPH  L  IMVLER 


'Wi 


rtAtFLt 


ii 
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'“h"hby  » 


< 


ntY  political  Front 

,e  ready  tor  story  ot  *is  year  s 

their  national  next  November. 

pnbUc  ^arms  up.  United  Pr^ 

AaihePoUUcal  the  story  ot  a 

toarching  to  the  po  .  _  ^  - 


G  V\ 


S-  GANNETT 


f 
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5.  VA'  'H  SEN.  CHARLES  L.  McNARY 


ATTORNEY  GENERAL  ROBERT  H.  JACKSON 
WITH  ALLEN  C.  DIBBLE 


^>TH  \lAYOR  F  H  I 

■  FI.  LAGUARdia 


'  ------ 


SEN, 


styles  bridges  with 


I  retdy,  JR 

GEORGE  E 


REP.  JAMES  W  WADSWORTH  WITH  JOHN  R  BEAL 
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EDITOR  &  PUBLISHER 


*  E  D  I  A  L  * 


CONFIDENTIAL? 

THE  RECENT  executive  order  of  President 
Rooaevelt  making  income  tax  returns  avail¬ 
able  to  the  Senate  committees  on  Civil  Liberties 
has  stirred  the  suspicions  of  some  business  people 
concerning  the  inxiolability  of  information  to  be 
gathered  in  the  1940  census.  The  fear  has  been 
expressed  to  Editor  k  Publisher  that  intimate 
business  data  which  is  required  by  the  census 
might  be  turned  to  the  disadvantage  of  the  giver 
under  another  executive  order. 

Our  reading  of  the  laws  and  our  inquiries  in 
Washington  tend  to  dispel  these  doubts.  The 
income  tax  law  provides  for  limited  publicity  on 
certain  information  supplied  by  the  taxpayer. 
Under  this  provision  newspaper>  published  the 
lists  of  high  1938  salaries  a  week  or  two  ago,  and 
under  it,  we  presume.  President  Roosevelt  acted 
in  making  the  tax  data  available  to  Congress.  We 
have  always  doubted  the  wisdom  of  this  publicity. 
It  reveals  partial  information  on  affairs  which 
people  are  accustomed  to  regard  as  private,  for 
no  demonstrable  public  good. 

In  the  census  law,  enacted  in  19^9,  there  is  no 
prnvisicm  for  publicity.  There  is  an  ab.solute  pro¬ 
hibition  of  the  use  of  census  information  by  any 
other  government  department  to  the  detriment  of 
any  individual.  That  is  statutory,  and  we  do  not 
believe  that  the  courts  would  uphold  any  execu¬ 
tive  order  attempting  to  upset  the  stated  will 
of  Congress. 

Another  recent  complaint  against  the  new 
census  requirements  is  that  people  are  asked  to 
give  information  on  their  income  to  local  enumera¬ 
tors.  temporarj-  employes  without  civil  service 
status.  Failure  to  furnish  the  information  is  a 
law  violation,  but  there  is  some  loose  talk  that 
it  is  better  to  violate  the  law'  than  to  furnish 
juicy  gossip  to  loose-lipped  people  on  a  political 
payroll.  The  law  provides  also  penalties  for  any 
census  employe  who  divulges  information  picked 
up  in  line  of  duty,  or  treats  it  otherwise  than 
impersonally.  That  law  and  the  fact  that  the 
permanent  staff  of  the  Census  Bureau  regard  their 
charge  as  a  sacred  trust  ought  to  minimise  the 
fears  of  local  damage  by  unwarranted  dis¬ 
closures. 

As  we  have  mentioned  before,  the  Census  is 
one  of  the  oldest  activities  of  the  United  States 
government.  Since  1870  its  confidential  nature 
has  been  assured  by  law,  and  we  do  not  believe 
that  this  Administration  has  any  disposition  to 
break  that  tradition,  or  that  it  could  if  it 
would. 

The  Supreme  Court  has  protected  the  right  of 
buriness  privacy  against  official  “fishing  expedi¬ 
tions”  in  the  past,  and  we  believe  that  its  arm 
will  still  be  stretched  to  guard  that  right  against 
unwarranted  inva.sion,  with  or  without  legal 
process. 

.\lthough  the  executive  order  opening  the  tax 
returns  to  the  Senate  Committee  iqiparently  has 
the  warrant  of  law,  the  process  has  been  attacked 
by  the  American  Civil  Liberties  Union.  In  a 
letter  to  President  Roosevelt,  •  .\rthur  Garfield 
Hays,  general  counsel  of  the  C.  L.  U.,  |M)ints 
out; 

“While  it  may  seem  a  technical  matter,  it  is 
one  which  may  vitally  affrct  a  citizen’s  rights. 
Congressional  committees  do  not  always  adhere 
to  the  terms  of  their  mandate  and  if  the  material 
sought  is  improper,  there  is  no  chance  to  resist 
when  tax  returns  are  made  available  by  your 
order.  Attempting  to  get  the  same  material  by 
subpoena,  while  a  bit  more  laborious,  will  at 


Thou  shah  not  follow  a  multitude  to  do  evil; 
neither  shalt  thou  speak  in  a  cause  to  decline  after 
many  to  wrest  judgment.- -Exodus  XXIII :2. 


least  give  citizens  the  chance  to  test  in  the  courts 
the  seizure  of  any  material  they  regard  as  un¬ 
authorized.  ...  It  is  a  matter  of  no  concern  to 
us  what  the  investigation  covers;  this  method  of 
obtaining  information  is  in  itself  objectionable 
as  a  matter  of  public  policy.” 

Germane  to  this  is  the  report  that  field  examin¬ 
ers  of  the  Wage  and  Hour  Administration  have 
visited  newspaper  offices  and  requested  the  pro¬ 
duction  of  the  lists  of  out-of-state  subscribers, 
payroll  records,  and  the  profit  and  loss  state¬ 
ment.  One  agent,  after  seeking  the.se  records,  inter¬ 
viewed  employes  and  then  aske<l  the  publisher 
for  a  statement  as  to  his  intention  to  observe  the 
proviaons  of  the  Wage  and  Hour  Act. 

The  A.  N.  P.  A.  has  advised  that  compliance 
with  such  requests  is  optional  with  publishers, 
who  can  refuse  on  the  basis  of  the  Fourth  .\niend- 
ment  to  the  Constitution,  prohibiting  unreason¬ 
able  searches  and  seizures.  In  the  absence  of  a 
formal  complaint,  the  A.  N.  P.  A.  advises  refusal 
of  such  requests.  If  a  formal  complaint  has  been 
issued,  it  advises,  the  records  should  not  be  made 
available  without  a  final  court  order  requiring 
their  production. 

And  the  A.  N.  P.  .A.  repeats  its  oft-given 
counsel  that  publishers  keep  accurate  records  of 
the  work  and  pay  of  all  employes  whether  cov¬ 
ered  by  the  act  or  not.  That  cannot  be  over- 
stre.sseil.  We  believe  that  the  majority  of  pub¬ 
lishers  are  complying  with  the  Act  to  the  best 
of  their  power  and  understanding,  and  no  better 
proof  of  sincere  effort  can  be  had  than  complete 
and  accurate  records.  Their  absence,  in  litigation, 
would  l>e  an  unfillahle  gap  in  an  employer’s 
ca.se. 

"GIMME"  REQUEST 

ONE  OF  THE  MOST  unusual  “gimme”  requests 
to  emanate  from  an  advertising  agency  was 
recently  dispatched  to  newspapers  by  Blackett- 
Sample-Hummert,  Chicago.  Blackett  has  a  client, 
the  Wander  Company,  makers  of  Ovaltine,  which 
is  featuring  a  “Little  Orphan  .Annie”  broadcast 
on  the  radio.  It  occurred  to  Jack  Loucks,  space 
buyer,  that  if  newspapers  in  the  broadcast  area 
which  carry  this  feature  would  run  a  line  under 
the  comic  calling  attention  to  the  radio  program, 
the  newspiqiers  might  increase  their  reading  audi¬ 
ence  for  the  Annie  feature. 

It  has  been  the  agency’s  experience,  Mr.  Loucks 
.said  in  his  letter,  “that  when  we  run  an  offer  on 
'Little  Orphan  Annie’  our  returns  from  the  radio 
are  increased  when  the  offer  appears  simultan¬ 
eously  in  newspaper  comics.”  The  reverse  is  also 
true,  he  said,  and  “one  medium  ..seems  to  help  the 
other  in  the  case  of  advertising.” 

It  gets  back  to  the  fundamentals  of  journalism — 
editorial  is  editorial,  and  advertising  is  advertis¬ 
ing.  The  two  don’t  mix  happily.  Newspapers  pay 
well  for  the  right  to  entertain  their  readers  with 
“Little  Orphan  Annie.”  Their  advertising  space  is 
for  sale,  for  the  convenience  and  benefit  of  adver¬ 
tisers.  We  don’t  counsel  newspapers  to  mix  them. 
We  don’t  believe  that  radio  can  go  on  indefinitely 
with  its  confusion  of  entertainment  and  commer¬ 
cials.  There  are  already  signs  that  it  won’t. 


CENSORSHIP  STUPIDITY 

PUT  .A  BLUE  PENCIL  and  the  power  to  utter 
a  final  “No”  into  the  hands  of  a  brilliant  man. 
of  whatever  nation,  and  you’re  likely  to  produce 
an  arbitrary  t>Tant.  Only  his  rules  are  important. 
The  workings  of  censorship  have  seldom  been 
better  illustrated  than  by  this  laughable  incident 
which  took  place  in  England  early  in  January  . 

Cold  weather  had  come,  but  because  weather 
news  might  be  useful  to  enemy  raiders,  the  fact 
])assed  without  newsimper  comment.  The  spell 
continued  and  Cambridgeshire  folks  decided  tu 
do  something  with  it.  They  organized  a  two-day 
skating  contest.  Everybody  in  the  county  and 
fur  beyond  knew  about  it.  but  when  the  local 
newspapers  asked  whether  skating  was  news, 
the  censor  said  “No.”  Then  the  London  Timen 
publisher!  a  paragraph  the  day  of  the  meet,  and 
the  censor  was  flooded  with  requests  for  permis¬ 
sion  to  print  news  and  pictures.  In  vie«  of  the 
Times’  story,  the  ban  was  lifted  and  the  next  day 
reports  of  the  contest  were  allowed  to  appear. 
Newspapers  went  ahead  with  plans  for  the  sec¬ 
ond  day,  but  “No”  wa.";  again  posted,  and  the 
editors  .sighed  and  looked  for  other  business. 

Then  the  censor  had  another  idea — since  the 
Imui  had  not  been  issued  in  time  to  stop  the  eve¬ 
ning  paper  stories,  news  and  pictures  would  be 
l>ermitted  that  evening  and  the  next  morning. 
That  story’  reported  it  appears  now  that  the 
original  “No”  is  again  effective  and  skating  is 
no  longer  news. 

Trivial.*  Certainly  it  is.  But  it  illustrates  the 
difficulty  of  trying  to  regulate  unanticipated  news, 
according  to  arbitrary  rule.  It  is  just  about  im¬ 
possible  to  (xmceive  any  military  value  to  Ger¬ 
many  in  the  news  that  the  young  folks  of  Cam¬ 
bridgeshire  were  enjoying  wdnter  sports.  Berlin 
knows  it’s  winter  in  England,  and,  in  all  prob¬ 
ability,  knows  the  exact  daily  temperature  of 
many  a  British  city  and  shire.  Britain’s  in¬ 
telligence  undoubtedly  has  similar  informatiem  fw 
whatever  parts  of  Germany  interest  the  military 
forces.  Both  sides  have  other  channels  than  the 
daily  press  for  learning  what  they  want  to  know. 

The  British  Ministry  of  Information  ha«  been 
harshly  criticized  since  September,  b’jt  we  dembt 
that  it  is  any  more  inefficient  or  stupid  than  any 
govemment  censorship.  In  the  last  war,  we  re¬ 
call  a  standing  order  of  the  .A.  E.  F.  censors  that 
no  .American  army  unit  was  to  be  identified  in 
disjmtches.  That  was  an  understandable  rule, 
despite  the  fact  that  the  Germans  usually  knew 
the  name  and  location  of  every  front-line  unit 
facing  them,  and  the  .Allied  armies  the  same. 

When  the  American  Second  Division  entered 
the  French  line  near  Belleau  Wood  and  won  the 
first  notable  .American  success  in  France,  the 
correspondents  tried  to  have  the  rule  relaxed.  The 
censor  was  adamant.  The  stories  could  men¬ 
tion  “infantry,”  “machine-gunners,”  “artillery," 
so  long  as  no  regimental  or  brigade  numbers  ap 
peared.  Then  one  cxirrespondent  had  a  brain 
flash.  Could  he  mention  “Marines,”  without  any 
regimental  or  brigade  designation?  The  censor 
was  nipped  in  his  own  rules,  and  “Marines”  went 
on  the  wires  and  on  to  undying  fame. 

That  story  got  out,  with  no  harm  to  the  .Allied 
cause,  though  the  Regulars  in  the  division  were 
rather  blanketed  by  it,  and  eventually  the  .Ameri¬ 
can  censorship  became  the  most  liberal  in  France. 
We  doubt,  however,  that  its  history  will  mean 
anything  to  the  people  who  are  now  throwing 
their  deceptive  veils  of  propaganda  and  conceal¬ 
ment  over  in  Europe.  The  battle  for  truth  always 
has  to  be  fought  anew. 


presidential  duties  until  his  successor 

can  be  decided  upon,  according  to  FOLKS  tArORTn 
Clinton  F.  Karstaedt,  Beloit  Daily 
Newt,  secretary-treasurer.  JLWVi/WLriVa 

Lawrence  P.  Priddy,  publisher,  , 

WALTER  M.  DEAR,  co-publisher,  Coronado  (Cal.)  Journal,  and  host 

Jersey  City  (N.  J.)  Jersey  Journal,  publisher  for  Ae  recent  California  (Cal.)  Herold,  who 

has  accepted  appointment  by  CJover-  Newspaper  Publishers  Association  «l«ci*<f  president  of  the 

nor  A.  Harry  convention  there,  suffered  an  acute 

^  Moore  as  chair-  attack  of  congenital  peritonitis  ne-  l^ers 

man  of  the  Gov-  cessitating  an  immediate  <^ration 

emor’s  Commit-  Jan.  21,  final  day  of  the  convention.  vantion 

tee  on  Street  and  He  is  recovering  at  the  Mercy  Hoe-  , 

Highway  Safety,  pital,  San  Diego. 

Mr.  Dear  is  vice-  quv  L.  Smith,  editor  of  Knoxville  ga^en 
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THEIR  Story 


president  of  the 
American  News¬ 
paper  Publishers’ 
Assn. 

F.  W.  Giesel, 
president  and 
general  manager, 
Cincinnati  (O.) 
Post,  spoke  on 
his  travels  in  Europe  before  the 
Optimist  Club  at  the  Hotel  Gibson 
there  Jan.  18. 

Dr.  Douglas  Southall  Freeman,  edi¬ 
tor,  Richmond  (Va.)  News  Leader, 
who  won  the  Pulitzer  prize  in  1935  for 
his  biography  on  General  Robert  E. 
Lee,  discussed  adventures  in  biog¬ 
raphy  at  Agnes  Scott  College,  Jan. 


Walter  M.  Dear 
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Harrisonburg  (Va.)  News-Record,  will  _ 

be  the  guest  speaker  at  a  joint  meet-  Jn  The  BusineSS  Office 

ing  of  all  civic  organizations  of  Dan-  - 

vUle,  Va.,  March  13  at  DanvUle.  j.  lEO  SUGRUE.  who  has  been  in  the 

Vance  C.  McCormick,  publisher,  Hearst  organization  for  the  past  15 
Harrisburg  (Pa.)  Patriot  and  Evening  years,  has  been  shifted  to  Rorhiey  E. 
.Vetos,  was  re-elected  vice-president  ~ 

of  Pennsylvania  State  College,  Jan.  27. 

Mr.  McCormick  was  also  re-named  as 
a  member  of  the  college  executive 
committee. 

(jeorge  F.  Booth,  editor  and  pub¬ 
lisher,  Worcester  (Mass.)  Telegram 
and  Evening  Gazette  and  a  trustee  of 
the  People’s  Savings  Bank,  Worcester, 
was  elected  a  vice-president  of  die 
bank  Jan.  18. 

John  Dana  Wise,  publisher,  Rich¬ 
mond  (Va.)  Times-Dispotch,  has  been 
elected  to  the  board  of  directors  of 
the  Richmond  Community  (dirndl. 

Hugh  Ike  Shott,  publisher,  Blue- 
jidd  (W.  Va.)  Doily  Telegraph  and 
SttTuet  News,  has  been  elected  to  the 
board  of  directors  of  the  First  Na¬ 
tional  Bank  of  Bluefield. 

James  H.  Skewes,  editor  and  pub¬ 
lisher,  Meridian  (Miss.)  Star,  has  re¬ 
turned  from  Chicago  where  he  under¬ 
went  a  major  operation  at  the  Pres¬ 
byterian  hospital  several  weeks  ago. 

Harry  G.  Stoddard,  president, 

Worcester  (Mass.)  Telegram  and  Eve¬ 
ning  Gazette,  lad  week  was  elected 
president  of  the  Home  f<Mt  Aged  Men, 

Worcester. 

J.  Albert  Dear,  Jr.  assistant  editor, 

Jersey  City  (N.  J.)  Jersey  Journal, 
was  presented  the  distinguished  ser¬ 
vice  award  of  the  Jersey  City  Cham¬ 
ber  of  Commerce  at  ^e  Founder’s 
Day  dinner  recently  in  recognition 
of  an  educational  endeavor  action  for 
»  free  state  university,  Frederic  J. 

Gainsway,  managing  editor,  Jersey 
Journal,  was  presented  a  certificate  of 
sppreciation  for  the  co-operation  the 
newspaper  has  shown  toward  the 
Junior  Chamber  <rf  Commerce  move¬ 
ment. 

John  C.  Sturtevant,  publisher  and 
general  manager,  Wausau  (Wis.) 

Daily  Record-Herald,  who  was  re¬ 
cently  elected  president  of  the  Wis¬ 
consin  Daily  Newspaper  League  at  its 
annual  meeting  in  Milwaukee,  has 
declined  to  accept  the  office  because 
of  the  press  of  private  business.  N.  B. 

Nelson,  general  manager,  Eau  Claire 
ieader-Telegram,  who  served  as 
League  president  the  previous  term, 
has  consented  to  again  take  over  the 


Vi^  hen  Elia  and  Patches  gut  mar¬ 
ried,  they  meant  it.  It  wasn't 
their  idea  ever  to  he  parted.  That 
was  fate's  notion.  But  they’ve 
taken  a  fall  out  of  fate  now. 
They're  united  again.  They  in¬ 
tend  to  stay  so.  And  the  story  of 
Ella  Cinders  from  now  on  is  go¬ 
ing  to  he  more  than  her  story 
and  Fatches's  story.  It’s  going  to 
be  the  story  of  the  two  of  them 
together,  the  story  of  their  mar¬ 
riage. 

This  is  the  new  chapter  that  is 
writing  itself  into  Bill  Consel- 
man's  and  Charlie  Plumb's  daily 
strip — a  chapter  as  thrilling  and 
gay  as  that  of  Ella’s  greatest 
romance  —  and  ^ven  more  dra¬ 
matic. 

The  new  story  is  just  starting. 
Current  —  and  advance  —  proofs 
are  available.  Would  you  like 
to  see  them? 
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1  800  words 


A  bit  of  romance  .  .  .  laughter  .  .  .  suspense 
.  .  .  an  occasional  tear,  perhaps  .  .  .  but  always 
a  pleasant  interlude  in  the  day’s  occupation  is 
the  daily  SHORT  SHORT  STORY.  BuUd  good 
will,  circulation,  prestige  with  this  illustrated, 
true-to-life  fiction  hy  popular  and  rising  authors. 
Stories  atftrage  from  1.500  to  1,800  words. 
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Now  appooring  in  tko  Now  York  Nowi,  Bridgoport  Pott,  Minno- 
apolit  Stor-Journol.  Littio  Rock  Gaxotto,  Tolodo  Timot,  St.  Louit 
Star-Timoi.  Philodolphio  Inquiror,  Botton  Amoricon,  Portland 

tOragonian,  Duluth  Nowt  Tribuna.  Chicago  Timot,  Columbut  State  a 

Journal,  Cincinnati  Inquiror,  Detroit  Timot,  Buffalo  Courior-Eiprott.  S 

Now  Orloant  Item  Tribune,  Richmond  Timot  Ditpateh,  Erie  Ditpatch 
Harold,  Ydungttown  Vindicator.  IH 

fFrite  or  u-ire  for  proofs  and  prices.  H 
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and  Arthur  Grossheim,  circulation 
manager,  Cincinnati  Timet-Star,  com¬ 
prise  the  committee  in  charge  of 
Newspaper  Men’s  Night  at  the  Cuvier 
Press  Club  Feb.  6.  Nixon  Denton, 
sports  editor  and  columnist  of  the 
Times-Star,  will  be  master  of  cere¬ 
monies. 

Frank  A.  Daniels,  treasurer,  Raleigh 
(N.  C.)  News  &  Observer,  Jan.  23  was 
given  the  “young  man  of  the  year” 
award  for  civic  service  by  the  Raleigh 


Junior  chamber  of  commerce  local. 

Paul  Spector,  circulation  manager, 
Milwaukee  Evening  Post,  and  Mrs. 
Spector,  are  the  parents  of  a  son  bom 
at  St.  Joseph’s  Hospital.  Milwaukee, 
Jan.  23. 

George  A.  Lessig,  advertising  direc¬ 
tor,  Pottstoxon  (Pa.)  Mercury,  ad¬ 
dressed  the  Lions  Club  of  that  place 
on  January  23.  His  topic  was  “Ad¬ 
vertising.” 

James  Fore,  has  been  named  art 
directw  of  the  Berkeley  (Cal.)  Ca- 


office  succeeds  Toler  in  Jackson. 

John  P.  Biehn,  of  the  Columbus 
Dispatch,  was  recently  elected  pres¬ 
ident  of  Columbus  Press  Club  and 
Ralph  J.  Donaldson,  Cleveland  Plain 
Dealer,  vice-president.  Charles  Eg- 
ger,  Columbus  Citizen,  was  re-elected 
secretary. 

Maxwell  Ihayer,  political  editor, 
San  Francisco  Call-Bulletin,  is  author 
of  a  serial,  “Senate  Stenographer,” 
which  began  publication  in  the  Call- 
Bulletin  and  Los  Angeles  Herald  & 


unusual  milestone  in  his  60  years  of 
newspaper  work,  last  week,  when  he 
wrote  his  10,000th  obituary.  He  h  79. 

Bill  Cunningham  and  Lawrence  R 
Goldberg,  Boston  Post;  Joseph  f. 
Dineen,  Boston  Globe;  Horton  Ed¬ 
munds,  Boston  Traveler;  Augtist 
Hirschbaum,  Albert  Frank-Guentber 
Law,  Inc.,  advertising  agency;  Hap  G. 
Kem,  Boston  American;  William  J. 
McDmiald,  Time;  William  E.  Mullins, 
Boston  Herald;  and  George  C.  Wiswell, 
of  Chambers  &  Wiswell,  advertising 


zette.  Michael  Sparrow,  formerly  of  Express  Jan.  29,  coincident  with  the  agency,  and  conunander  of  Crossctqi 
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the  Redwood  City  (Cal.)  Tribune  has 
been  added  to  the  Gazette’s  display 
advertising  force,  and  Elizabeth 
Knivet(Mi  has  been  added  to  the  classi¬ 
fied  advertising  staff.  Mr.  Fore  for¬ 
merly  was  an  artist  for  national  ad¬ 
vertisers.  His  addition  to  the  Gazette 


luAUint  Tie  leumeHtt,  mened  1907:  Nemfnfer-  . 

■  “■  ”  Etute,  metsad  1927  organization  will  provide  advertising 
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Clodgbbb,  Stbpbbb  ).  Mobcbal  Jacb  Pbicb. 
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Phone  MetiopolitBn  1080. _ 
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cartoons. 

Joseph  E.  Noll,  business  manager, 
Jackson  (Mich.)  Citizen  Patriot,  has 
been  named  to  serve  on  a  cennmittee 
of  the  Greater  Jackson  Association, 
appointed  to  study  the  need  for  or¬ 
ganization  of  a  visiting  nurses  service 
in  Jackson. 

Leighton  Stephens,  formerly  doing 
survey  work  for  the  Los  Angeles 
Times,  has  joined  the  Alhambra  (Cal.) 
Post-Advocate  display  staff,  succeed¬ 
ing  Kenny  Coles  who  resigned  to  be¬ 
come  advertising  manager  for  the 
Shopping  Bag  markets. 

Hugh  L.  Irwin  of  the  Syracuse 
(N.  Y.)  Post-Standard  advertising 
department,  has  been  appointed  to  a 
temporary  post  on  the  faculty  of  the 
School  of  Journalism  at  Syracuse 
University  as  lecturer  in  advertising. 
The  appointment  is  effective  with  the 
opening  of  the  second  semester  and 
will  not  interrupt  Mr.  Irwin’s  connec¬ 
tion  with  the  Post-Standard. 

Charles  E.  Godfrey,  advertising 
manager,  Spartanburg  (S.  C.)  Herald- 
Joumal,  recently  addressed  fellow 
Spartanburg  Kiwanians  on  the  need 
of  increased  convention  facilities  in 
that  dty. 


__  _  _  ,  Habb  R.  Jobabbbb, 

VO  Otaku  Mainidii,  OuakA.  Jj^an  and  Jambs  Sbbb, 

P.  Ol  Bob  107,  Ckung  King,  China.  _ 
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HAROLD  HARTLEY,  managing  edi¬ 
tor,  Toledo  Times,  was  a  member  of 
a  board  of  three  which  recently  con¬ 
ducted  oral  examinations  to  determine 
local  appointees  to  West  Point  and 
Annapolis  for  Congressman  John 
Hunter,  following  a  written  examina¬ 
tion  of  the  candidates. 

Ward  Duffy,  managing  editor,  Hart¬ 
ford  (Conn.)  Times,  was  chairman  of 
a  nine-man  committee  of  Connecticut 
newspapermen  which  met  in  New 
Haven  last  week  to  discuss  plans  for 
publicizing  the  second  annual  safety 
conference  to  be  held  in  New  Haven 
in  March,  under  the  sponsorship  of  the 
State  Highway  Commission. 

Edward  J.  Breece,  managing  editor, 
Phoenixville  (Pa.)  Republican,  has 
been  appointed  to  the  board  of  trus¬ 
tees  of  ^e  Pennhurst  State  School  at 
Spring  City,  by  Governor  Arthur  H. 
James.  At  the  organization  meeting 
Mr.  Breece  was  chosen  secretary  of 
the  board. 

Ralph  C.  Taylor,  city  editor,  Pueblo 
(Colo.)  Star-Journal,  on  Jan.  23  was 
the  recipient  of  the  distinguished  ser¬ 
vice  award  of  the  Jimior  Chamber  of 
Ccanmerce  for  outstanding  service  to 
Pueblo  in  1939. 

Kenneth  Toler,  chief  of  the  Jackson, 
Miss.,  bureau  of  the  Memphis  Com¬ 
mercial  Appeal  for  the  last  eight  years, 
has  been  named  Tri-State  editor,  suc¬ 
ceeding  G.  O.  Robinson,  Jr.,  who  re¬ 
signed  to  join  the  Senate  Finance 
Committee  in  Washington.  William  D. 
Sisson,  diief  of  the  daily’s  Nashville 


opening  of  a  special  session  of  the 
California  Legislature. 

Philip  A.  Richardson,  assistant  night 
editor,  Lowell  (Mass.)  Courier-Citi¬ 
zen,  has  been  promoted  to  night  city 
editor. 

Joseph  Dineen,  Boston  Globe; 
George  Neary,  Boston  Herald  Trav¬ 
eler;  Jack  Haiding,  Boston  Post;  Les¬ 
lie  Elms,  Boston  Transcript;  J.  F.  Mc- 
Enaney,  Boston  American  and  Record; 
Phillip  Brady,  Brockton  Enterprise, 
and  Maxwell  Fox,  Variety,  were 
judges  at  a  contest  Jan.  30,  in  the 
Hotel  Statler  to  select  “Miss  Massa¬ 
chusetts,”  a  feature  of  the  state  hair¬ 
dressers  convention. 

George  Chaplin,  city  editor,  Green- 
wille  (S.  C.)  Piedmont,  has  been 
awarded  the  Greenville  Junior  Cham¬ 
ber  of  Commerce  1939  distinguished 
conunimity  service  award. 

Miss  Susan  Myrick,  Macon  (Ga.) 
Telegraph  staff  writer  and  technical 
adviser  on  accent,  customs  and  cos- 
turmes  during  filming  of  “Gone  With 
the  Wind,”  has  been  granted  a  leave 
of  absence  for  a  lecture  tour  of  South¬ 
ern  states. 

John  J.  Caldwell,  United  Press 
bureau  man  at  Nashville  for  the  last 
year,  has  been  transferred  to  the 
Memphis  oflSce  of  the  UJ*.  Caldwell 
formerly  was  a  reporter  on  the  Nash¬ 
ville  Tennessean. 

Harry  A.  Benwell,  Boston  Daily 
Record,  has  been  elected  president  of 
the  Boston  Newspapermen’s  Benev¬ 
olent  Association,  which  will  sponsor 
its  seventh  annual  Newspaper  Frolics 
the  latter  part  of  April  or  early  in 
May. 

A.  M.  Littlefield,  veteran  Florida 
newspaperman,  has  joined  the  Miami 
Daily  News  copy  de^. 

W.  C.  (Bill)  Daffron,  formerly  of 
the  Charlotte  (N.  C.)  News  and  the 
St.  Petersburg  (Fla.)  Times,  has 
joined  the  Miami  Daily  News  copy 
desk  after  spending  the  last  year  and 
a  half  in  publicity  work. 

Dave  Harris,  formerly  of  the  Miami 
Daily  News  copy  desk,  has  joined  the 
Fort  Lauderdale  (Fla.)  Daily  News. 

Robert  T.  Fredericks,  formerly  of 
the  Oklahoma  City  (Okla.)  News  and 
more  recently  of  ^e  Miami  Daily 
News,  has  joined  the  Miami  Herald. 

Morris  Henderson,  formerly  of 
Stewart  Howe  Alumni  Service  ofBces 
at  Columbus,  O.,  has  joined  the  edi¬ 
torial  staff  of  the  Berkeley  (Cal.) 
Gazette.  He  succeeds  J.  Franklin 
Mynderse,  who  resigned  to  accept  an 
active  duty  commission  in  the  U.  S. 
Army. 

Rachel  McKnight,  club  editor,  Hart¬ 
ford  (CJonn.)  TintCs,  was  elected  pres¬ 
ident  of  the  PcM^co  Club,  a  women’s 
social  and  charitable  organization  at 
the  Times,  at  its  second  annual  meet¬ 
ing  last  week.  The  Portico  Club  will 
meet  the  male  members  of  the  Times 
staff  in  a  spelling  bee  Feb.  5.  Judges 
for  the  event  will  be  Sen.  C.  C.  Hem- 
enway.  Times  editor;  David  Daniels, 
business  manager  and  Lathan  Howard, 
chief  auditor.  John  Colton,  chief  edi¬ 
torial  writer,  will  be  the  word-pro- 
nouncer. 

Squire  Turner,  of  the  Mt.  Sterling 
(Ky.)  Sentinel-Democrat,  passed  an 


Pishon  Post,  American  Legion,  eexa- 
posed  of  Boston  advertising  men,  aie 
members  of  the  publicity  committee 
for  the  National  American  Legion 
convention  to  be  held  in  Boston  this 
year.  ’Thomas  H.  Carens,  vice-pres¬ 
ident  in  charge  of  public  relations, 
Boston  Edison  Company,  and  formerly 
of  the  Boston  Herald  staff,  heads  the 
committee. 

George  Rhodes,  veteran  lodge  news 
editor  of  the  Quincy  (Mass.)  Patriot 
Ledger,  recently  was  presented  a 
bronze  plaque  by  the  Quincy  Kiwanis 
Club,  of  which  he  is  a  member,  for 
his  service  to  the  club. 

Robert  Stansiield  of  the  Hartford 
(Conn.)  Courant  financial  desk,  has 
resigned.  Newton  Cary,  of  the  dty 
staff  becomes  assistant  fitiancial  editor. 
Frederic  Stafford,  formerly  with  the 
AP  telegraph  desk  in  the  Courant 
oflBce,  succeeds  Carey. 

Rev.  Dr.  Albert  C.  Dieffenbadi, 
religion  editor,  Boston  Evening  Tran¬ 
script,  has  resigned  as  minister  of  the 
Newton  Center,  Mass.,  Unitarian 
Society,  a  post  v^ich  he  has  held  for 
13  years.  He  was  formerly  editor  of 
the  Christian  Register. 

Miss  Ruth  Cowan,  staff  writer  for 
the  Associated  Press,  has  been  trans¬ 
ferred  from  the  Chicago  to  the  Wash¬ 
ington  bureau  of  the  AP. 

Frank  Scherschel,  chief  photog¬ 
rapher,  and  Stanley  E.  Kalish,  picture 
editor,  Milwaukee  Journal,  are  co¬ 
authors  of  a  chapter  on  “News  and 
Press  Photography”  in  a  book  on 
photography,  “Graphic-Graflex  Pho¬ 
tography,”  just  published  by  Willard 
D.  Morgan  and  Henry  M.  Lester  of 
New  York  City. 

Gustave  Pabst,  Jr.,  financial  editor, 
Milwaukee  Journal,  and  a  member  of 
the  pioneer  Milwaukee  family  of  beer 
brewing  fame,  was  one  of  the  judges 
at  the  recent  annual  Brewers’  mas¬ 
querade  ball  and  carnival  sponsored 
by  the  Brewery  Workers’  Union,  in 
the  Milwaukee  Mimicipal  Auditorium. 


Special  Editions 


BOSTON  SUNDAY  HERALD,  Jan. 

28,  annual  Public  Utility  arid  In¬ 
dustrial  Review,  40  pages,  tabloid  size. 

Sterling  (Ill.)  Gazette,  Jan.  20, 
“Progress  Edition,”  60  pages.  The 
edition  included  more  thw  50  adver¬ 
tisers  and  contained  approximately 
22  columns  of  reading  matter. 

Charlotte  (N.  C.)  Observer,  Jan.  29, 
Fourth  Annual  Business  Review  and 
Forecast  Number,  16  tabloid  pages. 

Hastings  (Nebr.)  Daily  Tribune, 
Jan.  22,  Annual  Tapeline  Edition,  100 
pages,  8  sectiems,  with  color  used  on 
first  pages  of  each  section. 

Santa  Monica  (Cal.)  Evening  Out¬ 
look,  Jan.  22,  65fii  Anniversary  Sou¬ 
venir  Edition,  50  pages,  stuffed  within 
a  four-color  pictorial  map  of  the  Santa 
M<»iica  Bay  district 


Wedding  Bells 


LAWTON  CARVER,  sports  editor.  In- 1 
temational  News  Service,  to  Mis 
Tiillian  Montaldo,  of  Boston,  Jan.  2t[ 
in  Boston. 
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NO  longer  does  the  woman  of  the  great 
metropolis  hoast  a  monopoly  of 
^shopping/'  not  possible  to  the  **small> 
town^  sister  whose  trading  areas  may  be 
limited.  Through  the  miracle  of  national 
advertising  and  distribution,  the  most  **high 
hat’^  commodity  is  available. 

Cosmetics,  for  example  .  .  .  perfumes 
that  once  only  Park  Avenue  knew  .  .  . 
world-famous  beauty  lotions  .  . .  the  creams, 
powders,  and  lipsticks  of  New  York's  exclu* 
sivc  shops  may  be  had  in  a  hamlet  where 
there  may  be  but  a  single  drug-store.  Dis¬ 
tribution?  Yes.  But  before  and  during  and 
all  along  the  difficult  path  of  widening 
markets,  newspaper  advertising  paved  the 
way  by  creating  the  demand.  So  Mr.  Drug¬ 
gist  stocked  up. 

Familiar  now— in  a  vast  number  of  news¬ 
papers  the  country  over— are  the  famous 
cosmetics.  Their  pictures  are  shown:  their 
virtues  extolled.  National  advertisers  are 
eager  to  extend  their  horizon  of  sales.  Just 
prove  your  story  to  them  .  .  .  they’ll  spend. 
And  when  these  products  appear  in  the 
show-cases  of  YOUR  NEWSPAPER,  they 
give  it  prestige. 

Use  Editor  &  Publisher  to  gain  this 
prestige— —this  added  national  linage  .  .  . 
this  association  with  success.  It  is  the  fa¬ 
vored  fraternally-helpful  medium  of  adver¬ 
tising  executives. 


EDITOR  &  PUBLISHER 


THE  FOURTH  ESTATE 


^A$  an  advertising  executive  I  consider  EDITOR  &  PUBLISHER  an  invalu¬ 
able  means  of  keeping  in  touch  with  the  press  of  this  country — Us  view¬ 
point,  Us  trends.  Us  technical  developments,  and  its  spirU — from  the  inside. 
EDITOR  &  PUBUSHER  gives  information;  U  gives  ideas;  U  is  invaruMy 
stimulating  and  suggestive.  To  paraphrase  a  famous  sentence  of  Voltaire^s: 
If  there  were  no  such  paper  as  EDITOR  &  PUBLISHER,  U  would  be  neces¬ 
sary  to  invent  oneP* 

(Signed)  S.  CHARLES  EINFELD, 

Director  of  Advertising  and  PublicUy, 
Warner  Bros.  Pictures,  Inc. 
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Finns  Restrict 
Correspondents, 
Stowe  Declares 

Few  Under  Fire  More 
Than  Once  .  .  .  IHsit 
Fronts  After  Action 

In  a  dispatch  this  week,  summing 
tip  the  first  two  months  of  the  Russo- 
Finnish  war,  Leland  Stowe,  Chicago 
Daily  News  correspondent  with  the 
Finnish  forces,  referred  to  the  hos¬ 
tilities  as  “an  almost  unjMecedented 
secret  war  and  what  correspondents 
see  is  most  carefully  restricted  long 
before  anything  they  write  comes  be¬ 
neath  the  census  pencil. 

“As  a  result,  correspondents  are 
rare  who  have  been  under  fire  more 
than  once,  even  when  on  the  Karelian 
Isthmus,  and  there  are  many  here  who 
have  never  yet  had  the  experi«ice,” 
writes  Stowe  in  a  remarkably  candid 
dispatch  reflecting  ocmditiims  under 
which  newspapermen  are  covering  the 
campaign.  He  continues: 

“Personally,  I  have  watched  only 
(me  artillery  bombardment  (this  from 
a  relatively  safe  position  on  the  east¬ 
ern  side  of  this  isflunus) .  I  have  never 
been  within  hearing  distance  either 
of  rifle  or  artillery  ^e.  I  have  heard 
the  explosion  of  Russian  aerial  bombs, 
and  that  is  all. 

Fiaas  Tract  No  Oao 
“Of  course,  the  Fiimish  high  (x«n- 
mand  has  its  own  reasons  for  these 
restrictions  and  perhaps  the  foremost 
is  Field  Marshal  Baron  Carl  Gustave 
Mannerheim’s  method  of  waging  war 
with  an  absolute  secrecy  of  strategy — 
the  natural  tendency  of  the  Firms  to 
trust  iK>  one  but  themselves.  It  is 
also  evident  that  Finnish  losses  and 
casualties  have  been  systematicany 
masked.  Nevertheless,  we  know  that 
in  comparison  the  Russians  have  suf¬ 
fered  enormous  losses  and  that  they 
have  been  stopped  or  thrown  back  on 
the  five  major  fronts.” 

Mr.  Stowe  points  out  it  is  impossible 
to  give  a  rormded  summary  of  the 
war  to  date  since  no  oorrespondoit 
knows  more  than  a  fractfon  of  what 
has  happened  in  any  sector.  “As  an 
example,”  he  writes,  “although  I  ar¬ 
rived  in  Finland  on  Dec.  5  and  al¬ 
though  I  am  one  of  the  few  who  have 
visited  four  out  of  the  five  major  war 
zones,  I  have  never  seen  as  many  as 
500  Finnish  soldiers  in  any  one  place. 
In  any  other  war  of  the  oenhury  such 
an  arMxnaly  would  have  been  im- 
thinkable,  but  my  case  is  the  general 
rule  and  not  the  exception.  .  .  . 

“The  Fiimish  high  command  has 
taken  pains  that  no  (xurespondent 
should  witness  a  major  engagement 
and  not  one  us  has  yet  seen  a  large- 
scale  clash  between  Fiimish  and  Rus¬ 
sian  forces.  We  have  only  been  per¬ 
mitted  to  visit  scenes  of  battles  like 
those  at  Lake  Tolva  and  Suomussalmi 
I  after  the  action  had  been  ccMnpleted 
I  and  swung  eastward  by  several  inlles.” 
>  ■ 

Unions  to  Meet  in 
Chicago  Peace  Move 

CmcACO,  Feb.  1— Suggested  methods 
to  bring  about  a  settlement  of  the 
guild  strike  against  the  Chicago  Her¬ 
ald  American  will  make  up  the  agenda 
when  representatives  of  the  Printing 
Trades  Union  meet  here  with  Milton 
Kaufman,  ANG  executive  vice-presi¬ 
dent,  early  this  month. 

The  Printing  Trades  officials  are 
gathering  at  the  invitation  of  Claude 
M.  Baker,  TTU  president.  Unions  to 
he  represented  in  addition  to  printers 
are  stereotypers,  pressmen,  engravers 
and  mailers. 


Pressmen's  Strike 
Delays  Publication 

Pressmen  at  -  the  Knoxville  News 
Sentinel  were  on  strike  Jan.  24  from 
6  a.m.  imtil  3  p.m.,  dehaying  publica¬ 
tion  of  the  paper. 

The  strike  was  called  when  mem¬ 
bers  of  the  Pressmen’s  Union  and  the 
News-Sentinel  were  unable  to  reach 
an  agreement  as  to  whether  the  union’s 
contract  was  in  force  rmtil  Sept.  1, 
this  year,  as  the  publishers  contended, 
or  had  already  expired,  as  the  union 
contended. 

Negotiation  of  a  new  contract  was 
agreed  to  by  the  publisher  when  in¬ 
formed  of  ^e  strike  action  and  that 
brought  up  the  question  of  wheflier 
negotiations  on  a  new  contract  should 
be  held  with  or  without  the  men  at 
work.  It  was  the  publisher’s  conten¬ 
tion  that  the  paper  should  be  printed 
during  negotiations,  the  contention  of 
the  union  that  no  work  be  done  until 
a  new  agreement  was  signed. 

Prettmea  Retura  to  Work 
After  negotiations  throughout  the 
day,  the  union  agreed  at  3  pm.  to 
return  to  work  at  least  for  a  period  of 
five  days. 

A  new  contract  was  negotiated  and 
signed  Jan.  31. 

TTie  strike  caused  considerable  de¬ 
lay  in  printing  all  editions.  TTie  regu¬ 
lar  home  and  final  editions  were  dis¬ 
tributed  the  same  day,  while  regular 
subscribers  receiving  earlier  editions 
were  all  “taken  care  of,”  although  a 
few  not  imtil  the  foUowfog  day. 

Henry  C.  Page,  business  manager 
of  the  Knoxville  Journal,  said  the 
Journal  has  a  separate  contract  with 
the  pressmen’s  union  and  is  not  in¬ 
volved  in  the  controversy. 

A  pressmen’s  committee  is  now 
negotiating  a  new  contract  with  the 
Journal 

■ 

HERON  TO  MONTREAL 

John  R.  Heron,  who  for  ten  years 
.  has  been  with  the  Toronto  Daily  Star 
,  and  the  Star  Weekly,  has  taken  up 
new  duties  as  public  relations  ad¬ 
viser  with  the  Royal  Bank  of  Canada 
at  the  head  office  in  Montreal.  His 
one-copy  “edition”  of  the  Star  when 
he  was  city  editor  a  few  years  ago 
made  continent-wide  news.  It  was 
designed  to  keep  frcnn  the  seriously- 
ill  wife  of  a  murderer  news  of  her 
husband’s  <adme.  Mr.  Heron  served 
as  telegraph,  city  and  news  editor  of 
the  Star,  and  as  assiKiate  editor  of 
the  Star  Weekly. 

a 

WIN  LAW  REPEAL 

Louisiana  weeklies  were  successful 
last  week  in  obtaining  repeal  of  a  law 

*  put  through  by  the  late  &nator  Huey 
P.  Long  giving  the  state  printing  board 
final  say  on  selection  of  officnal  jour¬ 
nals  for  the  various  parish  police 
juries,  school  boards  and  municipal 
governing  authorities.  Selections  are 

:  now  made  by  the  local  group.  The  law 
I  in  effect,  was  a  club  over  the  state’s 
I  weeklies.  An  effort  was  made  by  the 
Louisiana  Press  Association  to  get  the 
law  repealed  in  the  1936  and  1938  reg¬ 
ular  legislative  sessions,  but  the  state 
administration  forces  blcxdced  it 
a 

>  LIBRARY  EXCHANGES 

*  Two  other  newspapers  recently  fol- 

*  lowed  the  example  of  the  Birming- 
‘  ham  News  and  Age-Herald  in  estab- 
!  lishing  a  library  ex(diange  to  gather 
^  books  from  individuals  and  distri¬ 
bute  them  to  s<dux>ls  and  other  or¬ 
ganizations,  -reported  Artemus  Cal¬ 
loway,  manager  of  the  New- Age - 
Herald  exiiiange.  They  are  the 
Tampa  Tribune  and  the  Nashville 
Banner,  both  of  whom  were  furnished 
details  of  how  the  News-Age-Herald 
exchange  operates. 


Still  Another  Letter 
to  the  Editor  of  Time 

I  have  just  read  your  reply,  in  your  issue  of 
January  29,  to  my  letter  of  January  12.  Thank  you 
for  letting  me  have  back  the  first  K  in  my  name. 
Thank  you  for  restoring  at  least  a  few  hairs  to  my 
head.  Thank  you  for  adding  a  month  to  my  stay  in 
Philadelphia.  And  thank  you  for  giving  Stanley 
Walker  more  salary.  But  how  self  revealing  you  are 
when,  in  an  attempt  to  hold  on  to  $1,000.00  of  Time’s 
money,  you  resort  to  the  ancient  device  of  calling 
names  and  take  refuge  behind  a  purported  statement 
by  an  unnamed  porter  given  you  second  hand.  How 
far  short  you  have  fallen  in  the  art  of  accurate  report¬ 
ing  the  following  affidavits  by  two  Evening  Public 
Ledger  executives  will  make  all  too  plain: 

January  25,  1940. 

I,  the  undersigned,  Fillwood  T.  Alaull,  do  hereby  swear 
that  early  in  November  I  instructed  the  porter  supplying 
paper  towels  to  the  Editorial  Men’s  wash  room  on  the  third 
floor  of  the  Ledger  building  to  discontinue  the  use  of  the 
middle  of  three  paper  dispensers  installed  in  that  room. 

This  was  done  without  any  report,  suggestion  or  recom¬ 
mendation  from  Colonel  Guy  T.  Viskniskki  or  any  of  his 
associates. 

Signed  E.  T. 

Chief  Engineer. 

Attest: 

John  C.  A.  Rigney, 

Notary  Public. 

My  Commission  Expires  Feb.  15,  1941. 

I,  the  undersigned,  A.  C.  Hampson,  do  hereby  swear  that 
prior  to  any  report,  suggestion  or  recommendation  from 
C.olonel  Guy  T.  Viskniskki  or  any  of  his  associates,  I  asked 
Mr.  MauU  to  eliminate  whatever  actual  waste  of  supplies 
he  could,  throughout  the  plant,  specificaUy  mentioning 
the  seemingly  excessive  use  of  paper  towels. 

Signed  A.  C.  Hampson, 
Business  Manager. 

John  C.  A.  Rigney, 

Notary  Public. 

My  Commission  Expires  Feb.  15,  1941. 

Surely,  Time,  you  cannot  question  these  sworn 
statements  of  two  long  time  and  trusted  employes  of 
the  Evening  Public  Ledger.  So  why  not  manfully 
acknowledge  your  error  and,  without  further  artful 
dodging  on  your  part,  pay  $1,000.00  of  Time’s  money 
to  the  three  charities  specified  in  my  letter  of  Janu¬ 
ary  12? 

As  for  the  check  for  $5.00  you  say  you  are  sending 
me  for  “pointing  out  minor  inaccuracies”  in  your 
story  of  January  15,  it  will  be  returned  to  you  by 
registered  mail  when  received.  I’ve  never  considered 
myself  very  bright,  but  I  just  cannot  be  so  dumb  as 
to  accept  this  particular  sum  from  Time. 


Sincerely, 


Philadelphia, 
Jan.  26, 1940 


>> 

Guy  T.  Viskniskki 
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NEA  Buys  Magazine 
Division  of  Ledger 


Syndicate’s  comic  strip,  “Lil  Ab-  3oStOn  U.  EHeVOteS 
ner,”  has  been  receiving  package  ^ 

food  in  the  mail,  intended  for  the  re-  PrOt.  M.  R.  GrOSSmOXl 

lief  of  his  c(»nic  strip  characters,  who  President  Daniel  L.  Marsh  of  Bot- 


are  in  the  midst  of  a  “Grapes  of  ton  University  and  Dean  Everett  W. 


By  STEPHElf  J.  MONCHAK 


NEA  SERVICE,  INC^  this  week  pur¬ 
chased  the  magazine  division  of  the 
Public  Ledcek  Syndicate,  and  an¬ 
nounced  that  the  , - 


magazine  pages  | 
now  issued  by 
the  latter  syndi¬ 
cate  will  be  com- 
bined  with 
EveryWeek,  the 
NEA  Magazine. 

The  consolida¬ 
tion  becomes  ef¬ 
fective  with  the 
pages  dated  for 
release  Sunday, 

March  10.  Pres¬ 
ent  magazine  Jol*"  H.  Shaa 
page  clients  of 

both  organizations  will  be  served 
without  interruption  with  the  new 
EveryWeek-Ledger  pages. 

“Combining  the  creative  resources 
of  both  organizations  should  result  in 
a  better  product  for  newspapers  using 
magazine  pages,”  John  H.  Shea,  edi¬ 
tor  of  EveryWe^  told  Editor  &  Pdb- 

USBIB. 


field  through  the  shows  conducted  by 
large  merchants  all  over  the  United 
States  and  Canada.  'Diis  will  be 
ready  for  release  by  the  Ledger  Syn¬ 
dicate  after  Feb.  15.” 


B.  E.  Lucas  Scoop 
B.  F.  LUCAS,  Chicago  Times  Syndi¬ 
cate  short-wave  columnist,  is  cred¬ 
ited  with  a  national  scoop  in  reporting 
in  his  column  of  Jan.  23  a  radio  broad¬ 
cast  of  the  Vatican  station’s  denuncia¬ 
tion  of  German  rule  in  Poland,  con¬ 
firmed  this  week  by  press  association 
dispatches.  Lucas,  who  speaks  and 
understands  several  foreign  lan¬ 
guages,  spends  most  of  his  time  listen¬ 
ing  to  ^ort-wave  broadcasts  from 
foreign  stations.  Commenting  upon 
Lucas’  feat,  Oren  Weaver,  CBS  mid¬ 
west  news  editor,  said  Jan.  29  news 
reports  from  the  Vatican  had  “con¬ 
firmed  the  story  by  which  B.  E.  Lucas 
of  the  Chicago  Times  had  scooped  the 
entire  nation  last  week.  We  call  that 
good  reporting.” 


Wrath”  sequence. 

Victhns  (d  the  turnip  termite,  Capp’s 
mythical  Dogpatchers  are  on  their 
way  to  Boston  on  the  promise  of  good 
wages  for  picking  oranges  in  Feb¬ 
ruary.  The  Boston  Globe,  which  runs 
“Li’l  Abner,”  plans  a  big  reception  for 
them.  Meantime,  readers  of  the  strip 
in  cities  along  the  way  have  sent  Mr. 
Capp  packages  of  food,  and  offered  to 
feed  ^  the  Yokums  if  they  would 
just  drop  in. 

Usual  article  of  diet  sent  in  is  a 
package  of  turnips.  However,  in  a 
New  York  restaurant  recently  a  young 
actress  contributed  a  pig  dressed  in 
a  mink  coat. 


Lord  of  the  college  of  Business  ad¬ 
ministration  Jan. 


New  Type  Dress  Plonaed 

Mr.  Shea  and  his  staff  in  Cleveland 
were  busy  this  week  completing  plans 
for  combining  the  two  services. 

“We  are  going  to  take  over  as  many 
Ledger  Syndicate  magazine  writers 
as  possible,”  said  Mr.  Shea,  “and  we 
are  also  going  to  adopt  what  we  con¬ 
sider  to  be  many  of  the  good  features 
of  the  Ledger  pages. 

“We  have  be«  experimenting  with 
a  new  type  dress  and  other  innova¬ 
tions.  Editors  will  see  something  dif¬ 
ferent  when  they  receive  our  Every¬ 
Week-Ledger  pages  for  Man^  10.” 

Present  Ledger  clients,  it  was 
pointed  out,  would  have  the  same 
choice  of  pages  as  in  the  past.  In  ad¬ 
dition,  they  will  also  have  a  selection 
of  the  larger  EveryWeek  product. 

EveiyWeek  production  now  includes 
eight  full-page  features  each  week, 
and  four  tabloid  pages.  In  the  ma¬ 
jority  of  cases  they  are  supplied  in  mat 
form  to  newspapers  with  Sunday  or 
week-end  stqiplements.  EveryWeek 
has  also  found  a  considerable  maiket 
for  its  pages  among  newspapers  which 
use  thm  in  the  r^ular  run-of-paper 
throughout  the  we^ 

Hie  magazine  was  one  of  the  pion¬ 
eers  in  making  four-color  feature  mats 
available  to  newspapers  printing  their 
own  supfdements.  Originally  offering 
one  cover  page  in  color,  the  magazine 
today  has  three  full-pages  in  color 
and  two  tabloid  pages. 

The  editorial  and  sales  oSBce  of 
EveryWeek  will  remain  in  Cleveland. 

George  F.  Kearney,  manager  of  the 
Ledger  Syndicate,  said  the  merger 
will  enable  the  Ledger  Syndicate  to 
continue  special  series  and  serials. 

Two  new  serial  writers  have  joined 
the  Ledger  Syndicate  staff,  Mr.  Kear¬ 
ney  announc^  this  week.  They  are 
Anne  Tedlock  Bnx^,  whose  serial, 
“I  Take  Hiis  Man,”  was  released  this 
week;  and  Alma  Souix  Scarberry,  long 
noted  as  a  writer  of  newspaper  serials, 
who  will  do  three  stories  for  the 
Ledger  Syndicate  in  1940. 

“Miss  Scarberry’s  first  story,”  said 
Mr.  Kearney,  “vdll  be  lieap  Year 
Lady,’  a  story  of  the  modem  leap  year 
and  schedule  for  release  im  Feb.  26, 
Leap  Year  Week. 

“Another  special  feature  around 
which  advertising  linage  can  be  built 
is  ‘Beauty  After  Forty,’  18  articles  by 
Edjrth  Hiomton  Mdieod,  widely 
known  in  the  cosmetic  and  fashion 


^unbap 

^tlabelp^ia  inquirer 


Om  sf  Ammietfs  Greet  Newspepers 
NOW  USING 


THE  BLUE  BEETLE 
DR.  FUNG 
THE  GREEN  MASK 


Write  or  Wire  for  Samplet 
Protecting  Your  Territory 


HALF  PAQE8  —  AND  DAILY  STRIPS 


Fox  Footuro  Syndicato,  Inc. 


4W  L«da|lM  Avs.  | 


Hem  Yoric,  N.  Y. 


Mm  R.  Grossman 


27  announced 
the  appointment 
of  Professor  Max 
R.  Grossman  as 
head  of  the  de- 
partment  of 
journalism  at 
Boston  Univers¬ 
ity.  They  also 
annoimced  the 
personnel  of  a 
Professional 
Council,  who 
will  strive  to  ef- 


ammxcoai.  the  same 

New  Dtrilv  Strin  relationship  between  the  journalism 

^  "  profession  and  education  for  joumal- 

FOX  FEATURE  SYNDICATE  an-  Jam  as  now  exists  in  the  fields  of  law. 


nounced  this  week  that  one  of  its  medicine  and  theology. 


Sunday  features,  “Rex  Dexter  of  The  Council  includes  the  following 


Mars,”^  will  be  offered  in  daily  strip  Boston  newspaper  or  press  association 
form  in  five  and  six  column  sizes  executives:  George  L.  Brady,  editorial 


h^ch  4.  Author  of  Ae  feature  is  director.  Record  -  American  -  Adoer- 
Dick  Briefer,  who  studied  at  the  Art  tiser;  Erwin  D.  Canham,  general  news 


Students’ League,  New  York,  and  who  editor,  Christian  Science  Monitor; 
is  now  an  ^  teacher  in  the  Thomas  Herbert  Caryl,  diief  of  International 


"How  to  Do"  Feature 

THE  AP  Feature  Service  this  week 

started  another  of  its  series  of  “How 
To  Do”  features.  This  one  is  “How  to 
Play  Pocket  Billiards,”  and  its  au¬ 
thor  is  Charles  C.  Peterson,  famous 
tridi-shot  star.  It  is  illustrated  by 
diagrams  of  various  shots.  Similar 
aeries  recently  have  told  how  to  ice- 
skate,  and  how  to  play  table  tennis. 

Another  new  series,  most  of  the 
stories  in  which  are  being  written  by 
Sigrid  Ame  of  the  Washington  staff, 
is  headed  “Future  First  Fsu^y?”  In 
announcing  it,  the  AP  Feature  Service 
said  Miss  Ame  was  deliberately  steer¬ 
ing  clear  of  politics  and  issues  and 
concentrating  on  perscmality  and  home 
life. 

Using  another  seasonal  topic  as  a 
peg,  the  Feature  Service  presented 
the  pet  cold  recipes  of  some  of  the 
nation’s  best  people.  Included  in  the 
symposium  were  Speaker  Bankhead, 
^tte  Davis,  “Dutdi”  Clark,  Lily  Pons, 
Senator  Chandler,  Author  William 
MacLeod  Raine,  Gladys  Swarthput, 
and  Racer  Ab  Jenkins.  While  some 
of  the  contributors  tackle  a  cold  by 
following  medical  advice  to  go  on  a 
liquid  diet,  others  recommend  such 
special  remedies  as  hoarhound  candy 
and  whiskey  (without  the  whiskey), 
pepper  and  wine,  eucalsrptus  oil  and 
sugar,  and  a  brew  of  certain  herbs. 


Jefferson  high  school,  New  York.  News  Service  bureau;  John  F.  Chester, 
n  I  Associated  Press  bureau  chief;  Rob- 

Personols  ert  B.  Choate,  managing  editor, 

BETITNA  BED  WELL,  fashion  editor.  Herald;  Joseph  D.  Hurley,  genera] 


Chicago  TTubune-New  York  News  manager.  Post;  Richard  Johnson,  pub- 
Syndicate,  addressed  750  students  of  Usher,  Transcript;  Henry  Minott, 


the  Tode-Cobum  School  of  Fashion  United  Press  bureau  ddef;  Lau- 
Careers,  Rockefeller  Plaza,  New  York,  rence  L.  Winship,  managing  editor. 


Jan.  31  on  “Fashion  As  News.”  .  .  .  Globe. 

Tom  Wolf,  formerly  on  the  editorial  ■ 

staffs  of  Time  and  Fortune  magazines,  v  TEfPfi'ptJG  CDT  PT 

has  joined  as  writer-editor  the  New  **  YVlUllino  OrLli 

York  staff  of  NEA  Service _ Harlan  As  a  result  of  a  split  between  former 


S.  Miller,  Washington  columnist  for  New  York  City  political  writers  and 
PuBUSHERS  Syndicate,  Chicago,  will  newspaper  men  now  active  in  that 


address  the  Georgia  Press  Institute  at  field— comprising  members  of  the  In- 
the  University  of  Georgia,  Athens,  ner  Cirde— the  Circle’s  annual  stunt 


GETS  FCC  PERMIT 


dinner,  in  whidi  national,  state  and 
city  officials  are  lampooned  will  not 
be  held  this  year.  Meeting  in  New 
York  City  Hall  Jan.  25,  the  member- 


H.  E.  Thomas,  publisher,  Marysville  diip  dedded  against  the  dinner  by  a 
and  Yiibn  City  (Cal.)  Appeal-Demo-  vote  of  19-14.  Sanford  Stanton,  Jour- 


crat,  and  Hu^  McClung  have  ob-  nal-American,  moved  that  Jolm  L 


tained  Federal  Communications  Com-  UnderhiU,  Times,  president  of  the 
mission  permission  for  a  klarysville-  Circle,  appoint  a  committee  to  draw 


Yuba  City  radio  station  to  be  oper-  up  plans  for  reorganization  of  the 
ated  by  MarysviUe-Yuba  City  Broad-  Circle.  Charles  Van  Devander,  Post, 


casters,  Inc.  Mr.  Thomas  and  Mr.  will  head  the  reorganization  com- 
McClung  are  leading  figures  in  the  mittee. 


operation  of  KHSL,  which  operates  The  Cirde’s  stunt  dinners 


at  Chico  and  Redding  and  has  a  stu-  been  annual  affairs  for  the  past  25 


dio  at  Marysville, 


Art 

F«atNr«s 


SYNDICATE 


N«ws 

Flietos 


Food  for  Strip  Characters 

AL  CAPP,  creator  of  United  Feature 


HATURIS  (CeRfd) 


KEEP  ON  TOP  OF  THE  NEWS 
WITH  BEESSLEB  CABTOON8 
Write  or  Wire  Now  for  umple 
releaaee.  No  ObltsaUon. 

1700  TImee  BUs..  New  ToA 


BELIOIOUS.  Editors  and  readers  bass 
called  The  Ellis  Lesson  “an  American  Instl- 
tuUon."  It  is  the  oldest  syndicated  featme. 
and  now  at  its  beet.  Ellis  Sesrlee,  Swaitb- 
more,  Penna. 


DAILY  CABTOON  MAT  BBBTICB  and  local 
cartoons  resularly  at  one  low  oost.  Bsda- 
slre  territorial  rlshts.  Mlllans  Nuaaaaper 


sire  territorial  rlshts.  Mlllans  Nunsaoper 
Serrlee,  7ES  West  177th  Btrset,  New  Task. 
N.  Y. 


GABLE.  Bscksroiind  of  cable  nesrs  by  aa- 
thoiitaUTo  writers  from  all  eomars  es  tha 
World.  Send  for  samples.  WarM-Wbla  Maas 
Besslesb  Newton,  Maaa. 


AGONY  COLUMN — ^Estelle  Llndsley  writea 
one  of  the  better  columns  of  the  country 
today  with  a  tremendous  reader  foUowins. 
Write  for  samples!  EzeloslTS  Fentores,  Box 
708,  Beverly  HiUs,  CaUf. 


Exdnslve  Boaton  Geveraso 
NEWS  —  PHOTOS  —  FBATUBES 
Phone,  write  or  wire  about 
our  new  flat  weekly  rata. 

City  News  Boteno 

780  Boylston  St.,  Boston  Xenmoro  8 


PSYCHOLOGY.  Dr.  Crane's  “Case  Beecrds.’* 
Dally,  illustrated.  "S-ln-1”  feature,  covortns 
love  and  mairiase  problems.  ebUdrao,  per¬ 
sonality  improvement,  bnsinam  paydiolosy. 
mental  hytiene.  every  week,  plus,  maU  as^ 
vice.  Hepi^  Syndieate,  Ine.^  Chlcaco,  BaO 
Syndleato,  lae..  Now  York. _ 


HOLLYWOOD  NXYTS,  “CAVALCADE  Of 
HOLLYWOOD."  by  ‘'buI”  Walla,  a  frsto 
slant  on  Bollywood  News.  Sample.  Writs 
Wells  Feature  Syndleato,  P.  O.  Box  808*, 
Hollywood.  Callfonla. 


Syndicate,  lae..  Now  York. _ 

BELIOIOUS.  Twelve  Umely  weekly  featursa 
for  church  paxes.  Many  leadlnx  newspapars 
have  used  service  durlnr  last  flfleaa  years. 
Church  pare  plaiu  for  revenue  free.  Intas- 
natienal  BaUsians  News  Servlee,  ISSl  Shal- 

don  Bsad,  Eaat  Olevelaad,  Ohio. _ 

BELIOIOUS.  EDITOBS  Brlxhten  aP_yo<tf 
church  pare  with  THE  WEEK  IN  RELI- 
OION,  an  authorltsUve  review  of  impor^t 
avanis  the  world  over.  BeUidaas  News  Ber- 
ola%  SOS  Fourth  Avenue.  New  York  City. 


_ PHOTOS _ _ 

PICTUBB  COTBBAOE.  Preferred  hy  New 


York  Newspapers  for  srat  news  picture 
coverare  because  of  PICTOBIAL  EXCEL¬ 
LENCE— beinx  the  only  syndicate  In  Ms* 
Jersey  havinx  the  bast  balanced  photo- 


Jersey  havinx  the  bast  balanced  photo- 
traphlo  staff  In  the  State.  Confldantial 
aaalxnments  covered.  Balph  Morgan  Now* 
pictures,  Newark  Airport,  New  Jersey.  Phans, 
MltcheO  S-7SM. 


for  FEBRUARY  3.  1940 
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By  T.  S.  mVIN 
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Geography  Lesson 
from  where  we  sit,  we  can  see 
the  Hudson.  It’s  something  to  be 
tliankful  for.  Because  it  is  a  constant 
reminder  that  beyond  the  Hudson 
stretches  that  great  empire  which  is 
America. 

It’s  something  to  be  thankful  for, 
too,  that  across  our  desk  flows  a 
constant  stream  of  newspaper  pro¬ 
motion  literature  that  serves  the  same 
purpose — it  reminds  us  that  beyond 
Ae  Hudson,  now  choked  with  floating 
ice,  lies  America. 

Specifically,  ^lat  brings  these 
droughts  to  mind  is  the  new  market 
data  book  issued  by  the  Salt  Lake 
Ctty-Tribune.  It’s  as  interesting  as  it 
is  informative;  interesting  because  it 
tells  a  graphic  story  of  a  great  section 
of  oiu:  country,  a  section  called  the 
Intermountain  Empire.  There’s  a  fas¬ 
cinating  lesson  in  geography  in  these 
market  books — at  least,  when  they  are 
as  well  done  as  this  one — ^that  should 
make  them  as  valuable  in  the  class¬ 
room  as  they  imdoubtedly  are  among 
the  advertising  boys  on  Madison  Ave¬ 
nue. 

you  see,  the  boys  cm  Madiscm 
Avenue  can’t  see  the  Hudson.  If  they 
can  see  anything,  it’s  usually  the  East 
River,  beyond  which  lies  ordy  Brook¬ 
lyn.  So  it’s  from  these  market  books 
drat  diey  learn  about  America  and 
America’s  newspapers. 

Market  books  like  this  one  make  it 
easy  and  pleasant  to  learn,  too.  Spiral 
bound,  8^x11  in  size,  ^vided  into 
four  easy-to-get-to  sections — the  mar¬ 
ket,  circulation,  editorial,  advertising — 
this  book  has  all  the  answers  a  space 
buyer  needs.  Prcnnotion  Manager  L. 
D.  Simmons  seems  particularly  proud 
of  the  ydiotographs  in  his  book,  and 
it  is  a  justi^ble  pride.  They  are 
iweU  pictures,  some  of  them  well 
worth  framing. 

Good  Neighbor 

A  HAND  THIS  WEEK  to  the  Jndian- 
spolis  (Ind.)  Times  fmr  a  fine  insti¬ 
tutional  page.  The  occasion  was  a 
dinner  the  chamber  of  commerce  gave 
235  Indianapolis  firms  that  have  been 
in  business  there  for  fifty  years  or 
more. 

The  Times  is  cme  of  them.  The 
page  was  headed,  “We’ve  been  neigh¬ 
bors  for  a  long  time  now!’’  Copy  was 
simple,  marked  by  a  deep  note  of  sin¬ 
cerity.  It  recalled  what  the  paper  has 
beoi  trying  to  do  this  past  h^-cmi- 
tury  in  being  a  good  neighbor,  and 
thanked  the  home  folks  for  being 
good  nei^bors,  too. 

Grabbing  the  Opportunity 
THE  Cedar  Rapids  (Iowa)  Gazette  is 
smart  to  send  out  copies  of  the  Feb¬ 
ruary  issue  of  Ladies’  Home  Journal, 
directing  attention  to  a  26-page  article 
on  ‘How  America  Lives”  whi^  du:<m- 
icles  the  way  of  life  of  the  GrifiSns,  a 
Cedar  Rapids  family.  The  Jounud 
piece  tells  a  story  the  Gazette  is  glad 
to  have  told  becavise,  as  Sales  Direc¬ 
tor  F.  E.  Katterjohn  says  in  his  cov¬ 
ering  letter,  “The  Griffin  family 
lymbolizes  &e  thrift,  stability  and 
progressiveness  of  the  people  in  the 
Ccdu-  Rapids  trade  area.”  The  Jour¬ 
nal’s  s^es  has  been  given  a  great 
blast  of  publicity.  This  is  snuut  mer- 
diandising  for  the  Journal,  which 
certainly  is  not  unaware  of  what  the 
Gazette  is  doing,  and  an  excellent  tie- 
up  with  a  publicity  opportunity  for 
the  Gazette,  which  shows  that  it  is 
imart  by  Iwing  aware  of  what  the 


Journal  is  doing.  In  brief,  nice  work 
all  aroimd. 

Rhode  Island  Almanac 
ONE  OF  THE  BEST  almanac  jobs 
done  by  any  newspaper  is  the 
Providence  Journal’s  Almanac,  whidi 
is  the  complete  reference  book  for  the 
State  of  Rhode  Island.  This  year’s 
edition  runs  to  304  pages,  every  one 
of  which  is  filled  with  vital  and  im¬ 
portant  facts  about  Rhode  Island.  It 
is  an  essential  desk  volume  for  any 
advertiser  doing  business  in  Rhode 
Island  and  for  any  publicist  who  has 
occasion  to  write  about  the  state  or 
any  of  hs  component  parts.  It  serves 
as  an  excellent  promotion  piece  for 
the  Journal,  of  course,  and  is  well 
worth  the  25-cenit  price  put  on  it. 


Mapping  the  Market 
THE  Lancaster  (Pa.)  Newspapers 
have  recently  issued  an  interesting 
and  somewhat  imusual  market  folder. 
It  is  a  file  folder,  8^  x  11,  inside  whkdi 
have  been  clipped  a  series  of  sheets, 
each  pictiumg  a  i>art  of  the  Lancaster 
market  and  giving  essential  facts 
about  it  and  the  coverage  provided  in 
it  by  the  Lancaster  Newspapers.  Also 
inserted  in  the  folder  is  a  large  map 
showing  in  detaU  the  whole  Lancaster 
market,  with  essential  market  data 
quickly  available  right  on  the  map. 
'The  whole  thing  is  intended  to  show 
“what  your  advertising  dollar  buys  in 
the  Lancaster  Newqwpers.” 

Automobile's  Progress 
THE  East  St.  Louis  (Ill.)  Journal 
turned  a  neat  trick  last  week  in 
adapting  a  chart  compiled  by  the 
AutomobUe  Manufachurers  Associa¬ 
tion,  showing  the  automobile’s  prog¬ 
ress  from  1925  to  1940,  into  a  full  page 
advertisement  The  chart,  which  you 
have  probably  seen,  shows  the  in¬ 
creased  benefits  automobile  purchas¬ 
ers  have  received  in  the  past  fifteen 
years  throu^  improvements  in  auto¬ 
mobile  manufacture.  ’Die  Journal’s 
point  was  that  newspaper  advertising 
has  been  responsible  for  these  buyer- 
benefits.  A  good  job,  one  that  more 
newspapers  ought  to  be  doing. 

One  of  Those  Breaks 
THE  DAY  AFTER  flie  Vancouver 
(B,  C.)  Sun  plastered  cards  on  the 
lo<^  street  cars  advertising  a  $1,000 
accident  policy  offer  to  subscribers, 
two  of  the  cars  were  in  collision.  It 
was  the  first  such  accident  in  the  city 
in  years,  brought  on  by  a  dense  fog 


covering  a  single-track  line.  Strangely 
enough,  the  only  part  of  one  car  front 
not  omnpletely  smashed  in  was  that 
carrying  the  Sim’s  advertisement  And 
with  appreciate  enterprise,  the  Sun 
featured  a  picture  of  this  in  its  next 
day’s  advertising. 

From  Saskatoon 

’THE  Saskatoon  (Sask.)  Star-Phoenix 
uses  a  simple  device  for  promotion 
that  seems  to  us  to  be  rather  effective. 
It  sends  out  reprints  of  its  front  page 
with  a  simple  advertising  message 
breaking  into  it.  Easy  and  inexpensive 
to  do  right  in  the  shop,  these  reprints 
carry  an  unusual  punch.  People  like 
to  glance  at  out-of-town  papers,  and 
getting  advertising  people  to  look  at 
your  paper  is  one  of  the  best  ways  to 
get  them  to  use  it.  Diis  reprint  idea 
accomplishes  that  purpose  rather 
neatly. 

G.  W.  T.  W.  Contest 

A  GOOD  PROMOTION  JOB  was 
done  by  the  Philadelphia  Record  in 
its  contest  for  the  selection  of  a  Phila¬ 
delphia  Scarlett  O’Hara,  in  conjimc- 
tion  with  the  local  opeid^g  of  “Gone 
with  the  Wind.”  ’Die  contest  was 
sponsored  jointly  by  tiie  Record  and 
the  Junior  League.  The  307  entries 
were  considered  good,  since  the  meas¬ 
urements  were  not  easy  to  duplicate 
and  the  time  was  short — only  seven 
days.  Girls  came  from  every  section 
of  the  city  and  from  every  type  of 
family,  including  six  prominent  social 
registerite  and  the  number  one  debu¬ 
tante  of  the  season;  Fernanda  Wana- 
maker.  The  winner,  who  was  escorted 
to  the  opening  of  the  picture,  wearing 
Vivien  Leigh’s  gown,  was  Linda 
Lackie,  an  imemployed  model. 
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Fortune 

COVERS  BUSINESS 

the  same  way  a  news- 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


PRiSENTS 
THE  NEW 

No.  1 


OIIATIST  typewriter  ever  prodaecdl 
With  MAGIC*  Margiii  and  other  aama. 
tional  Features  of  the  Poture.  See  this 
sensatioiial  New  Easy-Writiiig  Royal  now. 

•  Trad*  Jf  ark 


ROYAi  AGP'  ?  ^  NC 


I'm  On  My  Way 


has  already  been  invited 
into  the  homes  of  more  than 
one  million  people,  starting 


February  IZ 

His  premier  in  your  news¬ 
paper  should  be  scheduled 
for  the  seme  day. 

Huck  end  eH  his  lovable  as¬ 
sociates,  created  by  Merit 
Twain,  ara  brought  to  life  in 
comic  strip  form  by  "Dwig," 
the  master  of  "kid"  artists. 
Your  older  readers  will  relive 
their  youth.  Your  young 
readers  will  find  e  delight 
that  will  endear' your  paper 
to  them  through  many  long 
years. 

HUCK  FINN 

is  the  one  comic  strip  of 
1940  designed  entirely  for 
presentation  in  the  "family" 
newspaper  of  every  com¬ 
munity.  Its  popularity  is 
growing  daily.  Comes  in 
5-column,  6-column  end  3- 
column  panel  formats. 

Wire  eolfeef  for  tormt 
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WHAT  OUR 
READERS  SAY 


Seldes  "Lets  Facts 
Specdc  for  Themselves" 

WiLiON,  Conn.,  Jan.  29, 1940. 

To  BJbitoh  &  Publisher:  In  your 
editorial  of  January  20  you  say  of  my 
criticism  of  the  American  press  m 
regards  the  war  in  Finland:  “His 
major  point  seems  to  be  that  the 
American  press  is  engaged  in  a  cam¬ 
paign  in  favor  of  the  ‘reactionary’ 
government  of  Finland,  and  against 
the  ‘people’s  government’  recognized 
by  Moscow  at  the  outset  of  the  war. 
We  have  seen  no  such  campaign.” 

This  statement  is  absolutely  false 
and  I  ask  that  in  accordance  with  the 
ethics  of  our  profession  that  you  cor¬ 
rect  it. 

My  one  guiding  rule  is  that  of  Euri¬ 
pides:  “Let  Ae  facts  speak  for  Aem- 
selves.” 

In  accordance  wiA  Ais  rule  I  have 
made  a  careful  study  of  Ae  American 
press  from  Nov.  30  to  date,  and  I  have 
presented  Ae  facts  m  four  issues  of 
Ae  only  publication  brave  enough  to 
publish  Aem,  namely,  the  New 
Masses.  The  facts  speak  for  Aem- 
selves.  I  have  also  divorced  fact  from 
opinion,  and  given  my  opinion,  which 
is  Aat  in  my  31  years  m  newspaper 
work  I  have  never  foimd  so  much 
lying  in  Ae  press  on  any  subject. 

I  have  never  by  statement  or  impli¬ 
cation  taken  Ae  position  which  re¬ 
sulted  in  your  editorial,  quoted  m  Ae 
first  paragraph  here.  I  have  never 
said  a  word  about  the  people’s  govern¬ 
ment  vs.  the  reactionary  government. 
All  I  have  done  is  shown  frmn  Ae 
newspapers  Aemselves  Aat  a  bar¬ 
rage  of  lies  has  resulted  from  Ae 
conflict  between  Russia  and  Finland, 
and  I  have  tried  to  trace  Ae  soiu'ces. 

I  am  planning  to  use  Aese  articles 
in  a  future  bo<^  and  if  there  is  one 
word  wrcmg  in  Aem  I  will  be  greatly 
obliged  to  you  and  to  any  editor, 
publisher  and  reporter  who  will  re¬ 
port  errors.  In  my  “Freedom  of  Ae 
Press”  and  “Lords  of  Ae  Press”  four 
or  five  persons  have  noted  slight  mis¬ 
takes  which  I  have  corrected  in  suc¬ 
ceeding  editions,  and  I  intend  to  do  to 
wiA  Aese  articles. 

My  first  article  contended  Aat  since 
Aere  were  no  casualties  to  speak  of 
Aere  could  not  have  been  an  intended 
bombing  of  civilians.  I  noted  the 
fact  known  to  every  military  man  and 
war  correspondent  Aat  it  is  impos¬ 
sible  to  direct  bombs  from  Ae  air, 
and  that  an  error  of  a  millimetre 
means  an  error  of  miles  on  land  and 
Aat  Aese  errors  unfortunately  cause 
civilian  deaths,  whereas  a  raid  m- 
tended  to  frighten  or  kill  civilians — 
only  one  of  which  has  been  tried  on  a 
large  scale,  m  Barcelcma — resulted  m 
28,000  casualties. 

Since  Ais  article  was  written  Ae 
President  of  Finland  has  made  a  state¬ 
ment  asking  for  American  aid.  In  it 
he  speaks  of  some  200  dead  m  more 
than  200  raids  and  at  Ae  same  time 
more  than  200  Russian  planes  are  an¬ 
nounced  as  havmg  been  shot  down. 
Planes  participating  were  more  than 
2,000.  I  contend  that  one  raid  wiA 
a  few  planes  wiA  a  few  bombs  directed 
at  civilians  would  cause  more  deaths 
Aan  all  Ae  raids,  which  now  niunber 
close  to  500,  and  all  Ae  bombs,  which 
now  number  40,000,  m  Ae  whole  war, 
which  now  numbers  60  days. 

I  call  to  your  attention  Ae  fact 
that  scores  of  newspaper  men,  mem¬ 
bers  of  Ae  American  Newspaper 
Guild,  and  non-members,  have  m  Ae 
past  five  years  sent  me  a  vast  amount 
of  material  about  Ae  press,  and  par¬ 
ticularly  Ae  inside  stories  of  Ae 


newspapers  for  which  Aey  worii.  In 
^  past  monA  I  have  received  num¬ 
erous  dippings  regarding  the  war  in 
Finland,  and  my  diarges  are  corrobo¬ 
rated  by  Aese  scores  of  htmest  news¬ 
paper  men. 

One  of  my  correspondents  sends  me 
a  copy  of  Ae  Springfield  Union  of 
Dec.  19,  1939,  wiA  a  photograph  of 
the  victims  of  a  fire  in  Brooklyn,  New 
York  of  December  14,  hea^ned 
“Mourn  War  Victim  Son”  and  tmder- 
lined  “A  Finnish  soldier  and  his  wife 
are  Aown  at  Ae  grave  of  Aeir  only 
son,  a  victim  of  Ae  bombing  of  Hel¬ 
sinki  by  Russian  planes,  according  to 
Ae  caption  accompanying  Ae  picture. 
Sent  from  Amsterdam  to  London  by 
wire,  Ae  picture  was  Aansmitted 
Aence  to  New  York  by  radio.” 

This  fake  is  appearing  throughout 
the  world.  Someone,  of  coiuse,  is 
doing  Ae  faking.  But  what  about  Ae 
editors  who  publish  it  and  refuse  to 
apologize?  I  am  informed  Aat  Wil¬ 
liam  Hatdi,  city  editor  of  the  Spring- 
field  Union,  refused  to  make  an  eAical 
correction  when  Ae  fraud  was  called 
to  his  attention. 

I  have  not  used  Ais  incident  because 
I  would  have  to  confirm  it  wiA  Ae 
Springfield  Union,  but  I  assure  you 
Aere  are  hundreds  of  such  cases,  and 
I  have  confirmed  Aem:  If  I  have 
made  a  mistake  in  eiAer  of  my  books 
criticizing  Ae  press,  or  in  Ae  present 
series  of  articles  I  am  ready  boA  to 
apologize  and  correct.  But  I  repeat, 
in  everything  I  have  ever  written  I 
have  tried  to  present  all  Ae  facts  as 
honestly  as  possible,  and  usually  80 
to  90%  of  my  books  and  articles  have 
been  devoted  to  noAing  but  facts.  My 
editorial  opinions  are  my  own,  and 
based  on  these  facts. 

As  for  my  general  attitude  towards 
Ae  American  press,  all  that  I  ask  is 
that  we  have  a  dozen  or  more  news¬ 
papers  equal  m  honesty,  integrity,  and 
impartiality  to  the  Manchester  Guar¬ 
dian.  Is  t^t  asking  too  mucA?  And 
if,  we  haven’t  got  Aem  we  cannot 
claim  to  have  a  fair  press?  Isn’t 
Aat  statement  fair? 

Very  truly  yours, 

George  Seldes. 

■ 

Liberty,  of  Canada, 

On  "Perilous  Policy" 

Toronto,  Jan.  29,  1940. 

To  Editor  &  Publisher:  I  have  read 
Ae  editorial,  “Perilous  Policy,”  m 
your  issue  of  Jan.  6  and  would  like 
to  point  out  to  you  some  inaccuracies 
in  Ae  Canadian  newspaper  editorial 
to  which  you  make  reference. 

The  mdignant  Canadian  editor 
talked  about  a  magazine  Ae  editorial 
policy  of  which  was  anti-British  and 
anti-war  in  the  United  States  and 
violently  patriotic  in  Canada.  AlAough 
no  names  were  mentioned  it  is  ob¬ 
vious  Aat  Liberty  is  Ae  magazine  in 
question  for  we  are  Ae  only  publica¬ 
tion  having  separate  American  and 
Canadian  editions. 

Ihe  charge  Aat  American  Liberty 
is  anti-British  is  hardly  a  fair  one. 
The  editorial  page,  whoe  a  publiAer 
expresses  his  views,  has  contained  no 
single  anti-BritiA  suggestion  or  hint; 
nor  has  Ae  editor’s  page,  alAough 
boA  of  these  pages  have  frequency 
attacked  Great  Britain’s  enemies,  Ae 
Nazis  and  Communists.  Liberty  is 
well-known  for  its  open  forum  policy 
of  presenting  boA  sides  of  controver¬ 
sial  questions  and  for  opening  its  pages 
to  auAors  whose  views  may  or  may 
not  be  shared  by  Ae  editor.  Amer¬ 
ican  Liberty  has  contained  a  few  minor 
anti- British  references  in  its  articles 
pages,  but  Aese  hardly  balance  out 
Ae  great  volume  of  pro-BritUh  arti- 
eles  which  have  appeared.  In  Ae 
last  few  months  Aere  have  been  five 


articles  by  Athony  Eden,  pieces  by 
Neville  Chamberlain,  Lord  Lothian, 

H.  G.  Wells  and  George  Bernard  Shaw 
— to  mention  but  a  few  famed  BritiA 
writers  to  whom  Ae  pages  of  Amer¬ 
ican  Liberty  have  been  opened. 

We  have  publiAed  two  separate 
editions  since  1932  (our  separation 
policy  has  in  no  way  been  merely  an 
outcome  of  Ae  present  war)  in  order 
Aat  eaA  magazine  may  achieve  Ae 
greatest  good  for  Ae  readers  in  Ae 
community  whiA  it  serves.  It  is  true 
Aat  Ae  two  separate  editions  of  Lib¬ 
erty  have  different  editorial  policies 
wiA  respect  to  the  present  war. 

It  is  also  true  Aat  America  does  not 
want  to  enter  Ae  war  and  virtually  all 
American  magazines,  newspapers, 
radio  commentators  and  oAer  sources 
of  public  opinion  are  strongly  anti¬ 
war  in  sentiment.  Among  Aese,  but 
not  Ae  most  extreme,  is  American 
Liberty.  TTie  Canadian  people  on  Ae 
oAer  hand  are  at  war  and  want  to  see 
Ae  war  prosecuted  to  Ae  full.  Conse¬ 
quently,  virtually  all  Canadian  pub¬ 
lications  are  urging  Ae  prosecution  of 
Ae  war  and  among  these  is  Canadian 
Liberty. 

American  Liberty  doesn’t  circulate 
in  Canada,  nor  does  Canadian  Liberty 
circulate  in  America.  Each  magazine 
is  published  separately  for  its  own  au¬ 
dience.  The  differences  between  Ae 
two  magazines  do  not  merely  com¬ 
prise  differences  of  opinion  on  Ae 
persecution  of  Ae  war  but  Aclude 
everyAing  from  national  politics 
through  football  and  hockey.  We 
can’t  feel  that  it  is  hypocritical  to  pub- 
liA  a  magazine  designed  to  be  mter- 
esting  and  helpful  to  the  people  A  Ae 
community  m  which  it  circulates.  We 
feel,  raAer,  that  it  is  a  publisher’s 
obligation  to  do  this. 

Canadian  Liberty  is  definitely  a 
Canadian  publication  wiA  a  Canadian 
editorial  staff  employed  to  select  from 
Ae  American  edition  Aose  pieces 
which  we  feel  are  mteresting  and  im¬ 
portant  to  Ae  Canadian  people,  and 
A  addition  to  select  such  purely  Ca¬ 
nadian  editorial  content  as  we  feel 
will  give  Ae  magazAe  real  purpose  A 
this  country. 

We  publish  A  Canada;  we  print  A 
Canada  on  Canadian-made  paper  wiA 
CanadAn-made  ink;  we  are  respons¬ 
ible  for  Ae  employment,  full-time 
and  part-time,  of  Aousands  of  Cana¬ 
dian  citizens.  We  even  enjoy  Ae 
recognition  of  Ae  government  of  Can¬ 
ada  as  a  Canadun  magazAe  for  we 
carry  A  our  pages  Ae  advertising  of 
Ae  Department  of  Trade  and  Com¬ 
merce  and  Ae  Department  of  Agricul¬ 
ture.  Many  oAer  Canadian  adver¬ 
tisers  regularly  reaffirm  Aeir  con¬ 
fidence  A  our  publication  by  using 
our  pages  to  reach  Ae  Canadian 
public. 

The  most  effective  reply  to  our 
critic,  we  feel,  lies  A  the  confidence 
that  Ae  Canadian  puUic  has  A  Cana¬ 
dian  Liberty  for,  week  after  week, 
Canadian  Liberty  enjoys  Ae  groateirt 
single  copy  sale  of  any  magazAe  A 
Ae  Dominion  of  Canada.  We  do  not 
AAk  Ais  would  be  possible  if  Ae 
public  looked  on  Liberty  as  following 
a  hypocritical  editorial  policy. 

C.  J.  Harris, 
AssocUte  Editor, 
CanadAn  Liberty. 

■ 

Selling  Back  Copies 
For  ^erprint  Is  Bad 

Jan.  25,  1940. 

To  Editor  4  Publisher:  Regarding 
Ae  article  on  Ae  bottom  of  page  12 
of  your  Oct.  28  issue,  “SeUs  back 
copies  for  overprint  promotion”  on 
Ae  surface  it  would  appear  that  thA 
A  a  great  way  for  publAhers  to  get 
rid  of  old  copies. 

It  A  one  way  to  sell  Aem  but  our 
experience  was  that  when  AA  was 


done  A  LAcoA,  it  created  a  terrible 
reaction  and  kmocked  hundreds  cf 
dolArs  off  our  good  will.  Some  papers 
of  ours  were  bought  as  old  papers 
and  we  were  not  told  what  they  were 
going  to  be  used  for.  Then  Aey  were 
printed  up  to  look  like  extras  and 
rushed  around  over  Ae  busmess 
district  and  quite  a  commotion  cre¬ 
ated. 

Our  good-will,  prestige  and  confi¬ 
dence  we  had  built  up  A  people  was 
destroyed  to  some  extent  for  it  fooled 
everyone  who  looked  at  Aese  papers. 
We  do  not  print  ads  on  page  1  of 
our  paper  A  colored  ink,  A  big  type, 
or  over  Ae  news,  and  sAoe  we  do 
not  sell  advertising  on  page  1  of  our 
paper  or  sell  our  good-will  thA  way, 
it  does  not  seem  as  Aough  we  Aould 
allow  somebody  to  buy  papers  at 
junk  prices  and  do  it  on  our  paper. 

Of  course,  when  we  dAcovered  'vAat 
had  been  done  we  had  thA  immedi¬ 
ately  stopped. 

There  A  no  doubt  Aat  AA  would 
be  all  right  from  Ae  poAt  of  view 
of  Ae  party  doAg  it  but  certainly  not 
much  good-will  could  accrue  to  the 
newspapers  permitting  it  done  for 
Ae  few  cenA  of  financial  Acome 
Aat  Aey  would  derive. 

Fred  Seacrest. 

BusAess  Manager, 
Lincoln  Nebraska  State  Journal 

AFL  Widens 
Been  On 
Typo  Union 

Suspension  of  all  locaA  affiliated 
wiA  the  International  Typographical 
Union,  wiA  a  total  memberAip  of 
about  80,000,  from  all  city  central  bod¬ 
ies  and  ^te  Federations  of  Labor  w« 
ordered  Jan.  29  by  Ae  Executive 
Council  of  the  American  Federation 
of  Labor,  meeting  A  Miami,  FA.,  A 
iA  mid-wmter  session. 

The  order  A  another  step  by  the 
AFL,  vdiidi  last  October  suspended 
Ae  ITU  from  the  AFL  because  of  iti 
persistent  refusal  to  pay  Ae  assess¬ 
ment  of  1  cent  per  member  Avied  hi 
Ae  federation  convention  A  1937  upon 
all  afiilAted  unions  to  raise  a  “war 
chest”  to  parry  CIO  activities. 

The  rrU  owes  the  AFL  about  $24,000 
on  the  assessment.  At  Indianapolk 
ITTJ  headquarters,  Claude  M.  Baker, 
ITU  presi^nt,  expressed  belAf  tiut 
Ae  ITU  would  “go  iA  own  way  until 
Aere  A  a  healing  of  the  breach  A  the 
general  Abor  movement” 

■ 

Woodring  Against 
Wartime  Censorship 

Addressing  several  hundred  writen 
and  advertising  men  at  a  gridiron  din¬ 
ner  A  St.  LouA  Jan.  30,  Secretary  (d 
War  Harry  Woodring  said  even  if  thk 
coimtry  were  at  war,  he  would 
oppose  any  censorAip  of  Ae  American 
press. 

‘T  have  sufficient  fahh  A  Ae  loyalty 
of  our  American  newspapermen  to 
rely  <m  Aeir  judgment  A  keeping  the 
columns  of  the  press  free  from  any¬ 
thing  that  will  give  aid  and  comfort 
to  our  enemies,”  Secretary  Woodring 
said. 

CRISCO  CAMPAIGN 

Procter  4  Gamble  will  use  approxi¬ 
mately  W  newspapers  A  additkxi  to 
spot  and  network  raAo  and  magazAes 
to  promote  two  Crisoo  cash  prize  con- 
teste  thA  spring.  These  contesA  vrill 
receive  more  extensive  promotion  than 
any  other  Crisco  conteste  A  history* 
The  two  contesA  togeAer  will  offer 
$^,(X)0  A  caA  prizes.  First  contest 
begins  March  11  and  Ae  second  ap- 
proximately  one  monA  Ater.  Cony 
ton  Advertising,  Ac.,  direcA  »• 
Crisco  account. 
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___  —  grocery  and  general  store  in  the  On*  Suggestion  lor  o  Solution 

H  O  W  N  E  W  S  P  A  P  E  R  county.  Sales  have  IT  TAKES  TIME:  for  any  advertising 

ADVERTISING  W  ORES  produce  enough  consumer  accept- 

®  A  .  V  j  1  1  -j  justify  putting  salesm«i  into 

Each  weak  as  advarKting  classificatien  will  ba  analynd  la  A  full  year  s  schedule  was  laid  out  ^  territory. 

tkata  columns.  Sinca  practically  all  advartising  finally  cantors  for  this  market,  50-line  ads,  3  times  a  With  a  few  exceptkms  most  news- 

en  a  retail  outl^.  those  studios  ^euld  ba  o?  aqual  intarast  week;  a  total  of  7, 5(W  lines  or  at  4c  a  publishers  spend  very  littie 

to  national  as  wall  as  local  advartisars.  Ime,  $300  for  the  fuU  years  ^ediJe.  advertising  their  own  pa- 

By  FRANK  E.  FEHLMAN  The  mamrfactoer  allo^  ab^t  5%  p^^  Suppose  a  publisher  with  a  $5«),- 

• - ^  000  avenue  decided  to  spend  5% 

No.  154.  Notional  Advertising  in  Small  Dailies  used,  this  percentage  dropped  to  3.7%.  u  w^^buV^  lotofadvertising 
IN  THE  Dec.  2,  1939,  issue  of  Editob  them  could,  in  our  judgment,  add  from  Enough  new  sales  were  develoj^  trade  papers  that  go  to  national 
&  Publisher,  there  appeared  a  two-  5%  to  as  much  as  20%  to  the  net  fr<»n  the  advertismg  to  make  this  prospects, 
ptge  spread  signed  by  61  Pennsyl-  profits  of  the  advertiser.  sav^.  Suppose  a  publisher  with  $100,000 

Ysnia  dailies  and  a  few  selected  week-  "nie  space  buyer  who  has  been  told  While  me  test  was  ruming,  the  gross  decided  to  spend  $5,000.  That 


for  this  market,  50-line  ads,  3  times  a 


a  territory. 

With  a  few  exceptkms,  most  news- 


lin^  $300  for  Ae  full  year  s  ^edifie.  n^oney  in  advertising  their  own  pa- 
nie  mamrfactoer  allo^  ab^t  5%  p^^  guppose  a  publisher  with  a  $500,- 
for  advertismg  m  most  ^  000  gross  revenue  decided  to  spend  5% 

markete  he  covers.  In  the^  market  ^ 

Ais  percentage  dropped  to  3.^  j^^y  ^  ^  advertising 


page  spread,  signed  by  61  Pennsyl-  profits  of  the  advertiser.  sayu^.  Suppose  a  publisher  with  $100,000 

Ysnia  dailies  and  a  few  selected  week-  "nie  space  buyer  who  has  been  told  While  me  test  was  ruming,  the  gross  decided  to  spend  $5,000.  That 

lies.  Hie  copy  stated  simply,  and  to  to  get  up  a  small  daily  estimate  must  sale^an  in  the  territory  did  little  or  wouldn’t  go  very  far. 

us  quite  forcefully,  the  fact  that  a  lot  call  in  from  10  to  20  reps.  If  one  rep,  nothing  beyond  his  regular  work.  Suppose  50  publishers  in  one  state 

of  good  money  was  lying  around  in  or  two  at  the  most,  could  show  the  No  special  ^es  were  featoed  ^no  with  a  gross  of  two  to  five  million  dol- 

towns  that  support  dailies  with  small  space  buyer  a  big  list — such  as  the  one  _  were  jittered  for  the  150  adver-  j^rs  revenue  decided  to  spend  from 

'  ~  ~  ^  ‘  —  2%  to  5%.  Two  per  cent  of  two  mil- 


circulations 


that  appeared  in  Editor  &  Publisher  tisements  that  were  run, 


We  are  told  that  one  large  national  Dec.  2,  1939 — and  with  this  list,  give  a  One  swallow  Mrtainly  dims  not  jg  ^^OOO.  Five  per  cent  is  $100,- 
tdvertiser  refuses  to  buy  any  daily  broad  picture  of  the  markets,  such  as  noake  a  summer,  nnt  test  like  tl^  OOq  Forty  thousand  dollars  would 
paper  whose  milline  rate  goes  over  total  impulation,  total  circulation,  em-  is  to  our  way  of  thmkmg,  a  good  jj^y  ^  advertisements.  It  would 

$8.50.  The  sales  potentials  of  the  ployment  figures,  percentage  of  city  wedge  to  use  when  reps  are  plow  the  field,  get  things  ready  for  the 

market  may  be  double  some  sector  or  and  county  circulations,  basic  rate  for  on  agents  and  m^ufacturers  who  still  j.gpg  constant  contact  with 

section  of  a  larger  market;  the  market  all  the  papers,  something  about  the  shy  away  from  the  small  dailies  with  both  large  and  small  agencies, 
may  be  more  easily  covered  by  a  dis-  total  outlets  for  the  manufacturer’s  their  high  milline  rates.  solution  for  getting  national 

trict  salesman;  the  paper  may  be  read  products— and  then  help  the  space  linage  into  small  dailies  is  nothing 

by  every  member  of  the  average  fam-  buyer  when  the  advertising  manager  Kates  vs.  Kates  n^^re  or  less  than  national  adver- 

Uy;  the  market  may  be  a  natural  for  and  sales  manager  start  to  match  the  STUDY  A  FEW  PAGES  in  the  Stand-  tising. 

his  jobber,  but  if  the  milline  rate  is  coverage  with  the  sales  force  that  is  ard  Rate  and  Data  book.  Start  any-  Go  after  national  advertisers  the 
$851,  the  market  is  crossed  off  by  the  to  cover  the  state--this  procedure  where-^tick  to  two  sets  of  figures—  same  as  you  expect  them  to  go  after 
space  buyer.  would  cut  the  detail  work  of  the  market  population  and  the  milline  your  sub^ibers.  Tell  them  about  your 

In  our  old  agency  days,  we  fre-  agency  from  60%  to  possibly  80%.  rate.  The  lowest  you  will  find  is  the  state,  your  own  market,  your  own  cir- 
quently  “stretched”  a  list  to  include  Let’s  never  forget  that  agencies,  too,  jfew  York  News  with  a  98c  milline  culation— but  do  it  under  one  banner 
many  small  cities  that  had  milline  have  to  work  pretty  hard  for  their  dol-  rate.  We  haven’t  checked  the  high-  the  State  or  Section  in  which  you 
rates  over  $850.  Why?  By  accident  lars.  They  succeed  only  as  their  est,  but  we  have  seen  them  up  to  $14.  operate. 

or  because  of  the  persistence  of  a  na-  clients  succeed.  Their  15%  gross  com-  Today,  thousands  of  manufacturers  Forty  fiftv  or  a  hundnwl  «  ii  ♦ 
tional  representative  whose  list  was  missions  are  cut  up  into  a  lot  of  little  and  their  people  follow  almost  blindly  Hailiaif  in  a  single  state  lik^P 
made  up  of  many  small  markets,  we  pieces  and  one  of  the  small  pieces— not  milline  rates.  Well,  we  had  to  have  can.  if  tlmv  keen  at  it 

used  small  dailies  whose  small  mar-  the  smallest,  but  certainly  a  very  small  some  sort  of  measuring  stick,  and  mil-  tional  advertiuK  “a- 


nsea  smau  aaiues  wnose  Siuaii  uuu-  me  smauesi,  oui  cerumuy  a  very  smau  some  SOri  OI  measuring  SllCX,  ana  imi-  tional  _ .A-  1.  , 

kets  could  be  covered  in  a  day  by  a  piece-is  net  profit.  lines  seem  to  be  the  best  we  have  been 

division  salesman.  Sometimes  the  We  have  been  told  by  many  agents  able  to  evolve,  but  what  a  headache  ___  j  ...  , 

tales  of  a  given  product  were  consid-  that  a  group  of  small  daUies  on  any  they  have  been  and  now  are  to  the  active  suonort  of  . 

erably  above  the  national  average;  list  means  a  smaller  net  for  the  agency,  small  publisher,  who  has  gathered  to-  epresentatives. 

often  they  were  sufficient  to  show  a  Each  paper  requires  just  as  much  at-  gether  a  group  of  from  5,000  to  20,000-  ^ 

£»ir  profit,  seldom  did  we  lose  by  using  tention  and  clerical  work  as  does  a  families. 

these  small  dailies.  metropolitan  paper  with  a  half-mil-  It  will  be  interesting  to  examine  the  BECAUSE  most  small  town  dailies 

One  thing  that  most  certainly  makes  lion  circulation.  Bureau  studies  of  small  town  dailies.  usually  print  8  to  20-page  papers,  the 

the  use  of  small  dailies  somewhat  of  a  State  assodatic 


the  use  of  small  dailies  somewhat  of  a  State  assodations  have  been  discuss-  We  are  ready  to  bet  that  small  town  national  advertiser  can,  in  many  In- 

problem  for  the  average  agency,  is  ing  mass  selling  for  ten  years.  Some  dailies  are  read  more  thoroughly,  more  stances,  use  smaller  copy,  but  don’t 

fiiat  die  space  buyer  is  compelled  to  have  spent  money  for  white  space,  carefully — and  are  believed  more  than  forget  to  impress  him  wi&  the  fact  fbnf 

interview  dozens  <rf  reps  to  get  a  cor-  Some  have  seen  results  from  this  co-  are  smne  other  publications.  continuous  schedules  get  die  orders. 


interview  dozens  of  reps  to  get  a  cor-  Some  have  seen  results  from  this  co¬ 
met  picture  of  the  hundred  or  more  operative  advertising — but  others  have 
narkets  that  mi^t  be  used.  Often  been  less  successful. 


file  publisher  is  puzzled  when  he  dis- 


Some  have  seen  results  from  this  co-  are  smne  other  publications.  conunuous  schedules  { 

operative  advertising — but  others  have  Rates  for  small  dailies  are  not  high  ™>t  a  few  seasonal  ads. 

been  less  successful.  today,  but  getting  into  them — a  large  _ 

To  us,  the  space  buyer  is  the  neck  group  of  them — is  cosdy  for  the  I 


wvers  a  group  of  papers  carrying  a  ofthebotUe.  Show  him  an  easier  way  agency.  So  we  are  back  where  we 
idiedule  that  he  does  not  get.  Fre-  ^  02  papers  in  a  given  state— then  started— with  the  space  buyer  who 

quendy,  this  is  the  result  of  sales  cov-  account  executive  what  62  knows  what  it  takes  to  get  a  list  of 

wage.  Territories  are  laid  out  at  the  njar^ets  might  contribute  to  200  to  1,000  small  papers  going  full 

manufacturer’s  office,  hard  and  fast  ggjgg  anj  ngt _ then  gQ  direct  to  ftie  blast  on  a  national  schedule. 

territory  lines  drawn,  which  the  sales-  manufacturer— the  agency,  of  course.  We  d<m’t  know  this  to  be  a  fact,  but 
man  must  follow.  advised  of  your  call  on  the  client—  we  believe  that  many  space  buyers 

Now  the  job  of  planning  a  schedule  something  will  happen.  throw  out  the  high  rate  argument  as 


to  fit  only  those  territories,  where 
ttmre  are  salesmen  to  follow  the  bar- 
lage  laid  down  by  the  advertising,  re- 


A  Typical  Test 


throw  out  the  high  rate  argument  as 
camouflage.'  It  isn’t  the  rate  that  kills 
small  paper  schedules,  it’s  the  diffi¬ 
culty  adapting  a  schedule  to  200  to 


quires  time — lots  of  time  on  the  part  THROUGH  THE  COURTESY  of  an  j^qqq  small  dailies — the  endless  con- 
of  the  space  buyer.  Ek^m  manufacti^r,  we  are  priv-  fergnees  and  interviews  necessary  be- 

A  space  buyer  can  interview  five  ilegeu  to  release  a  short  but  complete  ^  paper  can  be  added  to  a  list. 

Merent  rens  of  metroDolitan  naoers.  story  of  a  recendy  completed  test  m  a 

ttlect  the  paper  he  wants,  and  make  market  that  supports  one  daily.  I 

up.  schedule  of  $15,000  in  two  or  three  The  circula^  of^the  paper  i^d  .y  kltUtOTIcmr.  Aftturv 


hours.  To  spend  $15,000  in  a  group  wm  arovmd  4,000.  'Hie  rate,  4c.  One 
ter  of  small  dailies,  where  each  paper  million  lines  at  4c  is  $40,000;  $40,000 
to  might  receive  an  average  of  $500  for  divided  by  4,000,  gives  $10,  the  mU- 
iKe  he  schedule,  could  occupy  the  full  rate.  , 

time  of  one  man  for  two  or  three  days.  The  manufacturer  for  more  than  20 
'  years  has  had  his  product  in  virtually 


ing  Row  to  Aid  Space  Buyers 

THIS  IS  IN  NO  SENSE  a  proposal 
that  all  Pennsylvania  or  California 
anall  town  dailies  should  be  repre- 
>xi*  tented  by  one  single  rep.  Neither  is  it 
I  to  an  idea  for  selling  space.  It’s  an  at- 
>11^  tempt  to  get  a  new  angle  on  a  prob- 
km  that  has  been  growing  more  seri- 
wiU  DUS  each  year — the  problem  being  just 
his— How  can  small  dailies  increase 
heir  national  linage? 

Anyone  who  has  taken  a  good  look 
it«^  tt  a  small  market,  and  made  a  con- 
trolled  test  for  a  full  year,  knows  that 
these  closely  woven  one-paper  mar- 
^  kets  are  {H-offtable.  They  are  not  gold 
mines,  but  three  or  four  hundred  of 


Tax  &  Accounting  Service 

for  Newspapers, 
Advertising  & 
Publishing  Firms 


Inquirjp'  Invited 

• 

A.  PtTtRSF.N  &  COMPANY 

Wrvi  12nH  Strrrt,  Nr»  York.  N  Y 
LOnqaere  5-3939 


AN  ADVERTISING  AGENa 

That  Kno¥ts  How 

TO  USE  NEWSPAPERSI 

#  In  our  filet  ore  more  than  30.000 
teporole  newspaper  advertise¬ 
ments,  written  the  post  4  years 
by  Frank  E.  Fehlmon  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  ore ,  available  to  our 
clients.  Our  presentation,  “How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,"  will 
be  made  on  request. 

J.  M.  HKKIRSON  Ik. 

Advarttsing 

110  isti  42imI  SItmI,  N>w  Y«Hi  Qhf 


Since  1925 

.  .  .  The  PerMnncl  Barcui  hM 
■erved  huadreda  opon  hundreds 
of  employers  by  patting  them  in 
tonch  with  capable  employes— 
mea  recommended  hecanse  th^ 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  ««■««- 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  arc  trained  and  ex¬ 
perienced  in  newspaper,  preaa 
asaodation,  magazine,  poblidly 
and  allied  fielda. 


fVrita  or  wire— 

IHE  PEBSOMn  BUREAU 

James  C  Kiper,  Director 

II  I.  Waekar  Drive.  Cbicata,  ML 

A  mUm-wMu  BM-snat  Mrvim  m*- 
9orua  br  Hgm*  Dulto  Qhl.  —  n-n 
d  rntomltj. 


editor 


5,  PUBLISHERI^O 
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Booklet  Tells 
Parents  About 
Carrier  Work 

Cincinnati  Enqiiirer 
Message  Emphasizes 
Value  of  Training 

By  GEORGE  A.  BRANDENBURG 

Based  on  actual  experiences  of  hun- 
ireds  of  Cincinnati  Enouirer  carriers 
and  numerous  testimonials  from  car¬ 
rier-parents,  school  teachers,  sub- 
jcribers,  district  managers  and  busi¬ 
ness  men,  the  Enquirer  circulation 
department  has  issued  a  booklet  to 
parents,  “Your  Boy’s  Future  as  an 
finquirer  Carrier.” 

The  booklet  is  devoted  primarily  to 
the  Enquirer  Carrier  Plan,  embracing 
three  basic  factors:  (1)  selling;  (2) 
collecting;  (3)  service.  Another  sec¬ 
tion  deals  with  benefits  derived  from 
a  carrier  route.  Six  advantages  for 
die  boy  with  a  newspaper  route  are 
outlined.  They  include: 

Istantlal  Qaalitias 

(1)  The  meaning  of  real  salesman¬ 
ship.  (2)  How  to  meet  and  deal  with 
die  public.  (3)  The  value  of  prompt¬ 
ness,  reliability  and  friendly  service. 
(4)  How  to  manage  his  time  and  or- 
puiize  his  work.  (5)  How  to  handle 
money  and  the  meaning  of  a  dollar. 
(6)  A  high  sense  of  duty  and  respon- 
sdiilities. 

‘These  then,  are  the  essential  quali¬ 
ties  a  boy  develops  vdiUe  operating 
m  Ehiquirer  Route,”  states  the  booklet, 
"qualities  that  stand  for  strength  of 
c^racter  and  success  in  the  business 
and  social  world — qualities  a  boy  will 
retain  through  years  to  come.” 

Letter  to  Poreats 

Several  pages  are  devoted  to  testi¬ 
monials  followed  by  a  page  which 
contains  these  two  sentences:  “The 
habit  of  success  developed  during  boy¬ 
hood  years  lasts  throughout  life.  The 
hquirer  Carrier  Club  will  help  de- 
i^p  this  habit  within  YOUR  boy." 
On  the  last  page  is  a  heart-to-heart 
talk  with  parents,  in  the  form  of  a 
latter  signed  by  C.  W.  Staab,  circula¬ 
tion  manager.  Mr.  Staab  states,  in 
part: 

Tlease  keep  jrour  fye  on  that  son  of  yonrs. 
Watch  him  develop  as  he  gradually  acquires 
■ore  conhdence  in  himself  from  meeting 
rnple  on  his  route.  Help  and  encourage  him 
ill  you  can. 

"As  time  goes  on,  you  wilt  become  increas- 
iagly  enthusiastic  over  the  splendid  training 
!Wr  boy  is  receiving  from  his  Enquirer  route 
tariness.  His  supervisor  wilt  call  on  you 
■gularly  to  discuss  his  progress.  You’ll  find. 
I  am  sure,  that  he  will  always  have  your 
■a’s  interests  at  heart;  that  he  will  be  abso- 
Istely  fair  in  all  his  tmsiness  dealings.  We 
iasist  that  every  Enquirer  man  be  of  the 


highest  moral  and  physical  character.  You 
win  find  his  advice  and  counsel  beneficial  to 
your  boy's  welfare.  Give  your  son’s  super¬ 
visor  the  full  measure  of  your  co-operation 
and  you  can  be  sure  that  he  will  do  all  in 
his  power  to  help  your  son  build  his  route 
profits  and  develop  the  habit  of  siiccess  which 
includes  thrift,  ambition,  enthusiasm,  prompt¬ 
ness,  courtesy,  and  happiness  in  his  work.” 

Big  Year  for  Carriers 
CONTINUING  our  newspaper  boy 

welfare  theme,  we  commend  the 
editorial  of  the  Worcester  (Mass.) 
Evening  Gazette  in  which  it  was 
pointed  out  the  paper’s  1,948  carrier 
and  street  salesmen  earned  approxi¬ 
mately  $340,000  during  1939.  TTie 
editorial  states: 

“Of  that  figure,  actual  sales  ac¬ 
counted  for  $318,745.  A  Christmas 
bonus  from  the  management  of  these 
newspapers  added  $1,878.  Prizes  of 
merchandise,  which  the  boys  received 
in  reward  for  special  sales  accom¬ 
plishments  were  valued  at  $1,062. 
Holiday  and  regular  weekly  tips  from 
customers  grew,  during  the  year,  to 
the  handsome  total  well  over  $18,000, 
at  once  an  evidence  of  good  service 
during  1939  and  a  stimulus  to  even 
greater  service  in  1940. 

“That  $340.(X)0  would,  we  expect, 
seem  still  more  impressive  if  it  were 
possible  to  know  to  what  countless 
uses  it  was  put.  It  is  of  course,  almost 
impossible  to  learn  about  each  in- 
di^ddual  case,  but  we  will  wager  that 
little  if  any  of  the  money  was  squan¬ 
dered  or  foolishly  spent.  .  .  .  Hie 
theme  of  newsboy-to-riches  may  be 
hackneyed,  but  hackneyed  or  not,  it 
is  no  myth.  The  $340,000  profits  of 
our  own  young  men  in  1939  add  to 
the  proof.” 

Newsboys'  Summer  Comp 
FROM  BOSTON  comes  a  letter  from 

Ralph  C.  Morris,  assistant  execu¬ 
tive  secretary.  Burroughs  Newsboys 
Foundation,  telling  us  that  organiza¬ 
tion  conducts  a  summer  camp  for 
newsboys  from  all  sections  of  the 
country  at  a  small  charge.  “We  feel 
that  there  must  be  newspapers  which 
are  interested  in  the  welfare  of  the 
newsboys  to  such  an  extent  they 
might  be  desirous  of  designating  a 
certein  sum  of  money  for  the  purpose 
of  sending  needy  newsboys  to  our 
camp  for  re-building  their  health  as 
well  as  for  recreation,”  he  writes. 

Saves  Woman's  life  • 

PAUL  HARPLE,  carrier  for  Lancaster 
(Pa.)  Newspapers,  Inc.,  was  re¬ 
cently  credited  by  police  with  saving 
the  life  of  a  woman  who  was  over¬ 
come  by  coal  gas  in  her  home.  Young 
Harple  heard  the  woman  moaning  as 
he  passed  the  house  while  delivering 
morning  papers.  He  notified  the  po- 
:  lice. 


John  H.  Kuntz,  circulation  director 
of  the  Lancaster  Newspapers  and 
chairman  of  the  ICMA  ^y  Welfare 
Committee,  had  the  story  about  Harple 
filed  on  the  AP  wire.  Paul  Lawson, 
Clarksburg  (W.  Va.)  Exponent  and 
Telegram,  vice-chairman  of  the  com¬ 
mittee,  suggests  that  whenever  news¬ 
papers  have  a  story  of  news  value  per¬ 
taining  to  some  praiseworthy  act  of  a 
newspaper  boy  that  they  arrange  to 
have  such  story  filed  on  the  press  as¬ 
sociation  wire,  thereby  enabling  news¬ 
papers  in  other  cities  to  carry  such 


(Harriers  to  Salt  Lake  City 
FIVE  Pocatello  (Idaho)  Tribune  Jour¬ 
nal  carriers  recently  accompanied 
Victor  E.  Tede  on  a  trip  to  Salt  Lake 
City  as  guests  of  the  newspaper.  The 
boys  were  winners  in  a  recent  “Christ¬ 
mas  Roimd-Up.”  More  than  500  new 
customers  were  obtained  during  the 
three-week  drive.  The  circulation 
department  of  the  Tribime  Journal  is 
now  operated  by  Tede  &  Williams, 
new  firm  recently  organized  to  oper¬ 
ate  circulation  departments  of  west¬ 
ern  newspapers  on  a  brokerage  basis. 
Mr.  Tede  and  Turner  Williams  were 
formerly  with  Cheyenne  Newspapers 
before  forming  their  own  organiza¬ 
tion. 

"How's  Your  Continuity?'' 

CARRIER  BOYS  for  the  East  St. 


ENOUGH  CAN  HAPPEN  OUTSIDE  THE  PLANT 


Loui*  (Ill.)  Journal  recently  com¬ 
pleted  the  first  month  of  the  paper’s 
new  “continuity  program.”  Rex 
Fisher,  circulation  manager,  is  seeking 
ing  to  determine  which  carriers  have 
the  most  families  in  a  continuous 
stretch  on  their  routes  taking  the 
Journal.  A  total  of  $35  in  cash  prizes 
— top  prize  $10  in  each  district — will 
be  awarded  carriers  who  show  the 
“longest  stretch”  of  Journal  readers. 

Carrier  Notes 

SNOWBOUND  residents  in  a  rural 
section  outside  Madison,  Wis.,  read 
their  Wisconsin  State  Journals  as  usual 
recently  because  three  high  school 
boys,  two  of  them  regular  State  Jour¬ 
nal  carriers,  donned  skis  and  fought 
their  way  for  more  than  four  hours 
over  17  snow-swept  miles  of  the  30- 
mile  route  they  usually  cover  by  au¬ 
tomobile.  .  .  .  John  W.  Graham,  for  10 
years  a  Beaver  Falls  (Pa.)  News- 
Tribune,  now  a  senior  at  Grove  City 
College,  has  been  appointed  to  the 
“Who’s  Who  Among  Students  in 
American  Universities.”  .  .  .  The  At¬ 
lanta  Journal  carrier  paper  is  run¬ 
ning  a  series  of  articles  on  “The  Con¬ 
fessions  of  a  College  Freshman.”  .  .  . 
The  stories  are  written  by  former 
Journal  carriers  now  at  college.  .  .  . 
Fourteen  Jackson  (Mich.)  Citizen  Pa¬ 
triot  carrier  boys  graduated  from  high 
school  in  January.  Many  of  the  car¬ 
rier  graduates  have  joined  the  paper 
in  full  time  positions. 


—  to  make  newspaper  publishing  a 
headache,”  says  the  Mechanical  Super¬ 
intendent.  “So  I  want  you  boys  to 
make  every  plant  operation  sure-fire 
and  trouble-proof.  Think  up  short 
cuts.  Stick  to  equipment  and  methods 
that  save  time  and  don’t  backfire.  What 
we  want  is  dependable  production.” 


dependable  stereotyping, 
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information  about  the  maricet  and  its 
newspapers. 

Lester  M.  Malitz,  vice-president  and 
space  buyer  of  Warwick  &  Legler, 
Inc.,  advertising  agency,  in  compar¬ 
ing  costs  of  media  told  the  Virginia 
publishers  that  outdoor  advertising 
offers  the  most  economic  number  of 
impressions  per  dollar.  “But  it  is 
the  most  expensive  from  the  point  of 
view  of  dollars  required,”  he  said. 
“Newspapers  offer  the  second  most 
The  Virginia  Press  Association,  at  economic  medium  from  the  point  of 
ill  22nd  mid-winter  convention  held  view  of  circulation  at  a  price  per 
It  the  Hotel  John  Marshall,  Richmond,  1,000— or  milline.  But  it  is  more  ex- 


a  Price  to  make  a  “non-political”  o*"  magazines.” 

ointment  of  a  director  of  public  Mr.  Malitz  estimated  it  would  cost 
iiibrmation;  approved  as  a  program  $500,000  annually  to  do  “a  reasonably 
far  1940  a  concerted  effort  to  tell  the  adequate  national  newspaper  adver- 
itory  of  Virginia’s  progress— a  story  t»shig  campai^”  employing  40  in- 
MtUned  in  facts  and  figures  by  Major  sertions  totalling  10,000  lines  in  se- 
Saymond  B.  Bottom,  publisher  of  the  lected  newspapers  in  every  city  of 
Sewport  News  Daily  Press  and  Times-  50,000  population.  He  estimated  10 
Berald;  awarded  certificates  of  merit  pages  in  each  of  four  monthly  wo- 
far  editorial  writing,  and  announced  men’s  magazines  would  cost  $341,- 
iwards  in  its  annual  daily  newspaper  000;  13  pages  in  each  of  four  leading 
and  “best  photo”  contests.  weeklies  would  cost  $354,000;  coast- 

250  at  Baaaaet  to-coast  network  with  50  outlets, 

„  ...  ,  half  hour  evening  time,  with  low 

More  Aan  250  aviation  mem^rs,  39  ^^^s,  would  cost 

business  leaders  $390,000;  six  months  posting  of  2,000 
f  coni^nuon  ^quet  at  uiuminated  and  4,000  unUluminated 
wb*  Senator  Burton  K.  Wlieeler  of  50  000  population 

Montana,  was  Ae  prmcipal  speaker  $816,000,  Mr,  M^itz  es- 

tnd  Wmder  R.  Hams,  managing  jimated 

Norfolk  Virginian-Pilot,  was  ^^^ly  newspapers  held 

toKto^er,  ,  „  separate  round-table  discussions  Sat- 

I^sident  Paul  Wa*iM,  of  the  m-  morning.  Josiah  P.  Rowe,  pub- 

smtion,  ^esent^  the  19^  Lee  edi-  Fred^cksburg  Free  iJince- 

aw^  to  Miss  Daphme  Dai^y,  5  ^he  conference  of  daUies, 

editor  of  the  Caroline  Progress,  weeWy  ^nd  John  G.  Miller,  of  New  Market, 
^^per  published  at  Bowlmg  presided  at  the  weeklies’ round-table. 

!  Certificates  of  merit  for  editorial  \  conference  on  practical  photog- 
writing  were  awarded  at  the  Friday  raphy  for  news^eram^  was  held 
session  to  A.  Robbins,  Jr.,  publisher  25,  with  William  T.  Chnstiaiv 

of  the  semi-weekly  Hopewell  News;  assistant  general  manager,  Richmond 
Howard  B.  Bloomer.  Jr.,  Publisher,  News  Lea^r,  presiding,  ^e  c^ero- 
ArUngton  Sun,  and  Harry  Flood  Byrd,  mm  met  jointly  wiA  toe  VPA  Jan  26. 
Jr,  editor  of  toe  Winchester  Star  and  Wmners  of  the  VPA  s  annual  best 
ion  of  Senator  Harvey  Floyd  Byrd,  contest  are: 

publisher  of  that  paper  and  toe  Hor-  News  pictures— “The  Christening”  by  Leroy 
rilburg  (Va.)  News-Record  Anderson,  Richmond  News  Leader. 

Ihe  Richmond  News  Leader,  toe  Ro-  ^  pictures-"Determination,- 

_  .  Pf,.  j  xi.  T  mr  Dementi,  Richmond  News  Leader. 

SMke  Times  and  the  Lj^hburg  News  gport.  pictures-“Safe  at  Hom 
CSCh  won  ^  double  certificates  m  the  Colognori,  Richmond  Times-Dispatch. 
innual  daily  newspapers’  contest.  In  in  a  specially  posed  "murder  reenactment” 
Ae  larger  dailies’  division  toe  Roanoke  contest,  Herbert  Wilbum  of  the  Richmond 
Times  won  Rhame  certificates  for  best  Times-Dispatch  took  first  place, 
front  page  and  best  general  make-up, 
idiile  toe  Richmond  News  Leader  __ 

placed  first  in  press  work  and  toe  McVvAIN  PRESIDENT 
handling  of  display  advertising.  ’Die  Stockholders  of  Griswold  &  Mc- 
lomchburg  News  scored  its  “double”  Wain,  Inc.,  publishers  of  toe  Batadia 
by  placing  first  in  general  make-up  (N.  Y.)  Daily  News,  at  their  aimual 
ind  press  woric.  meeting  recently  elected  Evelyn  H. 

Charles  J.  Cole,  vice-president  of  Griswold,  Laurence  W.  Griswold,  An- 
Chas.  H.  Eddy  Co.,  Inc.,  national  ad-  drew  J.  McWain  and  Milton  R.  Miller 
rortising  representatives,  suggested  as  directors.  The  directors  elected 
the  newspapers  of  the  state  get  to-  Mr.  McWain  president  and  editor;  Mr. 
ftiher  in  developing  a  market  pre-  Griswold,  vice-president  and  manag- 
Kntation  for  toe  national  advertisers  ing  editor;  Mr.  Miller,  secretary- 
ind  agencies.  Mr.  Cole  offered  his  treasurer  and  general  manager,  and 
■rvices  to  cooperate  in  toe  develop-  Andrew  J.  McWain,  Jr.,  assistant 
■ent  of  such  a  presentation  containing  treasurer. 


A  Message  from  the 

Secretary  of  the  Navy 

“There  is  one  ingredient 
in  National  Defense  that 
transcends  all  others,  and 
that  is  national  character. 
National  character  is  the 
reflection  of  the  character 
of  the  individuals  that 
compose  the  nation.  A  na¬ 
tion’s  first  line  of  defense 
is  the  moral  and  spiritual 
qualities  of  her  people. 
Moral  Re-Armament 
should  therefore  be  the 
first  concern  of  all  who 
wish  to  make  their  coun¬ 
try  strong.” 

CHARLES  A.  EDISON 


Re-Arman^nf 


Editor  &  Publisber  believes 
thid  Morel  Re-^rnuiment  is 
the  mod  con&tdftive  neUis 
of  the  dey  and  provides 
this  spdee  without  ebar^f 


Frank 


AN  EXAMPLE  OF  MRA  AT  WORK 

Two  rival  unions  were  at  war  in  a  large 
eastern  industrial  plant.  Progress  both  of 
the  industry  and  of  the  labor  movement 
were  being  retarded  by  the  conflict. 

Into  the  situation  came  a  labor  leader* — 
a  former  agitator  who  had  found  in  MRA 
the  way  to  industrial  cooperation  and  pro¬ 
gressive  methods  in  labor  relations. 

He  stood  at  the  gates  of  the  plant  one  eve¬ 
ning  as  the  workers  filed  out;  happened  to 
meet  the  head  of  one  union ;  went  to  live  with 
him.  The  new  spirit  caught  on  in  that  home. 

Then  he  visited  in  the  home  of  the  rival 
union  leader.  Within  a  few  weeks  the  two 
men,  formerly  opponents,  were  shaking 
hands  over  a  table. 

An  executive  of  the  company  said,  “And 
we  spend  $125,000  a  year  to  try  and  ensure 
good  labor  relations!” 

(*  Name  on  request.) 

fjdiUtdial  malutlaL  umU. 


These  Binder*,  designed  for  this  specific 
nse,  come  in  set*  of  two,  and  together  safe¬ 
guard  a  year’s  issues  compactly,  handily. 
Single  Binders,  $4.00;  the  set,  S7S0. 
They’re  attractive,  durable,  sturdy.  Issues 
can  be  inserted  easily.  Actually,  they  are 
invaluable  “Office  Files.”  It  isn’t  easy  to 
keep  52  issues  of  Eorroa  &  Publishkb 
otherwise — someone  is  always  clipping, 
cnttuig  or  borrowing  them.  So  sore  are 
we  that  you’ll  approve  of  the  idea,  the 
Binders  will  be  sent  on  approval. 

At  th*  *nd  of  reck  Hr  meelks,  add  tkr 
Editor  Sr  PMuktr  Indes  which  gioot  gitieh 
reftrruc*  to  any  drtired  item. 


Moral  Re-Armament 


61  Gramcrcy  Park,  N«w  York 
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Making  Newspapers 
More  Readable 


How  We  Read,  and  How  Well . . .  Why  Reading 
Is  Such  a  Hard  Job,  and  How  Newspapers 
Rote  in  Reading  Ease 


By  KARL  F.  ZEISLER 

Managing  Editor,  Monroe  (Mich.)  Evening  News 


This  is  the  second  of  a  series  of  three 
articles  by  Mr.  Zeisler 
TOE  FIRST  article  in  this  series  dis¬ 
cussed  type  and  how  to  use  it  to  ad¬ 
vantage  in  making  up  an  easier- to- 
read  newspaper  for  “sixth-grade” 
readers,  the  vast  majority  of  news¬ 
paper  consumers.  This  article  will 
tell  why  they  are  only  sixth-grade 
readers  by  explaining  the  mechanism 
of  reading  and  show  how  important  it 
is  to  do  something  about  it  in  our 
papers. 

We  started  out  with  eight  things 
that  make  reading  easy  or  hard:  (1) 
Light,  (2)  Type,  (3)  TTie  Printed 
Page,  (4)  Eyesight,  (5)  Reader’s  Skill, 
(6)  Reader’s  Attitude,  (7)  Subject 
Matter,  (8)  Style;  and  we  found  pub¬ 
lishers  in  control  of  type,  the  printed 
page,  the  subject  matter  and  style. 
Hie  reader  controls  eyesight  and  read¬ 
ing  skill,  which  will  now  be  discussed, 
but  one  of  the  best  authorities  on 
reading,  Dr.  William  S.  Gray  of  the 
University  of  Chicago,  whose  work 
will  be  drawn  on  freely  here,  contends 
that  it  is  the  absence  of  reading  mate¬ 
rial  for  poor  readers  that  is  chiefly 
responsible  for  their  lack  of  skill, 
which  holds  out  hope  that  if  new- 
papers  provide  such  reading  material, 
the  standard  of  reading  ability  on  the 
part  of  the  public  may  be  raised. 
iMpreved  Teachiag  Methods 

Much  is  being  done  to  raise  it  in 
present  methods  of  teaching,  which 
take  advantage  of  improved  practices 
gained  from  painstaking  research. 
Many  organizations  are  now  concen¬ 
trating  on  improving  reading,  because 
they  realize  how  essential  it  is  to 
modem  life.  Today’s  adult  is  required 
to  read  170%  more  than  in  1900;  the 
average  school  pupil  has  to  read  15 
times  as  much  now  as  then.  News¬ 
papers,  depending  on  reading  for 
their  very  existence  and  competing 
against  visual  and  audible  mediums 
that  are  rapidly  gaining  in  prestige 
and  effectiveness,  must  catch  up  with 
the  progress  in  the  science  of  reading. 

I  don’t  want  to  sail  under  any  false 
ccdors  as  an  exjiert  on  reading,  nor  do 
I  want  to  appear  as  telling  newspaper 
men  what  many  of  them  already  know 
about  reading.  My  purpose  is  merely 
to  bring  a  vast  amount  of  study  in  a 
remote  field,  jiart  of  it  familiar,  part 
not,  into  some  sort  of  order  and  form 
so  that  it  can  be  applied  to  news¬ 
paper  work. 

Now  let’s  get  to  this  business  about 
the  process  of  reading.  The  eye  is  a 
camera,  but  not  a  movie  camera.  It 
focuses  only  when  it  is  standing  still, 
and  transmits  its  telephoto  to  the  brain 
only  in  the  .07  to  .30  seconds  when  it 
is  in  focus.  The  rest  of  the  time  it  is 
jumping  from  one  point  in  a  line  of 
type  to  the  next.  While  it  is  jumping 
we  can’t  see.  If  you  don’t  believe  this, 
try  following  a  fly  in  its  wanderings; 
you  lose  it  in  the  interval  when  the 
eye  is  moving  to  catch  up  with  it. 

We  may  as  well  learn  the  technical 
terms  for  this  process.  Hie  time  the 
eye  is  standing  still,  focusing  on  a 
point,  is  called  the  “fixation.”  The 
amoimt  of  type  it  photographs  in  a 
fixation  is  the  “span  of  recognition.’’ 
When  it  turns  out  a  blurred  negative 
it  goes  back,  at  the  signal  of  the  brain, 
and  shoots  again.  ’That’s  a  “regres¬ 


sion,”  and  it  does  more  to  slow  up 
reading  than  almost  any  other  thing. 
When  the  eye  comes  to  the  end  of  a 
line  it  has  to  travel  back  to  pick  up 
the  next  one — the  “return  sweep.” 
Now  you  can  talk  like  an  expert.  The 
eye  fixates  various  points  along  a 
line  of  type,  sending  ^e  brain  a  pic¬ 
ture  the  size  of  its  span  of  recognition, 
makes  a  regression  when  it  slips  on  a 
picture  and  a  return  sweep  when  it 
gets  to  the  end  of  a  line. 

latide  the  Eyeball 

What  goes  on  inside  the  eye?  The 
picture  is  focused  on  the  “fovea,”  the 
most  sensitive  part  of  the  “macular 
area,”  the  back  screen  or  “retina”  of 
the  eye,  where  the  optic  nerve  termi¬ 
nates.  lx>ok  at  a  fried  egg,  and  you  get 
the  idea.  The  macular  area  is  the 
white,  the  yolk  is  the  fovea.  The  fovea 
is  the  ultra-sensitive  part  of  the  eye’s 
photographic  plate— it  gets  the  clear, 
sharp  image.  The  rest  of  the  macular 
area  gets  a  blurred  idea  of  the  sur¬ 
rounding  territory,  but  enough  to  give 
the  brain  a  notion  of  what  it’s  all 
about. 

The  size  of  the  macula  and  fovea 
puts  a  definite,  physical  limit  on  our 
reading  capacity.  The  fovea  focuses 
a  spotlight  on  print,  but  only  on  about 
4  or  5  letters  of  7  pt.  The  rest  of  the 
macular  area  focuses  a  dimmer  light 
on  about  40  letters.  Theoretically,  we 
should  see  40  letters  at  once — 18  ems 
of  7  pt.  Good  readers  actually  do  use 
all  of  this  sensitive  eye  area;  poorer 
ones  use  little  but  the  fovea;  the 
average  runs  from  5  to  15  letters.  Also 
theoretically,  you  can  improve  your 
reading  ability  by  getting  your  eye 
sharpened  to  send  the  brain  every¬ 
thing  on  the  macula,  in  which  case  you 
are  using  all  your  physical  ability  to 
see.  Using  it,  however,  depends  on 
your  brain’s  ability  not  only  to  recog¬ 
nize  the  tyxx!  as  word  symbols,  but 
to  comprehend  and  retain  what  the 
words  say.  And  in  addition,  you  have 
to  train  the  eye  and  brain  to  get  it  the 
first  time,  thus  eliminating  regres¬ 
sions,  and  to  make  accurate  return 
sweeps  for  full  efficiency.  The  smooth 
rhythm  of  the  eye  between  fixations  is 
important  to  rapid  reading,  too. 

Itaading  Dapaadt  ea  Eyas,  Irola 

Thus  we  read,  as  Dr.  Matthew  Luc- 
kiesh  puts  it,  in  swallows,  and  the 
size  of  the  swallow  depends  on  our 
skiU  in  using  our  eyes  and  the  capa¬ 
city  of  the  brain  to  absorb  bigger  and 
bigger  gulps  of  type.  The  average 
gulp  for  college  students  is  1.2  words. 
Thus  in  a  12  em  line  of  5  words,  the 
sophomore’s  eye  makes  four  stops.  A 
schoolboy  gets  only  .4  of  a  word  at  a 
fixation.  You  can  increase  your  per¬ 
ception  span — the  amount  of  type  you 
digest  at  a  swallow — up  to  two  or 
three  words  if  you  can  drill  yourself 
to  read  rhythmically  and  if  your  brain 
can  take  it.  But  most  of  us  have  a 
perception  span  somewhere  between 
the  co-ed’s  1.2  words  and  the  .4  of  a 
word  of  the  fourth-grader.  That’s  why 
sixth-grade  readers  are  in  the  vast 
majority.  And  that’s  why  newspapers, 
for  their  own  advantage,  need  to  use 
bigger  type  and  more  readable  make¬ 
up,  else  their  readers  will  become  lis¬ 
teners  or  lookers.  Reading  is  hard 
work. 

’The  whole  mental  equipment  and 


educational  background  of  the  reader 
are  called  into  play  in  reading.  He 
gets  out  of  type  what  his  brain  recog¬ 
nizes,  which  depends  on  how  great 
his  mental  development  is  as  well  as 
on  its  ability  to  use  the  whole  pic¬ 
ture' the  macular  area  sends  it.  The 
easiest  picture  of  all  for  the  brain  to 
interpret  is  the  familiar  one  —  and 
that’s  important  to  remember.  Fa¬ 
miliar  type  faces,  familiar  words,  fa¬ 
miliar  style,  familiar  subject  matter 
get  across  quicker  and  easier  than 
anything  strange.  Fixations  are  shorter 
when  the  eye  is  in  familiar  territory, 
and  grow  longer  when  it  wanders  into 
strange  paths,  with  difficult  words  and 
technical  or  unfamiliar  subject  mat¬ 
ter.  Regressions  also  increase  when 
the  going  gets  tough,  and  the  return 
sweeps  become  inaccurate. 

Thus  we  can  help  our  readers  by 
keeping  them  from  getting  lost  in  a 
forest  of  strange  words,  but  we  need 
to  remember  also  that  the  job  of  read¬ 
ing  is  made  even  more  difficult,  and 
sometimes  actually  painful,  by  eye  de¬ 
fects.  Normal  vision  is  a  gift  of  the 
gods.  Tests  in  high  school  classes 
show  that  more  than  25  per  cent  of 
the  pupils  need  glasses,  and  only  about 
one  out  of  six  thus  handicapped  actu¬ 
ally  wore  them.  The  eyes  of  our  read¬ 
ers  are  vital  to  both  of  us,  and  we 
need  to  take  account  of  them  on  our 
printed  pages. 

Oscar  Wilde  is  supposed  to  have 
been  able  to  read  a  novel  in  three  min¬ 
utes.  Teddy  Roosevelt,  many  report¬ 
ers  of  his  day  testified,  could  digest  a 
heavy  book  on  an  abstruse  subject  in 
half  an  hour.  They  did  it  because  they 
had  unusually  sharp  photographic 
eyes  teamed  with  exceptional  brains. 
In  reading  they  actually  fixated  on 
only  one  word  in  a  pragraph,  but  their 
macular  areas  were  sending  the  entire 
thought  message  to  their  brains.  Slow 
readers  are  just  the  opposite.  They 
fixate  on  every  word,  or  even  parts 
of  words,  and  their  brain,  as  a  result, 
gets  its  message  only  in  fragments. 
If  you  want  to  see  the  difference  be¬ 
tween  fast  and  slow  readers,  take  a 
sheet  of  printed  matter,  cut  a  ^-inch 
hole  in  the  center,  and  get  someone 
to  read  it  while  you  look  through  the 
hole  at  their  eyes.  With  a  little  prac¬ 
tice,  you  can  note  the  fixations,  the 
regressions  and  the  return  sweeps, 
and  realize  the  difference  between 
slow  and  rapid  reading. 

Hew  Oar  Raadart  Rata 

What  does  all  this  mean  in  terms  of 
getting  out  a  newspaper?  Well,  Dr. 
Gray  of  Chicago  says:  “About  50% 
of  the  population  cannot  read  with 
ease  and  understanding  much  of  the 
reading  material  now  available  for 
adults.”  He  tested  1,690  grownups 
and  found  they  rang^  from  third 
grade  reading  ability  to  college  level, 
two-thirds  of  them  rating  the  upper 
grammar  grades,  the  average  being 
below  the  eighth  grade.  A  third  of 
them  read  newspapers  with  an  average 
comprehension  of  only  40  out  of  a  pos¬ 
sible  score  of  90.  Only  half  of  them 
ever  read  books,  76%  magazines  and 
95%  newspapers.  But  they  were  a  lit¬ 
tle  above  the  general  average. 

Many  other  tests  put  the  average 
reading  ability  of  the  public  as  a  whole 
at,  as  we  have  said,  the  sixth  grade. 
From  another  angle.  Dr.  Gray  tested 
350  books  and  found  those  with  ave¬ 
rage  “readability”  were  on  the  level 
of  sixth  grade  texts.  The  American 
Library  Association  estimates  half  of 
the  population  cannot  read  efficiently 
enough  to  absorb  ideas  from  the 
printed  page.  Dr.  Robert  Maynard 
Hutchinson,  president  of  the  University 
of  Chicago,  guesses  that  half  of  our 
youth  between  16  and  20  cannot  read 
well  enough  to  get  an  education  from 
books. 

Right  here  we  are  likely  to  fall 
into  error,  by  assuming  that  our  read¬ 


ers  can’t  read  any  better  because  they 
are  dumb.  Actually,  there  is  no  direct 
relationship  between  reading  skill  and 
intelligence.  One  test  showed  that 
80%  of  pupils  retarded  in  reading 
were  actually  of  normal  or  superiw 
intelligence.  In  the  fourth  grade  the 
correlation  between  reading  and  I.Q.  ij 
fairly  high,  but  it  diminishes  progres¬ 
sively  through  the  eighth  grade.  Thus 
we  can’t  say  to  hell  with  the  poor 
readers  because  they’re  the  dumb  ones 
— some  of  our  smartest  people  haven’t 
mastered  the  art  of  reading. 

This  puts  a  serious  problem  squarely 
up  to  us.  With  these  reading  and  eye 
deficiencies,  why  should  the  public 
keep  on  trying  to  read  newspapers 
when  they  can  listen  to  the  radio, 
watch  the  newsreels  and  see  all  they 
want  of  the  news  in  the  picture  maga¬ 
zines?  No  reason  at  all,  smd  unless 
we  can  bring  newspai>er  reading  down 
to  the  level  of  sixth-grade  readers, 
we  can’t  expect  them  to. 

How  Nawtpopart  Rota 

It  might  be  interesting  to  see  just 
where  we  stand  in  readability.  Dr. 
Gray  has  made  extensive  studies  of 
books,  newspapers  and  magazines  to 
determine  how  easy  they  are  to  read 
and  his  results  are  not  encouraging 
to  us.  He  found  that  newspapers  con¬ 
tain  longer  words,  more  long  sen¬ 
tences,  more  difficult  words  and  more 
complex  sentences  than  either  boob 
or  magazines.  We’re  making  it  pretty 
tough  for  bur  sixth-graders — they  can 
find  easier  reading  in  the  library  or 
even  the  non-picture  magazines! 

Obviously  some  parts  of  the  news- 
papier  do  have  appeal  for  those  with 
small  reading  skill,  but  not  very  many. 
Dr.  Gray’s  tests  showed  interesting 
results.  Fourth-graders,  for  example 
could  read  Will  Rogers;  Arthur  Bris¬ 
bane  could  be  read  with  ease  by  sixth- 
graders — and  was;  comics  are  easily 
comprehended  by  fourth-graders;  tab¬ 
loid  editorials  are  equal  to  sixth- 
grade  books,  as  were  the  sport  and 
local  copy  in  the  15  papers  tested; 
standard-size  papers  carried  editorials 
that  could  only  be  read  by  eighth- 
graders,  two  grades  above  Uieir  ave¬ 
rage  reader’s  skill. 

What  to  Do  About  It 

What  can  we  do  about  it?  Not,  as 
you  might  suppose,  lower  the  tnfelli- 
gence  level  of  our  papers,  but  the 
reading  level,  which  is  a  different 
thing.  We  can  do  it  in  the  same  way 
school  teachers  have  ^  write  news 
understandably  and  present  it  attrac¬ 
tively  for  sixth-grade  readers.  How’ 
By  taking  advantage  of  the  thin^ 
sixth-grade  readers  find  easy.  Some 
of  them  are:  Familiar  words,  phrases 
and  subject  matter;  use  of  dir^  dis¬ 
course — quoted  matter;  use  of  the  first 
person  singular  and  informal  style, 
addressed  to  the  reader;  elimination 
or  interpretation  of  difficult  and  tech¬ 
nical  words,  many  of  which  crop  up 
incessantly  but  needlessly  in  routine 
news  stories;  fewer  abbreviations, 
which  the  reader  has  to  stop  and  figure 
out;  shorter  words,  sentences,  para¬ 
graphs  and  stories;  more  and  bett« 
illustrations;  larger  tyrpe,  more  read¬ 
able  makeup,  emphasis  by  means  of 
boldface,  italics,  caps  and  quotes,  and 
by  scuttling  the  musty  conventions  of 
typography  and  headlines  which  read¬ 
ers  don’t  understand. 

Some  of  these  were  discussed  in  the 
first  article  and  others  will  be  dis¬ 
cussed  in  more  detail  in  the  article  to 
follow,  but  meanwhile  you  can  ge 
the  idea  by  studying  modem  sixth- 
grade  textbooks  and  reading  material 
to  see  how  effectively  teachers  ar- 
now  getting  ideas  across  to  sixth 
graders,  and  by  having  sixth-grader 
read  some  of  your  copy  and  then  test 
ing  them  to  see  how  much  they  get 
out  of  it.  You  may  be  surprised. 

In  concluding  this  explanation  of 
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)iow  we  see  and  what  it  means  in 
terms  of  reading  ability,  let’s  call  on 
some  experts  for  advice.  “The  great 
art  in  writing  is  not  to  exhibit  one’s 
own  light  and  learning,  but  really  to 
influence  those  whom  one  is  aiming 
to  influence.”  That’s  James  Harvey 
Robinson,  humanizer  of  history  and 
knowledge. 

Now  Dr.  Gray:  “The  good,  readable 
book  for  out-of-school  reading  (or  the 
news  story,  for  that  matter)  has  heen 
too  long  the  accidental  pr^uct  of  a 
writer  who  has  the  intuition  to  sense 
his  reader’s  mind  or  who  can  dissolve 
the  jargon  of  a  timely  topic  into  lan¬ 
guage  the  man  in  the  street  can  under¬ 
stand. 

“The  good,  readable  book  for  in- 
school  use  has  been  the  outcome  of 
observation  of  particular  groups  and 
tnalyses  of  what  they  want  to  read. 
Few  writers  have  found  the  secret  of 
writing  readably  for  large  groups  of 
readers,  or,  having  found  it,  know  that 
they  have  it” 

How  to  acquire  that  secret,  and  use 
it  effectively  in  news  writing  and  edit¬ 
ing,  will  be  the  subject  of  the  final 
article.  The  consensus  oi  the  authori¬ 
ties  who  helped  discover  it  is  that  the 
great  body  of  Americans  are  hungry 
fta:  reading  material  which,  in  content 
interest  and  readability,  meets  their 
requirements.  K  newspapers  can  sup¬ 
ply  this  need — and  they  can — while 
btwks  and  magazines  continue  to 
ignore  it — as  they  do — we  cannot  only 
retain  the  people  now  struggling  to 
read  our  product  but  we  can  be  an 
even  greater  influence  in  their  lives 
as  a  desirable  medium  of  information 
and  knowledge. 

Referesest 

Meanwhile,  if  you  want  more  data 
on  the  phases  of  reading  discussed  in 
this  article,  you  can  find  it  in: 

Textbooks  on  reading  by  Emmett  A. 
Betts,  Arthur  L.  Gates,  James  M.  Mc- 
Callister,  Marion  Monroe,  Charles  J. 
Judd,  Guy  T.  Buswell,  all  standard 
authorities,  though  they  disagree. 

“Reading  in  Office  Practice,”  Amer¬ 
ican  Optical  Co.,  Southbridge,  Mass. 

•  “What  Makes  a  Book  Readable,” 
William  S.  Gray;  Univ.  of  Chicago 
Press,  1935.  A  book  every  newspaper 
man  could  profit  by  reading. 

•  “The  Experimental  Study  of  Read¬ 
ing,”  M.  D.  Vernon;  Cambridge  Univ. 
Press,  1931.  Good  summary  of  entire 
field. 

24th  and  36th  Yearbooks,  National 
Society  for  the  Study  of  Education; 
Evanston,  1925,  1937. 

•  Most  va!tinb1e. 

■ 

Installs  Wirephoto; 
Remodels  Department 

Ihe  installation  of  an  Associated 
Press  Wirephoto  receiver,  probably 
with  transmitter  attadied,  early  in 
March,  will  make  the  Haiiford 
(Conn.)  Courant  the  first  newspaper 
in  that  state  to  be  serviced  with  Wire¬ 
photo  directly  to  its  own  office. 

The  installation  of  the  Wirephoto 
machine  will  be  just  one  step  in  the 
re-furbishing  of  the  Courant  photo 
department.  A  new  portrait  studio 
will  be  set  up,  and  scientific  flood- 
end  spotlighting  vrill  be  used  instead 
of  flashlight. 
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SERIES  AIDS  CHILDREN 

Several  himdred  underpiivileged 
•chool  children  are  enjoying  hot 
lunches  without  cost  now  as  a  result 
of  a  series  of  articles  in  the  Norfolk 
(Va.)  Ledger-Dispatch,  exposing  a 
apprising  condition  of  undernourish¬ 
ment  among  the  students.  Material 
Was  gathered  and  written  by  Tom 
Heilly  and  William  Brent,  reporters, 
onder  the  direction  of  Tom  Hanes, 
managing  editor. 


Patterson,  Clous 
Address  Del-Mor-Va 

Paul  Patterson,  president  of  the 
Baltimore  Sunpapers,  and  Henry  T. 
Claus,  president  of  the  Wilmington 
(Del.)  Jgnmal-Every  Evening  and 
News,  were  among  the  principal 
speakers  at  the  annual  meeting  of 
the  Del-Mar- Va  Press  Association  and 
the  Maryland  Press  Association  in  the 
Hotel  DuPont,  Wilmington,  Jan.  27. 

Mr.  Claus,  discussing  attacks  now 
being  made  upon  the  press  in  certain 
quarters,  said,  “it  is  unfortunate  that 
newspapers  themselves  cannot  escape 
responsibility  for  some  of  the  agitation. 

“For  years  some  newspapers  coim- 
tenanced  offenses  against  the  pub¬ 
lic  taste  which  led  many  citizens  to 
believe  the  press  shoxild  be  subjected 
to  some  regulation  more  stringent 
than  those  laws  already  covering  libel, 
slander  and  defamation  of  character.” 

Mr.  Patterson,  reviewed  the  history 
of  the  Elkton  (Md.)  Cecil  Democrat, 
which  is  celebrating  its  himdredth 
birthday,  and  said  it  was  a  weekly 
newspaper  which  for  years  has  set 
a  high  standard  in  Maryland  and  on 
the  Peninsula. 

All  officers  of  the  Del-Mar-Va  and 
the  Maryland  associations  were  re¬ 
elected  at  the  morning  business  ses¬ 
sion. 

The  officers  of  the  Del-Mar-Va  As¬ 
sociation  are:  president,  W.  Mxurray 
Metten,  News-Journal  Company;  vice- 
president,  Max  Chambers,  Preston 
(Md.)  News;  secretary-tereasxuer,  A. 
O.  H.  Grier,  News-Journal  Company. 

Officers  of  the  Maryland  Press  As¬ 
sociation:  president,  Leo  M.  Moore, 
Havre  de  Grace  (Md.)  Ledger;  vice- 
president,  J.  A.  McDaniel,  Federals- 
hurg,  (Md.)  Times;  secretary-treas¬ 
urer,  S.  E.  Shannahan,  Easton  (Md.) 
Star  Democrat. 

m 

Oregon  Press  Group 
Elects  McKinney 

Eugene,  Oregon,  Jan.  29 — The  Oregon 
prune  was  warmly  championed,  and 
propaganda,  labor  news,  ffie  Oriental 
situation,  newspaper  make-up,  fea¬ 
tures,  advertising  and  other  topics 
were  discussed  from  all  angles  at  the 
22nd  annual  Oregon  Press  conference, 
held  Jan.  26  and  27  on  the  University 
of  Oregon  campus. 

Verne  McKinney,  publisher,  Hills¬ 
boro  Argus,  was  elected  president. 
George  Turnbull,  professor  of  journal¬ 
ism,  again  named  secretary. 

T^e  Vale  Malheur  Enterprise,  edited 
by  Arthiu:  H.  Bone,  was  announced 
winner  of  the  Hal  E.  Hoss  memorial 
trophy,  awarded  aimually  by  Sigma 
Delta  Chi  for  the  best  weekly  paper. 

Hie  Oregon  prime,  hailed  as  a  lus¬ 
cious  but  misunderstood  fruit,  needs 
first  of  all  a  cooperative  promotion 
program,  which  can  be  brought  about 
by  a  legislative  machinery.  Merle  W. 
Manly,  vice-president  of  Botsford, 
Constsintine  and  Gardner,  Portland, 
declared  in  an  address.  New^iaper- 
men  taking  part  in  the  discussion  were 
imanimous  in  agreeing  that  a  vigorous 
advertising  program  should  be  adopted. 
Financing  by  assessing  prunes  to  be 
canned  was  a  part  of  the  proposal, 
and  the  act  should  also  make  it  pos¬ 
sible  for  Oregon  and  Washin^n 
growers  to  cooperate  in  the  program, 
Mr.  Manly  said. 

■ 

ENGEL  TO  MANCHESTER 

William  C.  Engel,  formerly  classi¬ 
fied  advertising  manager  Washington 
(D.  C.)  Daily  News,  has  been  ap¬ 
pointed  to  similar  position  by  the 
Manchester  (N.  H.)  Union-Leader. 
Engel  previously  was  with  the  Des 
Moines  (la.)  Register-Tribune  and  the 
Chicago  Tribune. 


101  PAPERS  RAISED  RATE 

According  to  figiires  just  released 
by  Walter  E.  Botthof,  president  oi 
Standard  Rate  &  Data  Service,  101 
newspapers  throughout  the  coimtry 
announced  rate  increases  during  1939, 
while  10  newspapers  decreased  their 
rates.  The  first  figure  includes  eight 
papers  that  increased  their  rates  and 
changed  from  a  flat  to  a  sliding  scale 
arrangement  and  one  paper  that 
changed  from  a  sliding  scale  to  a  flat 
rate  basis  while  increasing  its  rate. 
The  total  number  of  papers  dtanging 
from  a  flat  to  sliding  scale  basis  in 
1939  was  51,  while  those  changing 
from  sliding  scale  to  flat  rate  was 
eight.  During  the  year,  38  papers 
established  rates  for  15,000,  20,000  and 
25,000  line  contracts.  This  practice 
was  inaiigurated  during  the  closing 
months  of  1938  and  the  first  four 
months  of  1939.  It  was  adopted 
mostly  in  the  south  and  southwestern 
states. 


CONTEMPT  HEARING 

The  case  of  Louis  F.  Budenz,  edi¬ 
tor  of  the  Midwest  Record,  Chicago 
weekly  newspaper,  has  been  set  for 
Feb.  14  in  connection  with  charges  of 
criminal  emtempt  of  court  brought 
by  the  Chicago  Herald- American. 
Budenz  is  charged  with  publishing 
criticism  of  Superior  Judge  John  J. 
Lupe’s  ruling  against  the  Hearst  guild 
strikers  imder  the  injunction  granted 
the  newspaper. 


Miller  President  of  ' 
Michigan  Assn. 

Floyd  J.  Miller,  publisher.  Royal  Oak 
Daily  Tribune,  was  electe$l  president  of 
the  Michigan  Press  Association  at  its 
65th  annual  convention  held  on  the 
Michigan  State  College  campus-  at 
East  Lansing  this  wedc. 

The  convention,  unusually  well- 
attended  with  150  newspapers  repre¬ 
sented  by  about  250  persons,  went  on 
record  in  resolutions  in  favor  of  the 
creation  of  “consumer  committees”  in 
Michigan,  newspaper  -  inspired,  to 
“encourage  better  understanding  of 
the  functions  of  advertising  and  af¬ 
ford  an  agency  for  a  review  of  any 
complaints  as  to  misrepresentation 
of  merchandise  in  retail  advertising 
statements  appearing  in  any  media.” 

The  following  trophies  for  commu¬ 
nity  service  were  awarded  to  news¬ 
papers  by  the  Michigan  State  Cham¬ 
ber  of  Commerce: 

Weekly,  Belleville  Enlerprite.  Daily.  Mid¬ 
land  Daily  News. 

Prizes  for  general  excellence  went  to: 
Weekly,  over  1,500  circulation:  Livingstone 
County  Republican  Press.  Weekly,  under 
1,500  circulation:  Morenei  Observer.  Daily, 
under  10,000  circulation:  Marquette  Mining 
Journal. 

MARKS  50th ‘year 

Celebrating  its  5()th  anniversary, 
the  Spartanburg  (S.  C.)  Herald  pub¬ 
lished  an  edition  of  122  pages  Jan. 
28.  More  than  500  local  photographs, 
in  addition  to  twelve  especially  drawn 
cartoons  were  used. 


DO  YOU  KNOW  THAT 

More  than  one  hundred  cities  with  daily  newspapers 
have  no  gas? 

For  instance,  Logan,  Utah,  population  1 0,000,  never  had 
any  gas  for  lighting,  heating  or  cooking. 

HOWEVER — there  are  5,000  electric  meters  in  Logan 
and  they  have  electric  light,  heat  and  power. 

DO  YOU  KNOW  THAT 

1,510  individual  markets  are  analyzed  in  a 
uniform  and  authentic  manner,  and  vital 
statistics,  ail  up  to  date  are  to  be  found  in 

EDITOR  AND  PUDLISHED 
MARKET  GUIDE  FOB  1940 

Issued  November  25th,  1939 


Your  copy  is  ready.  Not  for  sale,  but  you  may  have 
details  by  writing  to 

EDITOR  AND  PUDLISHEB 

1700  Times  Building  New  York  City,  N.  Y. 
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EDITOR  &  PUBLISHER 


Charlie  Miller 
Dies  at  57 
In  Birmingham 


papers,  who  wrote  several  books  GUILD  ELECTIONS 
dra^  from  his  experiences,  died  Jan.  Philadelphia 

^  Inquirer  copy  desk,  was  r'M:ently 

Ellison  Young,  managing  editor  of  elected  president  of  the  PhUadelphia- 
Windsor  (Ont.)  Star  since  1919,  died  Camden  Newspaper  Guild.  Stanley 


i 


Prominent  os  Newspaper 
Advertising  Executive  .  .  . 
Ex-President  of  NANE 


Jan.  30  foUowing  a  four-day  ill-  £.  Wolfe  heads  die  Youngstown,  O. 

vhapler.  Tom  0‘(^  iiuor.  Los  Angeles 


e  r  V  I  e  e 
u  p  p  I  i  e 
—  F  O  R  — 


Mrs.  Emma  Shaw  Colcleuch,  93,  Evening  News  reporter,  has  been  re- 
pkmeer  newspaper  wixnan  who  re-  elected  president  of  the  Los  Angeles 


^  ■  tiled  at  83  as  editor  of  the  Providence  Guild. 

Ex-President  of  NANE  (R.  I.)  Journal’s  women’s  page,  died 

Jan.  29  in  Miami,  following  a  short  BILL 
Charlie  Miller,  57,  a  nationally  juness.  Am, 

lown  newspaper  executive,  who  Howard  A.  Welsh,  63,  retail  adver-  has  ix 


Newspapers,  Periodicals 
Advertising  Agencies 
National  Advertisers 


BILL  EXEMPTS  WRITERS 


CircalotioR  Promotioa 


known  newspaper  executive,  who 
served  as  merchandising  and  adver¬ 
tising  counselor  - 


Albanv^  Jan.  31-1^e  L^islature  our  r.cent  conust  on  »  M.tion.l  Wetui 


has  passed  unanimously  and  sent  to 


tising  manager.  Son  Francisco  Chron-  Governor  Herbert  H.  Lehman  a  bill 


of  Birmingham 
(Ala.)  Post  for 
the  last  fou 
years,  died  Jan. 
25  in  a  Birming¬ 
ham  hospital  af¬ 
ter  a  three- 
month  illness. 

Mr.  Miller  was 
an  organizer  of 
the  National  As¬ 
sociation  of 
Newspaper  Ex¬ 
ecutives  and  up¬ 
on  his  retire- 


icle,  died  Jan.  22  of  a  heart  attack.  which  would  grant  exemption  frmn 


Lester  F.  Davis,  53,  brother  of  jury  service  to  news  editors,  editorial 
Howard  Davis,  business  manager  of  writers,  reporters  and  copyreaders  ac- 


prodnced  $122,284.50  and  nearly  50,040 
in  inbaeriptioni,  breaking  5  world  'Ht- 
ordi.  Write  or  wire  for  tree  anrvey  •( 
your  fleld.  Hudson  De  Priest  k  Asso¬ 
ciates,  246  Fifth  Avenue,  New  York. 
N.  Y. 


New  York  Herald  Tribune,  and  asso¬ 
ciated  with  Heidenreich  &  Von  Nos¬ 
trand,  merchant  engineers,  Scranton, 
Pa.,  died  there  Jan.  26. 

Colvin  C.  Bowsfield,  84,  former 
farm  editor  of  the  St.  Joseph  (Mo.) 
News-Press  &  Gazette,  died  Jan.  28 
at  St.  Joseph.  Author  of  books  on 
farming  and  contributor  to  newspa¬ 
pers  and  magazines,  Mr.  Bowsfield 
served  for  a  number  of  years  as  a 
Washington  newspaper  correspondent 


tively  and  regularly  employed  by  Succ.»^^^  eont^^^^ 

daily  or  weekly  newspapers.  Occidental  Building,  Indianapolis. 


CLASSIFIED 

RATES 


Direct-Mail  Service* 


Our  Proceia  Letter*  are  taken  tor  persoaal 
communications.  Try  n*.  Complete  mail- 
ing  service.  Perfect  Letter  Co.,  80  I. 
2 1st  St.,  N.  Y.  C. 


ment  June  15,  1921  in  Atlanta  after  one^e  was  on  the  Chicago 

Mrving  for  two  years  as  president,  staR. 

Walter  Haldeman  Pearce,  57,  as- 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  time*  —  .40  per  line 


CM  Editioe* 


Historical — Spedel  Events 
Ethical  selling  brings  results — permits  is- 
peats.  National  and  State  prises  for  tvi 
years.  Available  late  in  March.  Refsr 


he  was  the  recipient  of  a  chest  of 


ences.  Bos  116,  Editor  k  Publisher. 


silver  containing  more  than  1000  sistant  editor  of  Conger’s  Eye,  racing 


pieces.  The  organization  was  a  pre-  publication,  and  grandson  of  Walter 


decessor  of  the  current  Newspaper  N.  Haldeman,  founder  of  the  Liouis- 


Advertising  Executives  Association. 

Started  a*  SolicHer 


willc  Courier  (now  Courier- Journal 
and  Times,  died  Jan.  28  in  Miami, 


"HELP  WANTED" 
(Cash  with  Order) 

1  time  —  .90  par  line 

2  times  —  .80  par  lino 
4  time*  —  .70  par  line 


Special  Service* 


.,  Fla.  Mr.  Pearce  was  a  former  sports 

s  t  ‘Editor  of  the  LouisviUe  paper, 

for  the  Chattanooga  News,  he  eventu-  _  „ 

Paul  W.  Brink,  25,  courthouse  re¬ 


ally  became  assistant  business  man- 


"BUSINESS  OPPORTUNITIES" 
(Cash  with  Order) 

I  time  —  .90  par  line 
4  times  —  .70  par  line 


Beprlnts  of  every  description,  direct  fna 
your  “copy,"  even  though  conteiniai 
pictures  end  diagrams  I  All  sises  sap- 
plied.  500  copies  (8)4x11*)  $2.(1; 

additional  hundred  copiea  only  82c.  Evm 
lower  prices  on  quantity  orders.  Inlet 
mative  Manual  free.  LAUREL  PRO- 
CESS,  480  Canal  St.,  N.  Y.  0.  Telephoai 
WAIker  5-0526. 


ager  holding  that  post  until  1911  You^stoum  (O.)  Vindicator, 

when  he  became  business  manager  ^  Indiana  (Pa.) 


of  the  Louisville  Herald.  In  1914  General  Hospitel,  from  injuries  s^- 


fered  when  his  automobile  crashed 


he  resigned  to  become  sales  manager  aummonne 

of  the  Rhodes-Burford  furniture  store  Indiana, 

chain.  Later  he  resigned  to  become  ■ 

assistant  to  the  publisher  and  adver-  C!  TTiint 

tising  manager  of  the  Birmingham  V Y  llilUlIi  Oa  XJiUIll# 

Mr.  Miller  left  Birmingham  to  be-  Newark,  N.  J., 

come  business  manager  of  the  At- 


OTHER  CLASSIFICATIONS 
(Coth  with  Order) 

I  time  —  .90  per  lino 
4  time*  —  .70  per  lino 


OpporfaaWiat 


Count  6vo  words  to  lino,  box  number  to 
bo  counted  o*  throe  words.  Minimum 
space,  throe  linos.  References  roquirod 
with  "Business  Opportunities"  and  ether 
ods  involvinq  solo  of  proparty  or  qoods. 


Buslneas  Manager  to  invest  in  publicatiM 
of  80,000  circulation.  Box  187,  Editor  I 

Publisher. _ 

Wanted;  Printer  with  Job  equipment  to 
eatablish  in  good  industrial  city  in  nortk- 
ern  Michigan.  County,  city,  village  snS 
industrial  business  assured.  Send  coa 
plete  list  of  equipment  in  first  letter 
Address  Box  180,  Editor  k  Publisher, 


Halp  Waatad 


lanta  Georgian  and  American.  After 
three  years  he  was  named  assistant 
publisher  of  the  Baltimore  News. 

Following  another  brief  stay  in  the 
business  world  because  of  the  illness 
of  his  wife,  Mr.  Miller  re-entered  the 
newspaper  business  in  1931  as  gen¬ 
eral  manager  of  the  New  Orleans 


Publisher,  Dead 


FORMS  CLOSE  THURS.  NOON 


In  answerinp  advertisements  of  the  "WW/ 
Wanted'*  nature,  it  is  advisable  to  subm 
eopics  of  references  rather  than  the  originals. 
Copies  serve  the  purpose  and  avoid  possihU 
toss  of  originats. _ 


Stmdoy  Call  President, 
61,  Ordered  “Death 
Watch"  on  Himself 


A  four  fimo.  "Sihiafion  W.nfod"  ad  car-  AdverUslng  Manager  -  Southesstern  dsilj 
ri#s  with  It  A  six-month  roQistrdtion  in  tho  offers  resl  opportoDitj  to  sessoned  msn 


William  Southworth  Hunt,  61,  presi- 


States  and  advisoir  exwutive  of  the  dent  and  publisher  of  th^  Nervark  tf!^,cZes  The^ZJ’re 


Orleans,  (N.  J.)  Sunday  Call,  died  Jan.  26  at 


Shreveport  and  Monroe,  La.  On  his  home  in  South  Orange,  N.  J., 
leaving  New  Orleans,  he  bec^e  gen-  after  an  illness  of  a  year. 


s»  wirn  IT  a  six-monTn  raQiSTrdTion  in  tna  offers  real  opportonity  to  sessoned  msn 

Partonnal  Sarvica,  Applicants  ara  raqis-  ager  of  deinuustratcd  ability  to  product 

farad  only  in  this  manner.  linage  under  adverse  competitivt 

conditions.  A  stiff  assignment;  only  > 
-  ■  -  -  ■■  ■  ^  -  -  -  thoroughly  capable  man  can  fill  it.  Fair 

EWSPAPERS  BOUGHT  AND  SOLD  salary  with  attractive  commiasions  on  is- 

_ _ creased  revenue.  Box  115,  Editor  k  Puk- 

'operties  listed  beltm  are  offered  either  by  liaher. 

the  publishers  themselves  or  by  Ike  more  Oeneral  Manager  for  Pacific  Northwest  ex- 
reliable  brokers  in  the  field.  elusive  daily,  city  of  10,000.  Advertisini 

- -  sale  ability  required,  ^nd  photograph. 


NEWSPAPERS  BOUGHT  AND  SOLD 


eral  manager  of  the  Louisville  Post.  Mr.  Hunt,  who  had  not  been  active  - ; — -  „  „  - : - 

telephoned  his  ^Tg%^“oO?‘i‘n’'n«lly *to®  5we„r.®*Pr™; 
ill  health  but  m  1936  returned  to  the  office  Jan.  20  and  instructed  the  staff  $ioo,ooo,  cash  $50,000.  Aiao  others. 
Birmingham  Post  as  merchandising  to  nut  his  obituarv  in  tvnn  and  .s^t  nn  Harwell  &  Fell.  Birmingham,  Ala 


Newspaper*  Per  Sale 


ill  health  but  in  1936  returned  to  *e  office  Jan.  20  and  instructed  the  staff 
Birmingham  Post  as  merchandising  to  put  his  obituary  in  type  and  set  up 


and  advertising  counselor. 


a  “death  watch”  at  his  home  on  the 


PROSPEROUS  SMALL  DAILY 


Survivors  include  his  wife,  his  chance  that  he  would  die  before  the  ®ThV Vonntrv‘"  oZn»v ‘.I'ft 


mother,  two  sisters  and  two  Sunday  edition  went  to  press, 
brothers.  ^  From  Old  Newspapor  Family 

He  represented  the  fourth  genera- 
tion  of  his  family  in  the  newspaper 
gil  1^1/  business,  a  great  grand-father  having 

been  Sylvester  Southworth,  one  of 
CHARLES  W.  HUNTEJR,  67,  pub-  Wadiington  correspondents 


d^bituarp 


the  country.  Oounty  seat  city  8.000,  rich 
county,  ideal  reaidential  city,  fine  bnsi- 
neaa  aection,  prosperous  permanent  in¬ 
dustries;  Fine  plant  in  new  fire-proof 
bnilding,  which  can  be  bought  or  leased. 
Business  and  plant  priced  at  $50,000, 
with  $20,000  down.  Making  money,  with- 
ont  business  being  pushed.  Central  U.  8. 
and  fine  climate. 

LEN  FEIOHNER  AGENCY, 
_ KaahvUle,  Michigan _ 


references  and  previous  salaries  in  first 
letter  to  Box  138,  Editor  k  Publisher. 

Italian  Man  wanted  who  is  able  to  ru 
weekly  newspaper.  Address  P.  0.  Box 
1482,  Providence,  Rhode  Island. 

Hen  (5)  experienced  in  newspaper  circuit 
tion  promotion  long  campaign  using  in 
surance;  salary  and  commission.  Apply  7* 
Bank  Street,  Newark,  New  Jersey,  Mon¬ 
day,  Tuesday  and  Wednesday,  February 
5th,  6th  and  7th.  10:00  A.H.  Mr.  Ms- 
ginuess. 


If  Looking  For 

A  JOB 


lisher,  TaUahassee  Ftorida  State 


News,  died  Jan.  23  in  the  U.  S.  Vete-  [ather,  I^.  Sa^ord  Hunt,  had 


rana  Hospital,  Lake  City,  Fla. 


been  editor  of  the  Buffalo  (N.  Y.) 


W  <;ttn«5ok  70  niihlLither  father  William  T.  Hunt 

W.  SrasoN,  70,  pub^er  Sunday  Call  untU 

on  (Mo.)  Record  and  the 


supply  business;.  6,000  population;  $70.- 
000;  $25,000  cash.  A.  W.  Stypes,  Hills 
Bldg..  San  Francisco. 


Charles  W.  Stinson,  70,  publisher 
of  the  Canon  (Mo.)  Record  and  the 
Monticello  (Mo.)  Lewis  County  Jour- 


:S9-164  Relative  tvenlag  paper  in  fast 
growing  Southern  town  of  20,000  pop. 
Only  about  $50,000  cash  needed. 
MURRAY  E.  HILL  k  ASSOCIATES 


Mr.  Hunt  was  bom  in  Newark,  Nashville 


nal  and  formerly  adverl^ing  laager  grandfather  had  gone  ta  - 

I  M  ®  ’IT  i  f 1867  to  be  editor  of  the  Newark  Daily  Naw*pap.r  Brekar* 

field  and  the  Memphis  (Tenn.)  Com-  a  and  for  a  short  time  edi-  - — - 

mercial  Appeal,  di^  Jan.  22  at  Canton  .  .  r'oii  h  ’  «  Capable  handling,  bnymg,  selling,  mergers 

fnllnwrinv  a  rxaraivtir  utroke  suffered  Sunday  Call.  He  Was  No  leases  or  trades.  Highest  references 

toiiowing  a  paralytic  stroke  suitereo  Vaie  TinSver-ciw  ir.  len  fetghner  agency.  Nashville.  Mich 


N«w*papar  Brekar* 


No  leases  or  trades.  Highest  references. 


Jan.  19. 

Chandler  C.  Harvey,  73,  for  the  last 


graduated  from  Yale  University  in  LEN  FEIGHNER  AGENCY,  Nashville,  Mich 
1903,  Confidential  handling,  newspaper  sales,  pnr 


Joining  the  Sunday  Call’s  staff  after 


years  editor  and  publiAer  ot  the  leaving  Yale,  he  served  as  proof-  6' 


Fort  Fairfield  (Me.)  Revieto,  died  Jan 
25. 


reader,  reporter,  dnma  editor, 
sports  editor  and,  after  1917,  as  man- 


Confldential  handling,  newspaper  sales,  pnr- 
chases,  financing  and  appraisals.  News¬ 
paper  Appraisal  Coiporatiom  Times 
Bnilding,  Times  Square,  New  York. 


VIn  Any  of  Tkett  FleMe: 

AdvertWni  Meiweement 

Owlatlon  »»»e*wnle«| 

Editorial  Piibikhy  1 

Utilize  Thtee  Servkee 
1.  Draft  a  four  time  sd  settmg  forth  your 
quslificatioDt  and  send  H  to  ns  with 
payment.  (Count  five  words  to  the 
tine;  40e  per  line,  per  ianie).  For  a 
month,  your  meesnge  will  reach  pro¬ 
spective  employera  Many  havt 
been  pineed  dire^  in  thin  muner.  | 
2.  m  oat  aompletcly  the  Fctionnei  ip- 
pliestion  that  will  be  cent  you  upon 
meeiptafid.  This  will  be  kept  in  our 
filce  tos  dx  months.  It  will  make  your 
rneord  nvafiahie  to  the  pubUriien  and 
euoutives  etBminpoa  m  eaaMnntly 
tor  aunlayesa  Your  eonfideoee  ra> 


r  net  now  to  e 
(t  Thnrtoay. 


Arthur  Pole  Nicholson,  70,  for-  aging  editor.  An  interlude  found 
mer  Parliamentary  correspondent  of  h^  as  editor  of  the  Newark  Star- 


Newspaper*  Waafod 


the  London  Times  and  other  news-  Eagle. 


Smart  dally;  TIME  k  LIFE  employee.  See 
‘  ‘  Sitnationn  Wanted  —  Administrative" 
advertisement  listed  under  Box  140. 


PERSONNEL  SERVICE 

Editor  A  Pabltoher 
17ee  Times  Bldg. 

TtaMB  8«.  N.  T.  0. 


HELP  WANTED  (Coat'd) 


STAMP  EDITOR  I 

(IM  of  AmeriCA’i  lorgeit  newipopars 
if  leeking  •  Stamp  Editor  who  has  writ¬ 
ten  eztensirely  for  Philatelic  Publications 
snd  who  can  submit  samples  of  his  work. 
It  will  be  necessary  for  this  Stamp  Edi¬ 
tor  to  act  •as  advertising  solicitor,  so 
that  a  wide  acquaintance  among  the  trade 
will  be  given  consideration.  In  respond- 
give  full  information  with  reference 
to  background,  education  and  experience. 

All  replies  will  be  treated  in  the  striet- 
Mt  confldenee.  Salary  to  start  $50  a 
week  and  commissions.  Box  A-7S,  340 
Cast  140th  St.,  New  York  Oity. 


Itidlcate  Salesmen  to  handle  self-support¬ 
ing  church  page.  Generous  commission 
kasis.  Box  120.  Editor  A  Publisher. 

1ft  roqnlre  the  serrlees  of  an  experienced 
Classified  Advertising  Manager.  Reqnire- 
■ent:  organise  his  own  department;  share 
equally  in  profits — no  salary — drawing 
when  qualified.  53.702  ABC  An^o-Jewish 
Kewspaper.  Box  135,  Editor  ft  Publisher. 


SitaatioM  Waatad 
Adaiaistralive 

Alls  soccessful  operator,  expert  all  depart- 
■ents.  Recently  completed  important  re¬ 
organisation  seeks  another  sick  one  or 
permanent  Job  as  backstop  to  busy  ex- 
oeative  of  a  large  or  medium -sized  paper 
where  general  knowledge  and  ability  to 
■ake  economies,  friends,  circulation,  ad¬ 
vertising  increases  and  profits  will  pro¬ 
vide  good  future.  University  graduate. 
Internationally  known  references  include 
Journalistic  leaders.  Box  S0S2,  Editor 
ft  Pnblisher. _ 

tosptlonal  Tonng  Itan,  27,  desires  to  in¬ 
vest  $5,000  and  services  as  assistant  gen- 
trsl  manager  or  publisher's  assistant  on 
smart  daily,  whose  publisher  has  in  mind 
retirement  within  the  next  ten  years. 
Box  140,  Editor  ft  Publisher. _ 

iDoileneed  manacer  wants  larger  field. 
Now  managing  small  daily,  which  is  mak¬ 
ing  profit  for  first  time.  Knows  how  to 
increase  advertising  and  circulation.  Best 
references.  Box  0971,  Editor  ft  Pnblisher. 

SECRETARY-ASSISTANT 
Tstng  lady.  Ten  years'  experience  secre¬ 
tary  to  General  Manager  two  metropoli¬ 
tan  dailies.  Good  at  figures,  advertising 
detail.  Accustomed  responsibility.  Good 
background. 

Box  0868,  Editor  ft  Publisher 

Sitftotions  Waiitod 
Advertising 

Ate  public  relations  and  sales  promotion 
man,  with  18  years'  newspaper,  magazine, 
agency  background.  Advertising,  circu¬ 
lation,  editorial.  Direct  mail.  Estab¬ 
lished  record.  Box  121,  Editor  ft  Pub¬ 
lisher^^ _ 

Ad  Han — 28;  ten  years'  daily.  A-1  layout. 
Bps  122,  Editor  ft  Publisher. _ 

IDVER'nSING-BUSINESS  MANAGER 
fsr  daily  seeking  invigoration.  Nine  years 
small,  Metropolitan  markets,  staff  and 
management  positions.  Theoretic  and 
ampiric  background  all  departments:  Vi¬ 
toria!,  circulation,  mechanical,  promotion, 
Mies.  Present  situation  five  years  (one 
of  country's  outstanding  newspapers), 
hut  prefer  city  of  60,000-200,000  where 
there's  a  broader  opportunity  for  tackl¬ 
ing  tough  Job,  accomplishment,  snd 
consequent  growth.  Base  plus  percentage 
on  results,  or  salary  (open).  Age  28. 
Box  125,  Editor  ft  Publisher. 

AlvortUlnf,  experienced  promotion  man. 
Original  ideas  to  increase  linage.  Excep 
tionsi  salesman,  copy,  layouts.  Go  any- 
where.  Box  132,  Editor  ft  Publisher. 
fttvsTtUlng  Manager,  Publisher’s  Assistant. 
Interested  in  daily  with  later  opportunity 
to  purchase.  Box  136,  Editor  ft  Publisher. 
ftdrsMsing  Solicitor  —  Fifteen  years'  ex¬ 
perience  regular  display  and  special. 
Energetic,  copy  writer,  reliable.  Box 

0655,  Editor  ft  Pnblisher. _ 

Umtislng  Space  Salesman  now  employed 
wishes  to  make  change.  Six  years'  ex¬ 
perience — local,  national.  Single,  age  26. 

Box  9977.  Editor  ft  Pnblisher. _ 

Qusifled  Sales,  promotion  man ;  age  27 ; 
married;  personable;  excellent  references. 

Box  143,  Editor  ft  Publisher. _ 

Oipywriter,  smart  women's  angle;  news¬ 
paper  and  agency  experience;  city,  coun- 
try.  Box  9852,  Editor  ft  Publisher. 

For  a  Good,  Small  Magastne — 
Advertising  Manager  professional  magazine, 
experienced  merchandising  and  sales,  well 
sequainted  New  York  advertising  field, 
will  represent  in  East.  Proven  capable 
through  well  planned  sales  program.  Let 
me  submit  full  confidential  analysis  your 
pablication — mv  proposition.  Box  183, 

Editor  ft  Publisher. _ 

Emotion  man,  varied  experience  in  classi- 
fied.  cirenlation,  market,  and  editorial. 
Nine  years’  advertising  experience.  Box 
•872.  Editor  ft  Publisher. 


Sitmotioiis  Waatmd 

Advertising  (Coat’d) 

Mew  York  Hath  Mo  Charm 
Experienced  advertising  man,  now  employed 
on  leading  New  York  newspaper,  seeks 
position  away  from  New  York.  Thor¬ 
oughly  experienced  classified,  display, 
space  selling — copy  writing,  copy  lay¬ 
out,  promotion,  sales  management.  Six  ^ 
years  in  present  Job — outstanding  record 
— full  details  on  request.  Age  26.  Box 

181,  Editor  ft  Pnblisher. _ 

Successful  builnesialmUdar  converts  tech¬ 
nical  knowledge  into  liason  work  provid¬ 
ing  new  friends  and  linage.  Seeks  post  as 
aide  to  General  or  Advertising  Manager. 
Box  0900,  Editor  ft  Pnblisher. 

Sitmatioms  Wamtmd 
Circnlatinn 

AdmlnlztratlTe,  Circnlation-buUder 
Can  bring  to  a  promoted  Cirenlation  Man¬ 
ager  a  complete  knowledge  of  all  news¬ 
paper  departments  plus  Circulation-build¬ 
ing  ideas.  University  graduate.  Box 

9088,  Editor  ft  Publisher. _ 

Circulation  Manager:  A  young  American, 
32.  Circulation  and  goodwill  builder. 
Thoroughly  trained,  and  experienced  for 
10  years,  in  all  phases  of  circulation. 
Expert  in  Boy  Promotion,  economic  man¬ 
agement  and  original  ideas.  Prefer  2nd 
paper.  Will  locate  anywhere.  Box  9868, 

Editor  ft  Publisher. _ 

Olreulntlon  Snperwisor,  20.  Nine  years  Home 
Delivery,  Country,  City.  East  preferred. 
Now  available.  Box  9062,  Editor  ft  Pub¬ 
lisher. 

Sitmatioms  Wamtmd 

Editorial 

Able  administrator,  circulation  -  building 
ideas  seeks  post  as  assistant  to  Editor  or 
owner.  Widely  travelled,  civic  leader,  uni 
versity  graduate.  Box  0983,  Editor  ft 
Publisher. _ 

Ambitions  young  reporter,  wishes  change. 
Eight  years'  experience,  general  news, 
sports,  rewrite.  Three  years  with  world's 
largest  news-gathering  association.  Box 

124,  Editor  ft  Pnblisher. _ 

Cameraman — 27,  Fast,  versatile  workman. 
Excellent  picture  Judgment.  Top  refer¬ 
ences.  Wide  experience.  Now  available. 

Box  9876,  Editor  ft  Pnblisher. _ 

College  graduate,  experienced,  28.  Has  been 
reporter,  rewrite  man,  radio  newscaster. 
Bhorthand.  Go  anywhere  on  daily  or 
weekly.  References.  Box  9956,  Editor 

ft  Publisher. _ 

Competent  young  reporter,  years  all 
beats  and  desk  small  daily,  wants  larger 
opportunity.  University  graduate,  24, 
single,  now  employed.  Excellent  refer- 
ences.  Box  9834.  Editor  ft  Publisher. 
Copy  Desk  Man,  age  29;  six  years'  news 
experience,  seeking  any  editorial  position 
on  medium-sized  daily  or  weekly.  Copy 
desk  preferred.  College  graduate.  Two 
years  copy  desk  and  reporting,  Sche¬ 
nectady  Gazette ;  two  years  editing  and 
breadcasting  UP  news,  WGY,  Sche¬ 
nectady;  one  year  covering  New  York 
Senate,  UP,  Albany;  one  year  same 
capacity,  AP,  Albany,  Also  covered 
state  appeals  court.  References  and 
by  lined  w  ire-service  stories  available. 
Also  interested  in  work  as  adver¬ 
tising  assistant  small  firm.  Know 
typogriuihy,  printing,  photography.  Bdx 
9905,  Editor  ft  Pnblisher. 

Editor-Beporter,  news  or  sports.  Five  years 
experience  A-1  daily.  Young,  single. 
Camera.  References.  Box  9961,  Editor  ft 

Publisher. _ 

Editor  —  Telegraph,  makeup,  copyreader; 
also  rewrite.  Handle  sports.  Lung  ex¬ 
perience.  Unquestionable  references. 
Married.  Box  9955,  Editor  ft  Publisher. 
Editorial  Assistant;  20;  thorough  ground¬ 
ing  country  weekly;  no  Job  too  humble; 
modest  wage;  excellent  references.  Box 

9923.  Editor  ft  Publisher. _ 

Established  1916,  good  head,  feet,  employed 
14,000  daily,  top  assignment-photo.  One¬ 
time  Metropolitan  pix.  All  news.  Never 
tired-fired.  Can  forget  University.  May 
be  married.  Present  boss  puns.  Box 

119,  Editor  ft  Pnblisher. _ 

Experienced  reporter,  photographer  seeks 
combination  job.  College  graduate.  Fully 
equipped.  Box  9875,  Editor  ft  Publisher. 

Farm  Editor,  Rural  Promotion 
Twelve  years  on  weeklies,  dailies,  four  as 
farm  editor  daily,  some  magazine  experi¬ 
ence.  Farm  boy,  Univerzity  graduate  with 
agricultural.  Journalism  education.  Have 
managed  farm.  Can  cooperate  circula¬ 
tion,  advertising  departments.  Best  of 
references.  Now  employed — available  on 
notice.  Box  9883.  Editor  ft  Publisher. 
Mature,  experienced  versatile  writer,  edi¬ 
tor,  business  manager  seeks  position  or 
partnership  —  Metropolitan  area.  Box 

9853,  Editor  ft  Pnblisher. _ 

Mews-Editor,  Copy-Eeader.  Six  years  in 
slot  big  dailies;  strong  on  makeup;  mar¬ 
ried,  88,  sobqr,  university  education. 
Christian.  Box  9973,  Editor  ft  Publisher. 
Hewaman,  82,  e^t  years'  experience  Con¬ 
necticut  snd  Washington,  D,  0.  Job  in 
Washiimton  or  vicinity  preferred.  Box 
0874,  Editor  ft  Pulbii&er. 


Shop  at-  THE  EQUIPMENT  MART  -And  Save 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


Coiwposiae  Roem  Eqaipiaat  For  Sala 

Buy  linotypes.  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  8t.,  N.  Y. _ 

Guaranteed  Rebuilt  Linotypes  ft  Intertypes 

See  HOOD-FALCX)  CORP.  First 

225  Varick  Street _ New  York,  N.  Y. 

LINOTYPES — INTERTYPES — LUDLOW8 
Craftsmen,  307  Atlantic  Are.,  Boston 

lAnotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Moderuization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 

City. _ 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt, 
linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Modal  eSM  42-Pica  Intertype,  serial  num 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Auto¬ 
matics.  We  guarantee  new  machine  per¬ 
formance.  Payne  ft  Walsh  Corporation, 
82  Beekman  Street,  New  York. _ 

Monomelt.  Printers!  Why  Melt  twice? 
Install  Monomelt,  put  yourself  ahead 
melting  only  once  I  Delivers  hot,  clean, 
preheated  metal  to  the  machines.  In¬ 
creases  production,  cuts  costs,  reduces 
down  time.  Provides  more  slugs  of  a 
higher  quality.  Get  the  facts  I  Write: 
Monomelt  Co.,  Dept.  5,  Minneapolis, 
Minnesota. 

Machanicol  Eqnipmant  For  Sal* 

All  sixes  cylinder  presses.  Job  presses,  Kelly 
presses,  Kluge  Units,  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. 

EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Machanicol  Eqnipmant  Wantad 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 


Nawspapar  Machinist 

Dismantling,  moving,  erection;  newspaper 
press  and  stereo  equipment.  Established 
twenty- five  years;  bonded;  references. 
McCam,  phone  1,000,  Democrat,  Sedalia, 
Missouri. 

Fhote-Engraving  Eqnipmant  For  Solo 


Photo-Engraving  Equipment 
complete  film  plants 
Chemco  ImotoProducts  Company 

230  W.  41st  Street _ New  York  City 

Photo-engravinf  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  8.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 

Frasf  Room  Eqnipmant  For  Solo 

Bargain — Scott  4  Units,  double  folder,  $16,- 
000  cash  quick  sale,  36.000-42,000  per 
hour,  used  little,  23  9/16",  also  5  Units 
Hoe  and  Goss  Presses,  Wire  conveyors. 
Pony  Autoplate,  etc.  Box  9986,  Editor  ft 
Pnblisher. 

Modem  Goss  low-construction  unit-type 
presses,  arranged  with  underneath  or  end- 
roll  feed.  Available  in  6-nnit,  double 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (2214'  cut-off).  May  be 
seen  in  operation.  For  further  informa¬ 
tion,  apply,  R.  HOE  ft  COMPANY,  INC., 
910  East  138th  St.,  New  York  (Nty,  N.  Y. 

COMMERCIAL  ft  NEWSPAPER  EQUIP. 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Modem  Hoe  strsight  line  unit  type  balcony 
press  consisting  of  eight  units  and  snb- 
stmeture  with  two  pairs  of  heavy  duty 
folders  and  complementary  equipment. 
Press  is  approximately  ten  years  old  and 
has  had  excellent  care.  (Sheet  cutoff 
21 H  inches.) 

Will  sell  as  complete  machine  or  will 
consider  sale  of  two  or  more  units  to 
effect  press  capacity  desired  by  pur¬ 
chaser.  Box  0532,  Editor  ft  Publisher. 

Staraotypa  Eqaipmoaf  For  Sala 

Pony-Autoplate  with  pump.  Left  hand  ope¬ 
rated.  Plate  thickness  7/16  inch.  60  de¬ 
gree  bevel.  Prints  21)4  inch  page.  Print¬ 
ing  diameter  15  inches.  Box  0925,  Edi¬ 
tor  ft  Pnblisher. 


uesK  preierreu.  voiiege  grsuuaie.  ’iwo  ,  iai  x  j 

years  copy  desk  and  reporting,  Sche-  SitliaTIOBS  vvaBTaa 

nectady  Gazette ;  two  years  editing  and  FJltnrisI  f rnnl’il') 

broadcasting  UP  news,  WGY,  Sche-  _ xaitonai  _ 

nectady;  one  year  covering  New  York  Executive  from  up  through  ranks. 

Senate,  UP,  Alb^y ,  one  year  same  Expert  knowledge  typography,  pictures, 
capacity,  AP,  Albany,  Also  covered  ^  ^  costs.  Educated  in  law.  Will 

■b','  »”*• 

Also  intere,ted  lo  Aorh  o.  •d.er-  t-ditor  A  PubUshot.  - ^ - - 

tising  assistant  small  firm.  Know  Newswoman,  axscutlT®,  interested  in  posi- 
typography,  printing,  photography.  tion.  Excellent  experience  women  s  fea* 

9906,  Editor  A  Publisher.  tures,  social.  Assignments  through  make- 

dltor-Beporter,  news  or  sports.  Five  years  Pn'hlisher*'^*”'**  9963,  itor 

experience  A-l  daily.  Young,  single.  PuDiisner. - - - 

Camera.  References.  Box  9961,  Editor  ft  Photographer— eight  years  newspaper  ex- 
Publisher.  perience;  last  four  years  chief  photog- 

ditor  —  Telegraph,  makeup  copyreader;  ,“ywheri.““  Own‘'?omp?ete*  ^eq^p^ 

also  rewrite.  Handle  sports.  Long  ex-  ment;  also  studio  snd  magazine  experi- 

perience.  Unquestionable  references.  «  ^ 

Mamed.  Box  9955,  Editor  A  Publisher.  P  hi*  her 

PubUcity-PubUc  RelaUons— Commercial,  in- 
14,000  daily,  top  assignment  photo.  One-  educational.  M.A.  degree; 

time  Metropolitan  pix.  All  news.  Never  “  ‘  ‘  ’  -ubUcity  background.  Mar- 

tired-fired.  Can  forget  University.  May  Hed®  Sge,’29.  Box  9860.  Editor  ft  Pub- 

be  married.  Present  boss  puns.  Box 

119,  Editor  ft  Publisher.  Usher.  - - - - ^ - - 

xperleuced  reporter,  photogmphar  seeks  VdVe*rK"nLp“et’en‘t- 

combination  job  College  graduate  Fully  Pfotypist.  seeks  berth  6n  Southern 
equipped.  Box  9875,  Editor  ft  Publisher.  J^eekly  Salary  at  $20.00.  Box  129, 

Farm  Editor,  Rural  Promotion  Editor  ft  Publisher, 

welve  years  on  weeklies,  dailies,  four  as  B,porter,  23.  college  M.A..  experienced! 
farm  editor  daily  some  magazine  experi-  “'p"™  sports,  drama,  general  reporting 
ence.  Farm  boy.  University  graduate  with  i®b  anyWhere.  Box  9921,  Editor  ft  Pub- 
agricultural,  Journalism  education.  Have  j.  ^  ^ 

managed  farm.  Can  cooperate  cireula-  ^ — ; - - - — — - — r. 

tion,  advertising  departments.  Best  of  Reporter,  23,  single,  college.  Working  ^aii 

references.  Now  employed — available  on  daily.  General  reporting  desired.  West 

notice.  Box  9883.  Editor  ft  Publisher.  preferred.  Employer  references.  Box  9917, 

Utsre,  experienced  Tersntlle  wrlUr,  edi-  EdUor  *  . — - — - — ^ 

tor,  buKioess  menager  seeks  position  or  Reporter,  2^Yale  B.A.  Now  editing  trade 
partnership  —  Metropolitan  area.  Box  journal.  Want  news  Job  on  daily  any- 

9853,  Editor  ft  Pnblisher. _  where,  featore,  re-write,  copy^r^mg  ex- 

fews-Edltor,  Copy-Raader.  Six  years  in  perience. — Box  - L_£ — ; — ” 

slot  big  dailies;  strong  on  makeup;  mar-  Reporter,  34,  Yale  A.B,  economics,  weekly 
ried,  88,  sober,  university  education.  experience.  Now  on  MetropoliUn  daily. 

Christian.  Box  9973,  Editor  ft  Pnblieher.  Go  anjrwhere.  $25.00  minimum.  Box  9924, 

lewaman,  82,  e^t  years'  experience  Con-  _ Editor  ft  Publisher. - ^ - 

necticut  snd  Waahingion,  dT 0.  Job  in  Reporter,  37,  four  years  on  weekly.  Sports 
Washington  or  vicinity  preferred.  Box  re-write,  news  editor  Md  features.  Go 

0874,  Editor  ft  Pulbiaher.  anywhere.  Box  9918,  Editor  ft  Publisher. 

Mora  SHaatioBg  boHooi  Boxt  cbIbbib  Mora  SHaatloBt  boHoM  Baxt  coIbbib 


SltBotioBs  WoBtad 

Editorial  (Coat’d) 

Reporter,  31,  college,  married,  now  em¬ 
ployed  leading  daily  desire  opportunity 
editorial,  publicity.  Box  9929,  E.  &  P. 
UniTersity  graduate,  26,  seeks  broader  op¬ 
portunity.  Reporter  four  years  topiiotch 
small  daily.  Box  9968,  Editor  A  Publisher, 
Versatile  girl  reporter,  26.  General  news, 
features,  editing.  2%  years*  experience. 
Secretarial  ability.  Journalism  degree. 
Work  on  magazine  or  new'spaper.  Box 

9922,  Editor  A  Publisher. _ 

Washington  reporter,  now  corre.'-poudent 
for  prominent  trade  publicat  on.  wants 
news  berth  with  good  daily  or  weekly. 
Box  9918,  Editor  A  Pnblisher. 

Writing  Job  wanted.  Anything — Anywhere. 
Prefer  weekly  paper.  References.  Box 

9967,  Editor  A  Publisher. _ * 

Talo  Graduate  Student,  experience  large 
daily  copy-desk,  newscasting — married, 
interested  small  daily,  radio,  promotion. 
Box  9970,  Editor  A  Publisher. 

SitBatiaBS  WaBtad 
Meckaaical 

Combination  Pressman-stereo;  non-union, 
age  37;  twenty  years'  experience  all 
types  of  presses,  color  work.  References. 

Write  or  wire  Box  128,  E.  ft  P. _ 

Composing  Boom  Foreman — maximum  pro¬ 
duction,  minimum  cost.  Handle  men 
firmly,  honestly,  diplomatically.  Daily 
shopper,  circular  experience.  Box  9975. 

Editor  ft  Publisher. _ 

Mr.  Publisher — If  your  composing  room 
needs  re-organisation  in  economy  snd 
production,  you  can  employ  a  foreman 
who  will  do  it.  References.  State  pay. 

Box  9958,  Editor  ft  Pnblisher. _ 

Photo-Engraver;  desires  connection  with 
newspaper.  Experienced  in  imprbved 
methods;  quality;  and  economical  pro¬ 
duction  for  newspaper  and  commercial 
engraving!.  Refereneee.  Box  9910.  E.  ft  P. 

PRESSROOM  FOREMAN;  UNION 
Thoroughly  experienced  witU  all  makes  of 
presses.  Capable  of  managing  all  me- 
chsnicsl  departments.  References  avail¬ 
able.  Can  come  for  persanal  intsrvienr 
Box  0920,  Editor  ft  Fubliaher. 


EDITOR  &  PUBLISHER 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 

*‘M£N  WHO  FAKE  THE  NEWS"  titles  hysteria  which  clearly  leads  us  to-  Finlai 
the  third  of  four  articles  by  George  ward  the  war.”  to  tel 

Seldes,  published  in  the  Communist  He  challenges  as  “editorial,  not  truth. 


IT  T'l  I  N  rriT  T  inadvertently.  Caption  writers  can 

LJ  I  I  yJ  make  mistakes.  Kids  in  the  finishini 

^  LX  X  rooms  where  captions  are  attached  to 

service  photos  can  switch  pictures  and 
imderlines.  It  is  entirely  possible  too 
that  a  picture  service  ^tor  will  in. 
"  tentionally  mislabel  a  picture,  but 

Finland  can  be  credited  with  a  wish  that’s  a  rare  occurrence  and  one  not 


to  tell  the  truth  for  the  sake  of  the  approved  by  the  re^mnsible  execu- 
truth.  tives  of  any  major  newft  picture  ser- 


New  Masses  on  al-  news,”  the  report  of  Harold  Denny  The  remainder  of  the  article  is  con-  vice.  With  the  amoimt  of  material 

naaish  Newt  misrepresenta-  to  the  Neto  York  Times  from  Helsinki  cemed  with  rumors,  reports,  unveri-  available,  it’s  a  dumb  and  futile  trid 

I  "a  la  Finnish  war  that  “as  seems  inevitable  in  Soviet  fied  statements  from  Finnish  and  under  any  circumstances.  The  client 

'*  ^  ^  news  in  the  American  bombings,  the  victims  were  civilians,  Scandinavian  stories,  the  majority  of  newspaper  which  publishes  sudi  • 

Says  SaMas  p^ess.  The  sub-head  including  women,  and  predominantly  which,  according  to  Seldes,  were  faked  picture  is  a  victim,  not  a  lia 

mentions  “corre-  of  the  humbler  walks  of  life.”  It  is  “lies.”  How  does  he  know?  How  can  or  faker,  with  the  sole  redress  of  di*. 

spondents  who  poison  the  wells  of  atrocity-mongering  when  Mr.  Denny  he  apply  that  word  with  such  finality?  trusting  all  material  from  the  soura 
truth  at  their  source.  By  their  blun-  observes  that  “it  is  as  if  an  ironclad  How  can  a  man  sitting  on  a  copy  de^  of  a  proved  fake.  An  honest  mistalu 
ders  ye  shall  know  them.”  In  connec-  personal  devil  sat  at  the  bomb  levers  in  New  York,  Kansas  City,  or  Min-  is  a  different  matter — and  Mr.  Seldes 
tion  with  Mr.  Seldes’  reply  to  a  pre-  in  these  Red  planes  and  directed  the  neapolis,  decide  offhand  that  this  story  writings  on  the  press  contain  not  t 
vious  comment  on  his  articles,  which  missiles  at  the  lowly  and  helpless.”  from  Berlin,  Stockholm,  London,  or  few  mistakes  which  those  who  opDoa 

_ _ _ _ _ _ _ _ _ _ _ _  _ _ n  i._.  i _  , 


appears  on  another  page,  we  consider  Mr.  Seldes  was  acquainted  with  the  Helsinki  is  true  or  false? 


his  views  might  call  by  less  charit- 


his  technique  and  his  charges  of  in-  Soviet  aviation  in  Spain,  what  little  From  a  brief  year’s  experience  in  able  names. 

terest  to  newspapermen.  there  was  of  it,  and  he  quotes  an  front-line  fighting  22  years  ago  and  News  especially  war  news,  is  i 

nie  central  point  of  Mr.  Seldes’  unn^ed  American  mUi^  autl^ity  considerable  reading  on  things  mUi-  unstable  commodity.  Wha 

charges  against  the  American  press  is  bravery  and  chivalry  of  the  tary  smce  then,  this  writer  tries  ^  to  geenis  true  when  a  dispatch  is  cabled 

that  news  stories  since  Dec.  1  have  Russian  aimmn.  read  the  war  dis^twes  with  a  criU-  jjg  completely  upset  before  th 

repeatedly  pictured  the  Russian  air  .  Disputing  Edwin  L.  James,  man^-  ^  eye.  He  did  the  same  on  the  st^ry  sees  print.  A  correction  filed 

force  as  bombing  Finnish  civilians.  *”8  editor  of  Ae  Times,  on  the  dis-  Spanish  civil  war  news.  And  he  within  a  few  minutes  of  an  origiiul 

This  Mr.  Seldes  calls  false  and  unbe-  proportion  of  the  Rus^  and  FinniA  reached  the  conclusion  then,  as  he  dispatdi  may  not  get  through  th 

lievable,  in  view  of  the  small  number  forces,  Mr.  Seldes  claims  that  the  ^ots  now,  that  mere  u  retetively  little  censorship  and  the  transmission  line 

of  civilian  casualties  announced  by  Soviet  invading  armies  are  outnum-  lymg  bemg  doM  by  the  Amencan  f^r  many  hours  on  one  service,  in- 

the  Finns.  bered  by  the  Finnish  defenders,  whose  correspondents.  Private  letters  from  mediately  on  another.  A  corremon. 

He  compares  the  few  hundreds  strength  he  estimates  at  400,000.  That  friends  abroad,  newspaper  and  maga-  jent  in  VUpuri  warns  his  office  of  i 

slain  by  Russian  bombs  in  Finland  “  about  200  per  cent  over  the  esti-  zme  articles,  and  newsreels  agree  too  reported  bombing  of  Helsinki,  whik 
with  the  28,000  killed  and  hurt  in  die  of  mUitary  critics  like  Major  often  on  too  many  cu-cumstances  to  jhe  man  on  the  latter  snot  reports  il 

air  attacks  on  Barcelona.  George  Fielding  Eliot,  who  pute  the  permit  the  assumption  that  all  of  these  q^iet.  Army  press  officers  can  kea 

The  fact  that  several  hundred  peo-  divisions,  agencies  are  in  a  lying  co^iracy.  j.  straight  face  whUe  passing  oa 

Ub.  1 olus  some  small  miscellaneous  umts—  Few  of  the  correspondents  have  information  thev  know  to  Mm 


air  attacks  on  Barcelona.  George  Fielding  £hot,  who  puts 

Tlie  fact  that  several  hundred  peo- 

u,.  ulus  some  small  miscellaneous  un 

,ss.‘  t 

road  trains  carrying  civUians  were 


innish  force  at  about  six  divisions,  agencies  are  m  a  lying  conspiracy.  ^  straight  face  ^i^iile  o« 

us  some  small  miscellaneous  units —  Few  of  the  correspondents  have  information  they  know  to  be  feht 

‘tween  100,000  and  150,000  men.  been  on  the  spot  of  the  events  they  ^ut  the  correspondent  has  smal! 

He  chides  the  Times  and  all  other  describe.  The  bulk  of  what  is  cabled  chance  of  going  behind  their  wonk 

ew  York  papers  for  publishing  “un-  from  Finland  must  originate  in  offi-  stjn  1^3^  chance  of  contradicts 
‘lified  rumors”  from  Copenhagen,  cial  sources,  and  must  be  read  sub-  them  thmngfi  the  censor’s  network, 
iris,  and  other  capitals,  even  though  ject  to  the  discount  accorded  all  cen-  „  :  *  .. 

1C  niainlv  ctafgwl  fViaf  fka  rarvirtc  arm  RnrmA  infnrmatinn  Thp  rorrpsnnndpnt  _  -  P  CSSlOll  K  Strong  thc 


hit,  with  civilian  deaths  resulting,  is  fur  Pub^shing  “un-  from  Finland  must  orig^te  m  offi-  still  less  chance  of  contradictito 

to  Mr.  Seldes  an  unfortunate  and  in-  ^oper^gei^  cial  sources  and  must  ^  read  sub-  them  through  the  censor’s  network. 

.  a  « 1  .  .  £  au  n  Pans,  and  other  capitals,  even  though  ject  to  the  discount  accorded  all  cen-  ^  ^  .1 

avoidable  circumstaiiM  of  the  Rus-  ^  is  plainly  stated  ^t  the  reports^  sored  information.  The  correspondent  ^ 

Sian  attacks  on  “military  objectives.  j  ^  ibe  Fmns  have  not  told  the  whok 

He  considers  that  the  hLdliies  have  ^  f  mV'  story  of  their  defense.  They  hae 

*1—  .i,™*  *1.-  larly  qualified.  He  declares  that  Mr.  penences;  he  frankly  retails  what  he  u  a 

in  his  Sunday  signed  articles  has  learned  from  others.  The  dis-  f  ^ 

Rus^  dehberately  s  ew  F^^  ^  “completely  disregards  patches  from  Oslo,  Copenhagen.  severe  m  ^htmg  of  the  ^ 

Te  on  wS  Ae  Christiania,  Riga,  Be;Un,^is.  Tnd 


Society  of  Newspaper  Editors  by  writ-  London  on  remote  affairs  have  long  renous  to  an  airoy  of  that  siM.  Then 
berimes  were  ^  o^,  Aough  ^  par^  unobjective  edi-  been  suspect  to  all  newspapermen.  dupli^tion  an 

T  toLls  in  favor  Tone  side  in  a  for-  and  the  l^w  York  papers  Xh  are  anticipation  m  their  rejm^rts  of  Rm 


f^ent  objectives  were  railway  sta-  ® 

lions,  airports,  navy  yards,  or  simi- 

larly  "legitimate  objectives.”  .  * 


Aside  from  the  fact  that  Mr.  James  presented  them  not  as  fact,  but  as  un¬ 
is  not  a  member  of  the  Society,  Mr.  verified  reports.  And,  Mr.  Seldes  to 


chastised  by  Seldes  £ve  generally  ?ian  cantures  and  casualties  That  i 
— _ _  w  oc  inevitable  m  vrar  correspondence. 


The  freedom  of  comment  apimivci 


Tliat’s  a  view^int.  There  is  no  Seldes  himself  completely  disregards  the  contrary,  there  is  nothing  in  the  the  Canons  of  Journalism  for  wA 
fl^tion  ^t  civilians  were  hurt  md  provision  of  its  Canons  of  Jour-  Canons  of  Journalism  to  debar  news-  ers  of  signed  mterpr^tive  artiA 
killed,  and  it  doesnt  make  much  dif-  nalism  fCanon  VI  which  nermits  ex-  naners  from  minting  rumors  as  ru-  expressing  opimon  and  interpretatk 


ference  to  a  dead  man  or  his  family 


nalism  (Canon  V)  which  permits  ex¬ 
pression  of  opinion  and  bias  in  “so- 


papers  from  printing  rumors  as  ru-  expressing  opimon  ana  mterp^tw 
mors — for  which  he  criticized  both  **>  u*  TOurse,  not  freedmn  to  he.  Ji 


whether  he  stopped  a  bomb  headed  articles  unmistakably  the  Associated  Press  and  the  New  feputable  newspaperman  so  regari 

for  an  ai^rt  or  whether  he  was  fte  devoted  to  advocacy  or  characterized  York  World-Telegram.  'b  I*  is  freedom  to  apply  his  expe» 

victim  of  a  deliberate  assault  on  a  by  a  signature  authorizing  the  writer’s  ,  ,  ,  ence^d  ju^ent  toward  explain^ 

crowded  tenement  district  as  at  Bar-  conclusions  and  interpretation.”  ^  ^  the  truth  that  is  hidden  in  ^ti 

-  IN  ALL  THREE  articles  published  so  self-serving  commumques,  making  a 

far  and  in  his  subjoined  letter,  Mr.  intelligible  story  of  the  overlappbt 


crowded  tenement  district  as  at  Bar¬ 
celona. 

The  news  is  that  civilians  were 


killed,  not  that  Russian  planes  were  CERTAINLY  Mr.  Seldes  himself  takes  Seldes  refers  to  “faked”  pictures.  He  contradictory  reports  that  the  win 


making  a  botch  out  of  their  mili-  full  advantage  of  that  Canon,  even 
tary  missions — for  the  mass  Rus-  though  he  seems  ignorant  of  it  in  the 
sian  flights  seem  to  have  produced  case  of  others.  He  Tokina  of  ®fber  papers  pub-  the  censor,  it  is  easy  to  write  a  lud 

relatively  little  military  damage,  as  Trotk  Never  demands  that  the  ^  lished  as  a  Finnish  and  accurate  story.  A  week  after,  tk 

judged  from  either  Russian  claims  or  _  . .  _  _  United  Press  and  the  rleteres  picture  a  shot  of  a  fog  of  war  is  seldom  penetrable.  Is 

Finnish  admissions.  It  is  true,  as  Mr.  *  u  ui  "^“nes  retract  as  a  Brooklyn  fire  vie-  a  man  who  knows  the  fighting  groid 

Seldes  says,  that  the  newsreel  shot  *®ke,  He  Hiots  “be”  a  statement  tim’s  funeral,  and  he  is  indignant  be-  even  casually,  and  who  has  a  grasp f 

which  shows  a  hit  on  a  dwelling  can-  which  he  calls  false,  cause  the  Union  declined  to  publish  the  military  considerations  involve 

not  tell  the  audience  that  the  bomb  but  which  was  plainly  attributed  to  a  correction  when  the  “fraud”  was  can  usually  evolve  a  story  that  vr: 

was  intended  for  an  arsenal.  We  can  “Finnish  officials”  in  the  dispatch.  He  called  to  its  attention.  What  proof  stand  up.  “Lying”  is  a  conscious  effjP 

only  comment  that  if  it  had  hit  the  has  smne  fun  with  the  World-Tele-  did  the  Union  have  that  the  picture  to  deceive,  and  in  our  view  nothfe 

arsenal,  the  story  would  have  been  gram’s  head  on  Jan.  5  “Report  Finns  was  fraudulent?  None  that  hais  been  was  further  from  the  minds  of  K 

worth  even  more  of  a  picture  and  Take  Salla”  in  view  of  subsequent  brought  to  our  attention.  Careful  in-  James  and  the  other  writers  men tione 

even  bigger  headlines.  reports  in  the  same  paper  that  fight-  vestigation  may  prove  Mr.  Seldes  Russia  has  given  few  facts  agab' 

•  •  •  ing  was  still  on  30  miles  west  of  right;  it  may  prove  him  wrong,  be-  whidi  the  Finn^  statements  c£ 

MR.  SELDES  denies  in  his  letter  the  Salla.  The  fact  that  the  first  story  cau^,  admittedly,  he  was  not  in  pos-  be  judged,  while  the  Finns  ha^s 

imputation  in  our  editorial  of  Jan.  was  headlined  as  a  “report”  and  not  session  of  the  facts  when  he  made  the  been  voluble  in  the  communique 

20  that  he  was  out  to  prove  an  Ameri-  as  a  fact  is  not  important  to  his  charge  in  his  letter.  The  caption,  as  We  don’t  know  what  sources  K 

can  press  campaign  present  argument,  which  is  that  he  quotes  it,  is  circumstantial  enough  Seldes  uses  for  confutation  of  6* 

U  S  ■Biaa  in  iavor  of  the  “re-  newspapers  and  newspapermen  fake  for  most  editors  to  accept  at  face  Finnish  outgivings— beyond  his  cffi 

*•  ••■"9  _ n  _  1«A  valllP*  if  if  W9C  falr^H  fViaf  /van  Ka  4U-.  _ ^ 


full  advantage  of  that  Canon,  even  charges  that  the  bring  from  the  front.  A  year  after  fit 

though  he  seems  ignorant  of  it  in  the  Abeat  Sprin^eld  Union  and  fact,  when  details  have  leaked  throufi 

case  of  others.  He  Takliia  of  oii*er  papers  pub-  the  censor,  it  is  easy  to  write  a  lud 
Troth  Never  demands  that  the  ^  lished  as  a  Finnish  and  accurate  story.  A  week  after,  fit 

T  Id  Fa  Ob  United  Press  and  the  rletares  picture  a  shot  of  a  fog  of  war  is  seldom  penetrable,  h 

*  r  w  'j'jjnes  retract  as  a  Brooklyn  fire  vie-  a  man  who  knows  the  fighting  groid 

Sake,  He  Hiots  “jje”  a  statement  tim’s  funeral,  and  he  is  indignant  be-  even  casually,  and  who  has  a  grasp (i 
which  he  calls  false,  cause  the  Union  declined  to  publish  the  military  considerations  involve 


actionary”  Manner-  a***!  Re. 


value;  if  it  was  faked,  that  can  be  viction  that  the  Russians  are  never  s 


heim  government  and  When  the  Associated  Press  on  Jan.  ascertained,  but  not  at  a  moment’s  bad  as  they  are  painted  in  the  Amer- 


forepeeo  War?  against  the  “people’s  f  reported  the  Finns  across  the  Rus- 
government”  recog-  border,  due  to  a  mistake  in  the 


notice. 

This  writer  has  no  use  for  lying. 


can  press,  and  the  imavoidable  con¬ 
tradictions  of  apparent  fact  in  a 


-nized  by  Moscow.  It  is  true  that  he  identity  of  two  similarly-named  lakes,  for  faked  news,  or  for  faked  pictures,  ing  story.  We  think  the  Americf 
draws  no  such  contrast,  but  in  his  o”®  in  Finland  and  one  in  Russia,  and  he  believes  the  majority  of  news-  press  could  well  grant  him  his  p 

Jan.  30  article,  he  again  calls  the  that  too  was  a  “lie.”  When  Webb  papermen,  here  and  on  foreign  ser-  mise  that  even  though  the  Russi 

bombing  stories  a  “colossal  lie,”  upon  Miller  of  the  United  Press  immediately  vice,  share  his  opinion.  Ninety-nine  did  hit  schools  and  hospitals  and 

which  “the  Red-baiters  of  the  world  cabled  the  facts  about  the  Mnfusion  per  cMit  of  the  pictures  brou^t  in  for  maim  and  kill  civilians,  they  dkt 

have  built  up  their  sympathy  for  of  the  lakes,  Mr.  Seldes  opines  that  the  American  press  are  as  honest  as  mean  to  do  it.  Inefficient  bomb  s 

Mannerheim  Finland,  and  upon  which  his  old  pal  Miller  told  the  truth  “this  the  camera  can  make  them.  Cropping  and  unskilled  bombers  explain 

"President  Roosevelt,  ex-President  time”  to  catch  his  hated  rival,  the  AP,  might  change  the  nature  of  the  ^oto,  imwanted  killings — but  they  do: 

iHoover,  and  others  have  launched  a  in  a  fake!  Not  even  “old  pals”  in  sometimes  intentionally,  more  often  make  four  pieces  for  the  New  Mass 
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Effective  February  1,  1940 

THE  MEMPHIS  COMMERCIAL  APPEAL 

A  S crip ps-H award  Newspaper 

is  being  represented  exclusively  in  the  national  field  by  the  National 
Advertising  Department  of  Scripps-Howard  Newspapers. 

» 

The  Commercial  Appeal  celebrated  its  looth  Anniversary  January  i, 

1940  with  the  issuance  of  a  328-page  newspaper  ...  a  tribute  to  the 
progressiveness  of  the  South’s  number  one  sales  opportunity  area. 

• 

An  optional  combination  rate  for  the  Commercial  Appeal  and  the  Press- 
Scimitar  is  now  available  at  a  saving  of  three  cents  a  line.  See  new  joint 
rate  card  issued  February  i. 

For  complete  information  on  the  MEMPHIS  MARKET,  and  the  valuable 
sales  assistance  offered  by  the  Commercial  Appeal  and  the  Press-Scimitar, 
call  or  write  any  national  office. 
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WHAT’S  THE  WEIGHTIEST 
THING  IN  NEW  YORK? 


It's  a  state  of  mind! 

It's  the  weight  The  Sun  carries  with  its 
readers.  .  .  .  New  York  families  with 
more  responsive  minds  and  steadier 
buying  power.  They  depend  on  The 
Sun's  accurate  news,  like  its  competent, 
well-informed  writers,  enjoy  its  many 
special  features  and  services.  And  The 
Sim  has  and  holds  their  confidence. 


Advertisers  looking  for  the  steady  cus¬ 
tomers  who  help  build  profitable  vol¬ 
ume  will  find  that,  copy  for  copy.  The 
Sun  carries  tremendous  weight  among 
the  buying  families  of  New  York. 


NEW  YORK 


